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General Tire and Rubber Company uses fs 


revor rr. 


200 Victor Lite-Weights for personnel training and promotion 


THE INTERNATIONALLY KNOWN General Tire and Rubber Company, with head- 
quarters at Akron, Ohio, has joined the expanding list of prominent American 
industries depending largely upon 16mm sound films for promotional activities 


and personnel training. 


To fill its requirements, General Tire and Rubber Company has wisely selected 
the incomparable Victor Lite-Weight—today’s most versatile 16mm Sound 


Motion Picture Projector. Two hundred Victor Lite-Weights are now in use. 


Portable, easily operated and handsomely designed to meet the demands of 
modern business, the Victor Lite-Weight guarantees flawless performance in 


showing 16mm training and selling films wherever and whenever required. 


THE VICTOR LITE-WEIGHT ACCELERATES MODERN SELLING AND TRAINING 


Vilar Aniinilo wip Cosporalin 
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AMONG MANY CLIENTS SERVED REPEATEDLY BY CARAVEL: 


American Bible Society... American Can Company... American Telephone and Telegraph 


Company... Associated Merchandising Corporation ... Black & Decker Manufacturing Co. 
.. Godfrey L. Cabot, Inc. ... Ethyl Corporation ...The B. F. Goodrich Company... Kenwood 
Mills... Mohawk Carpet Company... National Lead Company...Pepsi-Cola Company...The 


Pure Oil Company...Socony-Vacuum Oil Company, Inc....United States Rubber Company 


, ; WHY: ; . 


TEAMWORK RULES AT 


CARAVEL 





We don’t know all there is to know 


about advertising, sales promotion, 





plant relations, public relations, em- 
ployee training ... and we never ex- 
pect to. But during more than a quarter of a cen- 
tury we have repeatedly been privileged to work 
with some of America’s ablest executives in these 


and many other fields of business. 


Out of these cooperative efforts have come 


motion pictures, slidefilms, manuals, complete 





training programs that have per- 


formed so well in action that these 





same executives have come back to 
Caravel again and again — with in- 


creasingly difficult assignments. 


Our clients say we are “easy to work with.” We 


appreciate the compliment, but even more, their 


own good teamwork. Their example has meant 
much to us in building an organization such as 


ours. We are proud of the company we keep. 


When thousands, even millions of people, are the final judge, is it prudent 
to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 


New York - 730 Fifth Avenue ° Tel. Circle 7-6111 


Detroit * 3010 Book Tower * 


Tel. Cadillac 6617 
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Side view of traveling studio 
showing 60 kw. generator set. 







teak ath ®* HOLLYWOOD 
Wherever the location... 
whatever the job . . . Wolff Studios carry 


their own power and lights in this 





Stewart & Stevenson mobile power station. . ty 
! a 
- 





Interior view showing lighting equip- 
ment, control panel and power cables. 
Cameras are stored in cabinet at left. 


Industrial movies and business films pose many 


By carrying all equipment in one truck, a great 
unique problems that have been successfully solved 


deal of transportation expense is saved. This saving, 
by the use of this truck-mounted motion picture combined with the reduced setup time required, en- 
outfit manufactured for Raphael G. Wolff Studios of 


ables the Wolff Studios to make fine movies on any 
Hollywood by Stewart & Stevenson Services. 


location at moderate cost. They have found this method 


More than just a generator set, this unit carries all of operation so successful that they have ordered 
the cameras, lights, cables and other equipment neces- another unit of similar design. 
sary to make fine motion pictures. The specially fabri- Stewart & Stevenson Services handle all phases of 
cated body is mounted on a 3-ton GMC truck. Electric design, manufacture and assembly of these units under 


power is supplied by a 60 kw. GM Diesel powered one turti-key contract—and one fixed responsibility. 
generator mounted in the front section of the body. 
This reliable power unit makes possible the produc- 
tion of movies in remote locations where other power 
sources are not available. 


You may not require all these services on one job 


but if you want reliable mobile power units, durable 
truck bodies or guaranteed engine installations, your 
best bet is Stewart & Stevenson Services. 


STEWART & STEVENSON SERVICES, Inc. 


4516 HARRISBURG BLVD. HOUSTON, TEXAS 










THE NATION’S LARGEST DISTRIBUTOR OF GM DIESEL ENGINES 
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WHAT WONT 
THEY DO 


EFFECTIVE SALES PROMOTERS for Washington State Apple 
Commission are the Filmosound Projectors and the 16mm 
color sound films used by the Commission’s dealer service 
men to make presentations to apple wholesalers, jobbers, 
and retailers in the nation’s major markets. All nine Filmo- 
sounds have turned in excellent performance records. About 
200 additional film prints are on loan to school systems. 









YOUR BUSINESS IS DIFFERENT, but the odds are 10 to 1 that 
you, too, have a job which movies could do better, faster, 
more economically, more profitably. Capable film producers 
are ready to help you weigh the possibilities. Write us for 
their names. 


BELL & HOWELL COM- 
PANY, 7108 McCor- 
mick Road, Chicago 45. 
Branches in New York, 
Hollywood, Washing- 
ton, D. C., and London. 


FINE PROJECTORS are 
a “‘must”’ if your film is 
to be fully successful. 
And the finest 16mm 
sound film projector, 
most commercial film 
users agree, is the... 
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COMPLETELY EQUIPPED with Filmosound Projectorsisthe Rich- 
field Oil Corporation sales organization. Sound movies serve 
this company three ways: for training its own sales personnel, 
for training dealers, and for goodwill-building programs at 
schools, service clubs, etc. Standardization followed rigorous 
tests of most makes. Filmosounds won on picture and 
sound quality, ease of setting up, and availability of service. 


SALES BECOME LARGER and more frequent after company sales- 
men and filling station dealers see Mid-Continent Petroleum 
Corporation movies which are packed with clear, convincing 
counsel on how to make the motoring public buy more DX 
products. A number of Filmosound Projectors have served 
Mid-Continent dependably for years, insuring professional- 
quality reproduction of both pictures and sound. 


Bell « Howell 








You Need 


THIS BOOK 
and You Should See 


THIS PICTURE 


. Many key men in television can’t be sure, 


as vet. as to what it’s all about . . . since they’ve 
been assigned to brand new jobs for which ex- 


perience holds no blueprint. 


. For their guidance we have written “Down- 
to-Earth Advice on Television— Boon or Booby 
Trap” .. . a digest of vital information on this 


new and—as yet—hazardous medium. At 
the same time we have produced a tele film as 
an illustration of what we are talking about. 
It’s been unanimously acclaimed as a hit. You 
should see it. 

. . « Associated Filmakers’ background 
includes years of research and experiment 
in the pioneer days of television. By pro- 
viding time-tested advice in this new 
brochure and film, Associated Filmakers 
once again demonstrate how their thinking 
and planning anticipate the problems of 
sales, advertising and public relations 
executives. That’s why Associated produc- 
tions consistently get results for their 
clients. 

sales, advertising 01 


If you’re a public 


relations executive, the booklet is yours for the 


asking. 


ASSOCIATED 
FILMAKERS, Inc. 


45 ROCKEFELLER PLAZA 
NEW YORK 20, N. Y. 
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. Associated Filmakers, Inc. : 
: 45 Rockefeller Plaza, 
a ew Yerk 20, N. Y. ‘ 
| ' 
;. Gentlemen: | want to see a copy of ‘‘Down- : 
: to-Earth Advice on Television — Boon or Booby : 
: Trap”... without cost or obligation. ‘ 
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MODERN TALKING PICTURE SERVICE OFFERS 
85 SPONSORED FILM PROGRAMS FOR YOUR 


Employee Group 
SHOWINGS 


MOTION PICTURES bring to life the enter- 
taining and informative story of the imagina- 
tion and creativeness that built the basic struc- 
tures of freedom and progress in the American 
Way. 

These 85 sound and color films, produced by 
American industry and distributed by Modern 
Talking Picture Service, are available on a free 
loan basis. They cover a wide range of interest 
—some relate the background and develop- 
ment of industry and enterprise — others pro- 
vide information on consumer education, health 
and hygiene, homemaking, gardening, thrift, 
and travel. All add zest to group meetings, pro-_ 
mote relaxation and stimulate morale. 

Many business and industrial firms, mindful 
of their successful showing of Army and Navy 
incentive films during the war, have re-estab- 


listed regular noon-hour and recreational em- 


ployee film programs. 





26 Regional Film-Exchanges to Help 
Arrange Schedules and Supply Programs. 


Write for booking calendar and 


descriptions. of these films — 








8tG.uU S&S Pat OFF. 


MODERN TALKING 
PICTURE SERVICE, Inc. 


9 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20,N.Y. @ CHICAGO 11, ILL. 
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| carry it easily! 


— Because projector, speaker and accessories 
all are combined in a single lightweight 
unit weighing only 33 pounds- 
as compact as a suitcase, and really portable!” 


‘thread it quickly! 


—With Revere threading is only a matter 









of seconds. Four handy threading points 
and a simple film path make Revere 
the easiest of all sound projectors to thread.” 





‘(run it 
like an expert! 


—All the operating controls on the Revere 
are at my fingertips . . . easy to see and reach. 
Focusing, tilt control and framing are simple 
as can be. Fast, automatic rewind 
eliminates long waiting between reels.” 


“So simple, I entrust my students 





to operate our Revere Sound Projector” 


“With my sludents handling the operation of our Revere, 
it leaves me free for the advisory aspects of sound movies. 
Too, it encourages a greater feeling of student participation, increasing 
the interest and educational value of our audio-visual program.” 


More and more schools, churches and business organizations prefer Revere Sound Pro- 
jectors for their portability and operating ease. They are selecting Revere, too, because of 


its rich ‘“*theatre-tone”’ and brilliance. And at Revere’s low price, they can buy several 





Complete 


Compare Revere—feature for feature—with any sound 
projector at any price. You'll agree with audio-visual 
authorities that it’s the best buy to be found in 16mm 


$9 50 projectors instead of one—thus extending the scope of their audio-visual activities. 
- ( 
sound projectors. Your Revere dealer will be glad to 


arrange a demonstration. Phone him today! 


REVERE CAMERA COMPANY, CHICAGO 16 16MM SOUND PROJEC TO R 
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WITH THE “NATIONAL” CARBON ARC 


@ Experience has shown that you can 
operate the “National” High Intensity 
carbon arc for 3% less cost than the next 
best light source used in the projection 
of 16 mm movies. In addition, with 
“National” projector carbons you get 
four times more light, which means you 
can seat substantially larger audiences 
without sacrificing one bit of visibility! 








Finally, the color balance of the light 
from this arc is nearly perfect, insuring 
rich vivid quality in color films! 
For more details, write to National Carbon 
Company, Inc., Dept. B. 
The term “National” is a registered trade-mark of 
NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide and Carbon Corporation 





30 East 42nd Street, New York 17, N. Y. 
Division Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 
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a 

new 

byron 

servicer— free 


The famous vapor 
Peerless Film Treatment 
now applied to all film 
printed or processed . . 


. at no added cost 


hardens emulsion 
seasons “green” film 
resists scratches 
keeps film pliable 
prolongs print life 


safe, permanent protection 





byron 


BH the ultimate in 16mm studios and laboratory 
1226 Wisconsin Ave., N. W. Washington 7, D. C. 
phone DUpont 1800 





gy color-correct prints ... 72 hours 








n Index of Sponsored Films 


Hundreds of individual sponsored film tithes and complete programs reviewed 


and analyzed in the pages of Business SCREEN since February, 1948 are alpha 


hetically indexed for the convenience of readers. Only films discussed in some 


detail are listed here: hundreds of other tithes mentioned (as on Page 


18) 


are not indexed This current issuc No. 7 of Volume Nine) is noted as 
Oct the month in which this index was prepared for publication 
Sponsor Subject Issue Vol. No. 
= 
AF IPNA CASUALTY Back To Life May 48 IX—3 
\ETNA CASUALTY Ladders, Scaffolds, & Floor 
O penings May 48 IX—5 
Ark Derense COMMAND \ir-ROTC Training Film Series Aug 48 IX—5 
Accis-CHaLmers Mere. Co Precision Investment Casting Oct 48 IX—7 
\LuMINUM Co Curiosity Shop May 48 IX—3 
\MFRICAN DENTAL ASSN Dental Amalgam—Failures Caused by 
Moisture Contamination Sep 48 IX—6 
AMERICAN CANCER Sox The Traitor Within Mar 48 IX—2 
AMERICAN CANCER Soc You, Time & Cancer May 48 IX—3 
Amer. Hor Die GALy. Assn Vust /t Rust Mar 48 IX—2 
AMERICAN PLANT Foop Counct First in the Hearts of Farmers Sep is IX—6 
\mer. SAappte Horse Brerp. Assn The Horse America Made May 48 IX—3 
AMERICAN TELEPHONE Co 4 Million Times a Day May 48 IX—5 
AMERICAN TELEPHONE Co Crystal Clear Oct 48 IX—7 
\MERICAN Tospacco Co lele Film Commercials May 48 IX—3 
AMERICAN TRADE Assn. Execs, Article Feb 48 IX—1 
AMERICAN TRANSIT ASSN Driven to Ki Jun 48 IX—4 
AMERICAN Lyre FOUNDERS l'ype Speaks May 48 IX—3 
ANACONDA Wire & Capit Copper Mining, Smelting 
Refining Jun 48 IX—4 
ANACONDA Wire & Cant Nerves of the Nation Jun 48 IX—4 
AnmMour & Co Article May 48 IX—53 
Armour & Co Pantry Meal Magic Feb 48 IX—1 
Assn. Amer. RAILROADS Easy Does It Mar 48 IX—2 
\NA-AAAA JoInT Coma This Is Our Problen Feb 48 IX—1I 
\ruLetic INst Article Feb 48 IX—I 
\uro Owners Ins. Co More Profits Too Feb 48 IX—1 
\UTOMATIC TRANSPORTATION Co Transporter Newsree Mar 48 IX—2 
=_ 
BAKERY & Cone. WorkKeERS UNION Look tur The Label Mar 48 IX—2 
Bennix Home Aprrliances Film Spot Series Feb 48 IX—1 
Bripes’ MAGAZINE The Golden Vein Sep 48 IX—6 
BULLOCK’S Los ANGELES raining Program May 48 IX—3 
BURLINGTON Mitts Corp The Fabric of Our Lives Aug 48 IX—5 
BURROUGHS ApDING Machine Co The Calculator That Remembers Oct 48 IX—7 
BYRON JACKSON Co Byron Jackson Meets the Challenee Sep 18 IX—6 
— 
CALVERT DISTILLERS Clear lo The Top Mar 48 IX—2 
CANADA Dry Sport Sparkles Lele) May 48 IX—5 
CANADA Dry Spur Cola (Film Spots) Mar 48 IX—2 
CATERPILLAR TRACTOR Co Material On The Move May 48 IX—3 
CHICAGO & Norti WESTERN 
RAILROAD Song of the Pioneer Aug 48 IX—5 
CLEVELAND Exect. ILtum. Co Opportunity—Best In the Nation Jun 48 IX—1 
Coca Cota Co. Claudia Aug 48 IX—5 
COLEMAN Co. Heat and Hot Wate Oct 48 IX—7 
COLONIAL ARiLines IN¢ Bermuda Sep 18 IX—6 
COLUMBIA GAS SYSTEM Eternal Flame Aug 48 IX—5 
COMMERCIAL SOLVENTS Corp Don Herold’s Vacation Album Sep 48 IX—6 
CONSERVATION FOUNDATION The Living Earth Series Sep 48 IX—6 
CONSOLIDATED Grocers Corr Sales Training Series Sep 48 IX—6 
CONTINENTAL O11 Co The Miracle of Oil Plating Mar 48 IX—2 
COOPERATIVE LEAGUI The Goolibah Tree Jun 48 IX—4 
COOPERATIVE LEAGUE Inside Story of Modern Milking Feb 48 IX—1 
COOPERATIVE LEAGUI What Is a Co-op? Jun 48 IX—4 
Corn Propucts Rer. Co. The Story of Human Energy Mar 48 IX—2 
CROWN-ZELLERBACH Corr Fresh and Good Looking Mar 48 IX—2 
= Ss 
DARTNELL Corp. Compliment Club Oct 48 IX—7 
Davey Tree Exrverr Co Your Future in Trees Sep 48 IX—6 
Day & Nicur Co. Slidefilm Series May 48 IX—3 
Derr. oF TrRape & Comerrct 
(CANADA) Blue Bloods From Canada Aug 48 IX—5 
Dictarnone Corr Hello Business Feb 48 IX—1 
Dovce Div. Curyster Corr So You Want Thrills Jun 48 IX—4 
Dooce Div. Curystrre Corr. So You Want Thrills (Case 
History) Aug 48 IX—5 
Du Pont Articl May 48 IX—3 
Du PONT This Work Goes On Mar 48 IX—2 
EASTERN AIRLINES fir Power Is Peace Power Oct 48 IX—7 
EpIsOoN ELectrric Inst. Slidefilm Series Feb 48 IX—1 
ENCYCLOPEDIA BRITANNICA Christmas Rhapsedy Oct 48 IX—7 
Esso STANDARD On Co Article Mar 48 IX 2 
Erny.t Corr. Farm Film Program Sep 48 IX—6 
EVAN, LUTHERAN (Missour! Reaching From Heaven Mar 48 IX—2 
a 
S. W. Farser Inc. Farberware Broiler Robot Oct 48 IX—7 
FaRM SAFETY Pictures Check List Aug 48 IX—5 
FIRESTONE Tire Liberia, Africa’s Only Republic Feb 48 IX—1 


Sponsor Subject Issue Vol. No. 
~ . 
GENERAL ELecirn Everybody Can Help Conquer 
Inflation May 48 IX—3 
GENERAL ELPCiRic Family Album jun 48 IX—4 
GENERAL ELECrRIK General Electric In 1947 Jun 48 IX—4 
GENERAL MILLs INC. The School That Learned to Eat Sep 48 IX—6 
GENERAL TIRE Where Safety Starts Sep 48 IX—6 
GIMBEL Bros, The Handy Man (Tele) May 48 IX—3 
Goopricu Co. Rubber Lends a Hand jun 48 IX—4 
Goopricu Co. Article Aug 48 IX—5 
GoopyEAR TIRE The Hose You Sell Sep 48 IX—6 
GoopyEAR TIRE My Country May 48 IX—3 
GoopyEAR TIRE My Country (Color Spread) Sep 48 IX—6 
Great LAKES MINK AsSN. Untamed Bluebloods Sep 48 IX—6 
Gruen Watcu Co, The Miracle of Time Jun 48 IX—4 
Gypsum ASSN. White Magic Oct 48 IX—7 
ss 
HAMILTON WatTCH Story of Your Job Feb 48 IX—1 
HAMILTON Watcu You and Your Company Feb 48 IX—1 
HAMILTON WATCH Your Tomorrow In the Making— 
Today Feb 48 IX—1 
HARRIS-SEYBOLD How To Make A Good Impression Feb 48 IX—1 
HoLLywoop Firm Counc Poverty In the Valley of Plenty Jun 48 IX—4 
Hottywoop Turr Cius The Racing Dollar May 48 IX— 
sila 
INDUSTRIAL HOME FOR THE BLIND Helping the Blind To Help 
Themselves Jun 48 IX—4 
INTERNATIONAL HARVESTER Co. Article Sep 48 IX—6 
lows State Nursinc Leacus Nurse Recruitment Film Mar 48 IX—2 
Henry L. JACKSON Fashion ls Your Business Series Aug 48 IX—5 
Henry L. JACKSON Men's Fashion Slidefilms Mar 48 IX—2 
JAM HANDY ORGANIZATION, THE The Things People Want Sep 48 IX—6 
jeweL Tea Co. Merchandising Goes Modern Mar 48 IX--2 
Jones & LAUGHLIN Street Corr. The World’s Fastest Steel Rolling 
Mill Aug 48 IX—5 
= 
KELLOGG FOUNDATION Schoolhouse in the Red Aug 48 IX—5 
KELVINATOR Div. Of This We Are Proud (Sales 
version) Feb 48 IX—1 
KELVINATOR Diy, Of This We Are Proud (Public 
version) Jun 48 IX—4 
KELVINATOR Diy. Training Film Series Mar 48 IX—2 
KELVINATOR Diy. Training Film Series May 48 IX—! 
ales 
LAKEVIEW AMUSEMENT Co Washington Park Feb 48 IX—1 
LiIEBMANN Breweries INc, Miss Rheingold Candidates Sep 48 IX—6 
Liccerr & Myers The New Tobaccoland—USA Mar 48 IX—2 
LINCOLN ELECTRIC Welding Comes To The Farm Mar 48 IX—2 
Lion Ou. Co Revolution in the South Oct 48 IX—7 
LONDON SPECIALTTES New Easy Way Makes Buttonholes May 48 IX—3 
Lorp & ‘TAYLOR Recreational Films Jun 48 IX—4 
Los ANGELES Dons The Best In Football May 48 IX—3 
LovyaAL Orper or Moost The Mooseheart Story May 48 IX—5 
ain 
R. H. Macy & Co. Ine. Tortoise and Hare Film Spot (Tele) Sep 48 IX—6 
MAREMONT AUTOMOLIVE PROD. The Swing’s To Maienvut Feb 48 IX—1 
Massey-Harris Co. Farm Film Program Sep 48 IX—6 
METROPOLITAN Lire Ins. Co. Right To Your Heart May 48 IX—3 
McGraw-Hitt Book Co Human Reproduction Aug 48 IX—5 
McGraw Hitt Book Co. leaching Films May 48 IX—3 
Mitierr Corp. Back Magic Jun 48 IX—4 
MINNEAPOLIS-MOLINE POWER Pioneers of Progress Feb 48 IX—1 
MINNEAPOLIS-MOLINE POWER Saga of the Soil Feb 48 IX—1 
MONSAN1O CHEMICAL Meet Monsanto Jun 48 IX—4 
Nav. Assn. Ice INDUSTRIES Naturally Yours May 48 IX—3 
Nav. Assn. INSURANCE AGENTS Your Best Policy Feb 48 IX—1 
Nar. Auto Parts Assn. A Good Man To Know Feb 48 IX—l 
Nat. Boarp oF Fire UNpeRwRiteRS Stop Fire, the Fifth Horseman Sep 48 IX—6 
Nat. Boarp or Fire UNpDeRwriteRS Texas City Comes Back Oct 48 IX—7 
Nat. BROADCASTING Co. Behind Your Radio Dial Oct 48 IX—7 
Nar. CarBon Co. dre Projection Oct 48 IX—7 
NATIONAL Co1ton COUNCIL & 

AMER. SOYBEAN ASSSN. Progress in Products Mar 48 IX—2 
NATIONAL Dairy Councu Whenever You Eat Feb 48 IX—1 
Nat. Fitm Boarp OF CANADA Home Town Paper Sep 48 IX—6 
NATIONAL Retait Furnrrure Assn. Practical Selling of Home Goods Feb 48 IX—1 
NATIONAL TUBERCULOSIS ASSN. Time Out Feb 48 IX—1 
Nat. Wark Tropny Sarety Comm. Targets for Today Jun 48 IX—4 
Navy Cius or US. Will It Happen Again? Jun 48 IX—4 
New Jersey MAacuine Corp, Pony Labelrite Machines May 48 IX—3 

= 
OrerRavio Mec. Co. Slidefilm! May 48 IX—3 
- 
PAN AMERICAN AIRWAYS Article May 48 IX—3 
PAN AMERICAN WorRLD AIRWAYS Boeing State-Cruiser Slidefilm Series Sep 48 IX—6 
PARKER PEN Retail Training Series Mar 48 IX—2 
PEPPERELL Mrc. Co. Dear Miss Markham Mar 48 IX—2 
PERSONAL Propucts Corp. Modess Because .. . Oct 48 IX—7 
Pet MiLk Co, Problem Child Aug 48 IX—5 


(THIS ALPHABETICAL INDEX OF TITLES IS CONTINUED ON PAGE 10) 
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urroughs — wishing to empha- 


size the exceptional advantages of one of 
its calculators—called upon us to produce 
“The Calculator That Remembers What 
Other Calculators Forget” — a special dis- 
play film in color with music, sound, and 


character animation. 


“Kapha &, Voy 


STUDIOS HOLLYWOOD 28 CALIFORNIA 
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A SENSATIONAL NEW ADDITION 
TO OPERADIO’S LINE OF 
SOUND SLIDEFILM PROJECTORS... 


o 











For Selling ' 


For Training: 


Completely Avtoms 


Positiy 
© Action! 
The EXPLAINETTE, automatically 


Low synchronized method of advancing 

Cost! 

slidefilm is the result of years of research. 

It is a simple, practical method... 

eliminating pauses in narration or music during each frame advance. 

The automatic synchronized advance is accomplished by a signal on, 
the film...there are no bongs, cues, Or any other signals 


incorporated in the recording. It is a completely new method... 


write for details on the EXPLAINETTE “Automatic” today! 


oPERADIo 


Z, ‘1ctle 





OPERADIO MANUFACTURING CO., Dept. 8S-\\8, St. Charles, Hlinois 
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An Index of Sponsored 





Sponsor 


Puitco Rapio Corr. 
PHILLIPS PETROLEUM Corp. 
PHoTo., Soc. OF AMERICA 


Pouttry & Ecc NATIONAL Boarp 


PrRocrer & GAMBLE 
Procrer & GAMBLE 
PURDUE UNIVERSITY 


Rapio Corp. oF AMERICA 
RALSTON PuRINA Co. 
RALSTON PuRINA Co. 
REVERE Coprer AND Brass 


RICHFIELD O1 Corr. 
Rrewit GALLEY Lock Co. 
RopertT Reis & Co. 


SEABOARD AIRLINE RR. 
SEARS ROEBUCK FOUNDATION 
Sears Rorsuck & Co. 
Security BANKNOTE Co. 
SHELL Om Co. 

SHELL Ow Co. 

SHERWIN WILLIAMS 
SINCLAIR REFINING Co. 
Soc. OF THE PLAstTics IND. 
SoutuH Beno LATHE Works 
SOUTHERN CALIFORNIA GAS 
SOUTHERN States Co-op. 
STANDARD BRANDS 
STANDARD O1L—INDIANA 
STANDARD Oi Co. (NJ) 
STEWART WARNER Corp. 
STRUCTURAL CLAY Propucts INsT. 
Super Toor Co. 

Swirt & Co. 


Tea BuREAt 

rexas Co. 

Texas Co. 

Texas Co. 

THEATRE OWNERS AssN. 
Tuomas A. Eptson Inc. 
THomas A, Eptson Inc. 
TRANS-WorRLD AIRLINES 


Unrrep Fruit Co. 

UNiTep NATIONS 

UNIVERSITY OF OREGON 
Univis Lens Co. 

US Army SIGNAL Corps 

US CHAMBER OF COMMERCI 
US Rusper Co. 

US Street Corp. 


VisuaL Sprctauists INc. 
VULCAN Corp. 


WALLACE FOR Pres. COMM. 
WesTGATE SEA Propucts Co. 
WESTINGHOUSE ELECTRIC 
WESTINGHOUSE ELECTRIC 
WESTINGHOUSE ELECTRIC 
Wuitinc Corp. 

WitLys OverRLAND Corp. 
Wor.p Viveo Inc. 


Zuricu Ins. Co. 


ADDITIONAL TITLES APPEARING IN 


Sponsor 
AMERICAN BANKERS ASSOCIATION 
AMERICAN Baptist SOCIETY 
CONTINENTAL ILLINOIS BANK 


FINANCIAL ADVERTISERS ASSOCIATION 


GATEWAY PRODUCTIONS 
GENERAL MILLS 

GoopyeaR Tire & RusBBER Co. 
HARROWER LABORATORIES 
ILGWU-Locat 91 

MICHIGAN STATE MEDICAL SOCIETY 
Mopern TALkKine Pic. Service 
NATIONAL SAFETY COUNCIL 
SarRaA, INC. 

SEAGRAM DjisTILLERS Corp. 
SuGAR RESEARCH FOUNDATION 
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Films 





Subject 
= = 
Television Baseball Films 
The Other Side of the Fence 
At Your Service 
How To Cook Turkey 
A Fair Day’s Pay 
Ironing Can Be Easy 
Engineering Drawing Series 
_ 
Air Traffic Control 
Home of Champions 
Partners 
Aluminum 
Shapes 
California’s Natural Resources 
A Riehl Tie Up 
I Like to Sell 


—s— 
New Horizons 
Farm Film Program 
Insulate—For Comfort’s Sake 
The Banknote Story 
Birth of an Oil Field 
Oil for Aladdin’s Lamp 
Agriculture’s New Conquest 
Wyoming 
Approach to Better Plastics 
Grinding Cutter Bits 
Westward Flow 
Article 
Holiday Happiness 
Oil & Men 
Economics 
Wish To Heaven 
Brick and Stone Mason 
Ejector Type Tools 
Article 


Tubes & Extruded 


—T— 
A Tale In A Teacup 
Farm Topics—#2 
It’s News Because It's New 
Your Apple Orchard 
Report for Action 
Modern Battery Shop Practice 
Modern Materials 
Flight to the Sun 

= 
Chiquita Banana (Film Spot) 
First Steps 
Human Growth 
Eyes Right 
Armed Services Screen Report 
America & Sons, Ltd. 
All American Soap Box Derby 
Unfinished Business 


~ 
New York’s Heritage 
From Forest To Fashion 
Freedom Rally 
Tuna 
Industrial Distribution System 
Westinghouse Product Series 
Your Ticket To Better Buying 
Grooming The Streamliners 
Jeep Promotional Films 
Paris Cavalcade Series 

= 
Destination Death 


Subject 
Article 
Crusades for Christ 
Article 
Article 
Pirro Series for T-V 
General Mills Today 
A Letter From America 
Medical Film 
Our Union 
Lucky Junior 
Sponsored Film List 
Human Factors in Safety 
Better Home Planning Films 
Vitarama Presentation 
Food From the Sun 
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16mm. Sound-Silent Projector 
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| less projection now offered by the entirely NEW DeVry 
' “Bantam.” Truly a ‘“Theatre-in-a-Suitcase’’— projector, 


amplifier, speaker and screen all in ONE compact case. 


The “Bantam” gives bright, clear, flickerless pictures, 
even in semi-darkened rooms... purity of tone, from 
treble to bass... matchless amplification of voice, music, 
sound effects. In fact—you see and hear, as though you 
were actually a part of the projected sequence. Get the 
facts about the mighty,all NEW DeVry “Bantam” 

—now available for immediate delivery at only $345 


Outstanding ZeUy FEATURES 





*MAKE THESE CONVINCING TESTS J New LIGHTER WEIGHT: Simplified de- te New MAXIMUM FILM PROTECTION: 
sign, extensive use of Dow Metal mag- DeVry gives you “floating film” con« 
pe nesium alloy castings, plus new, im- struction for SAFE projection. At no 
proved miniature tubes, reduces pick- time does the picture area or sound 
’ up weight to as low os 28 pounds track touch stationary metal 
COMPARE DeVry's 
wow-free, flutter-free, Y We New SIMPLICITY & SERVICEABILITY te New QUIET-SMOOTH OPERATION, 
f; Anyone con easily set up, thread and Power transmission is through SILENT 
, amplification of operate the “Bantam.” All parts are CHAINS on important feature origi- 
a piano film. LIGHT-METER the readily accessible. Lamps ore easily nated for the popular DeVry 35mm, 
brilliance that floods the screen's replaced; require no adjustment professional projectors 


entire surface. 


* AC-DC OPERATION: You can use 
your DeVry “Bantam” “Theatre-in-o 
Suitcase” on either AC or DC current 












DeVry CORPORATION BS-EI| 
Till Armitage Ave., Chicago 14, Ill. 


Please send full particulars on the new 
DeVry “Bantam.” 


DUAL CASE “BANTAM” 


The “Bantam” is 
also available in 
Dual Case Model, 











with projector Organization = — 

and amplifier in a 

one case; 8” a a 

ALNICO V mag- » 

net speaker in Street oud 

separate case. 

. City_ —* State ———— 

ORIGINATORS AND DEVELOPERS OF MOTION PICTURE EQUIPMENT SINCE 1913 © 


Ask your Industrial Film Producer for a Demonstration of the Sensational 
DeVry ‘‘Super 16'°' and the Incomparable DeVry ‘‘Bantam"’ or contact: 


DEVRY CORPORATION—I111 ARMITAGE AVE.—Lincoln 9-5200—CHICAGO 14, ILL. 


DeVry Corporation Arrow Films, Ltd. DeVry Corporation 
52 Vanderbilt Avenue. New York 17,.N.-Y; ¥195 Bay. Street; toronte $, Ontario, Canada 5323 Sunset: Bivd. Hollywood, California 
Murray Hill 46-3397 Nermandie 6621 








The great films of 


Today are shot with 


q S;Mitchell a ) Te 


















The MITCHELL STUDIO MODEL"“BNC” is 
a truly silent camera for sound photography. 
No blimp is required. Its smooth, positive 
operation saves many costly hours of pro- 
duction time. Since the introduction of the 
“BNC,” more and more major studios have 
made it standard equipment. 


The MITCHELL “16” is enthusiastically 
acclaimed by leading commercial pro- 
ducers as the first professional camera to 
bring theatre-like quality to the 16mm 
screen, Typically MITCHELL in design 
and workmanship, it contains the same 
proven features that made MITCHELL 
cameras famous throughout the world. 


WMitchel/ Camera CORPORATION 


666 WEST HARVARD STREET + GLENDALE 4, CALIFORNIA + CABLE ADDRESS: 'MITCAMCO"’ 


EASTERN REPRESENTATIVE: THEODORE ALTMAN 521 FIFTH AVENUE + NEW YORK CITY 17 © MURRAY HILL 2-7038 


1 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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AMONG THE CLIENTS SERVED 
BY COLUMBIA TRANSCRIPTIONS 


The Jam Handy Organization 
Wilding Picture Productions, Inc. 
Caravel Films, Inc. + Florez, Inc. 

Pathescope Company of America, Inc. 
Transfilm, Inc. - Ball Films 
Fletcher Smith Studios, Inc. 

Willard Pictures, Inc. 
Sound Masters, Inc. 
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Quality-sure! 
But 

Prompt Delivery, 
too! 


No one questions Columbia’s ability to produce 
transcription records of the highest quality. 
Columbia presses pure vinylite transcriptions, 
recorded with the latest, most advanced studio 
equipment, achieves utmost clarity and realism. 


BUT—and here’s a real plus from your point of 
view—Columbia delivers the job in tip-top form— 
and on time! It’s this responsible, dependable 
service of which we’re especially proud. Let us 
put these super-facilities to work on your next 
slide film transcription project. Just give us a call. 





Ltn 


A Division of Columbia Records Inc. 


NEW YORK: 799 Seventh Avenue, Circle 5-7300 
CHICAGO: Wrigley Building, 

410 North Michigan Avenue, Whitehall 6000 

LOS ANGELES: 8723 Alden Drive, Bradshaw 2-2759 
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IN VISUAL COMMUNICATIONS 





Key Facts on Television Expansion: 
*& Lhe number of companies producing tele 


vision receivers a year ago was 25. 


Poday the 
number is nearer 75, a 200% increase. If the 
video set producer field is not over-crowded 
vet, it shouldn't take long at this rate. 

lotal sales of television transmitting equip 
ment, including studio, antennae and othe 
apparatus, for the second quarter of 1948 
amounted to $3,277,307. This almost doubled 
the $1,682,615 spent on T'V equipment in the 
first quarter of the year. The mid-year total 
sales were $4,959,922. 

lotal number of television sets in operation 
in the U. S. as of September | according to 
the NBC Research Bureau was 540,000. This 
number represented an increase of 52,150 over 
the August figure. Although the percentage 
rate of increase declined slightly during Sep 
tember, the trend swung sharply toward the 


\W orld 


a tremen 


opposite pendulum, what with the 


Series, among other things, causing 
clous spurt, 

In Cleveland, just before the World Series 
games began there, a General Electric dis 
tributor reports he was taking an average of 


one TV set order every six minutes 


IF YOU 
ROCESS 
FILM... 





STAINLESS PRODUCTS 


14 


An Approach to Public Service Films: 
* Belore Emerson Yorke begins one of his 
non-commercial, unsponsored, public service 
motion pictures, he usually has a pretty good 
idea on how he will regain his production 
costs, plus a dollar or two tor the office safe. 
Yorke has made a specialty of this type of deal, 
and a rather profitable one. 

Ihe crux of the arrangement, commercial. 
Yorke’s en- 
influential 


ly, is the tag-line “endorsed by”, 


dorsers represent some pretty 





Camera angle in “This Way to Nursing” 


groups. Potent enough are they that their 
mere endorsement is a fairly sure guarantee 
of enough print orders at a good fee to cover 
all production costs within a few weeks afte: 
release of the picture. 

Of course, there are other advantages to the 
Yorke system. In promoting his distribution 
both 35mm and l6mm, Yorke is aided im 


measurably by his endorsers, but at the same 


time his picture is an independent production 






FONDA FILM PROCESSING EQUIPMENT DIVISION 








“untainted” by the designation “a commer- 
cial film’. He gets into a lot of theatres that 
he might not get into otherwise. 

Yorke also has the advantage of retaining 
all rights of ownership. This paid off on a 
recent occasion when he sold Bill Bailey and 
the Four Pillars, which has been endorsed by 
the American Banker's Association, to Nu- 
Art Films, who will peddle it as an educa- 
tional picture. 

The latest opus in the endorsed series is 
This Way To Nursing, a two reel film re- 
leased last month, Touting for this produc- 
tion are no less than the United States Pub- 
lic Health Service, The National Committee 
on Careers in Nursing, the Recruitment Com- 
mittee of the American Hospital Association, 
and several state boards of health. With this 
array of buttonholers, prints are selling like 
new cars at list price. 

Happily, local group purchasers, theatre 
managers (who get it free from local groups) , 
and audiences are not getting stung. This 
Way To Nursing is a good picture. It takes 
us into a typical school of nursing and shows 
the theoretical and practical instruction in- 
corporated in the course. It depicts the nurses 
in their work and in their off duty recrea- 
tional activities. Milton Cross, who narrates 
the picture, closes with an appeal to young 
women to become nurses. 

Not only is This Way To Nursing a good 
production technically, it is also a theme of 
great timeliness and national interest. Yorke 
says he would have made it even if he didn’t 
have a ready made line of print purchasers, 


(OTHER “TRENDS” ITEMS ELSEWHERE IN ISSUE) 


“America’s 
Finest 
Processor” 
2 








YOU'LL WANT FONDA’S NEW 
DESCRIPTIVE BOOKLET 


Send today for your complimentary copy of 
the new illustrated booklet giving complete 
details of the Fonda Film Processor . .. Amer- 
ica’s finest developing machine. Explains the 
patented Fonda top-friction drive mechanism, 
which eliminates film slack. Fonda offers al- 
most any speed range . . . processes any type 
film. 

Address Fonda Division, Solar Aircraft Com- 
pany, 2294 Pacific Highway, San Diego 12. 


SAN DIEGO 12, CALIF. 
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We bring no canvas chairs to work... 





ilms for Industry makes every man and every idea 
stand on two feet during the serious business 

of producing outstanding color pictures for the best 
medium in the business — the lighted screen in 

the darkened room. 


rom conference to cutting room, the ideas and 
inspirations of capable, long-acquainted writers, 

cameramen, directors, and editors collide and do 
battle on equal ground; thus do the best 

scenes, action, situations, and stories emerge — 


d unified. victory of many minds. 


ntegrity of purpose is the only rule of combat. 
The results speak for themselves. Ask Films for Industry 
to screen one of the results for you. and Let it speak. 


Mighty Persuasive Films... 
in Color = or Black and White... 


for Screen or Television 


FILMS FOR LNDUSTRY, INC. 


135 WEST M2za0 STREt . NEW +0be 19 
NEW YORK PLaza 3-2800 « CINCINNATI CHerry 6350 
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ve " Motion Picture Engineers Hold 
D r es Ss U pP - _ Convention in Washington 

@ The 64th semi-annual con- 

vention of the SocirTy OF 


- ere MoTIOoON PICTURE ENGINEERS 

our resen ad ion or “4 was held at the Statler Hotel, 

: ’ 7 Washington, D. C., October 

* r i | 25th through 29th. Technical 

with DA LI i c 4 : ; film and television men rep- 
= ' 4 : | ° . 

3 resenting production and 

. processing organizations, and 


Handsome New aa nS ae theatre, studio, and labora- 
, . > -S 4) 


tory equipment manufactur- 


‘ " ers from all over the country 
' gathered in the nation’s capi- 

s tal for the four day meeting. 
According to Wan. C, 


KUNZMANN, SMPE convention 


4 vice president, scheduling of 

dual or simultaneous sessions 

KING , was deliberately avoided to 
\ enable all delegates to hear 


the variety of papers deliv- 
: * ered during the nine tech- 

Here’s a screen that adds “eye appeal” to every E—Aluminum equalizing slat ; S 

: 5 saddle nical conferences. Ray B. 

presentation. The smart appearance of Da-Lite’s nee Gin coiuenbinin Ciil> 

10th Anniversary Model instantly creates the right F—Critical leveler mittee chairman for the 16mm 


- ‘ , ; ‘ojecti group. 
impression. It associates your product or service projection grou] 


with quality even before your sales film is pro- : ‘ RCA Appoints Walter L. Tesch 
lected Before you buy any large tripod screen, see the to Merchandise Executive Post 


Picture King and compare. No other has its fabric | @ Walter L. Tesch, for the 


i " < ‘ ‘ age oO ] c- 
protecting “No Rub” Octagon case, slat lock, slat pas year manages { h = 
cording sales for RCA’s thea- 


The smooth operation of the Picture King gets 
. ; slug and slat collar. Comes in seven popular sizes 
your show started promptly ... And the finer pic- pious Pol 


tre and recording equipment 
and prices. 


ture surface of this model, reflecting more light to section, has been appointed 


: merchandise manager of the 
wider angles, puts your message across clearly. ; 

ene 2 film recording group in 
brilliantly and more effectively. 45x60"... .$48.75 70"x70"... . $62.00 RCA’s engineering 
department. 
6e"nee”.... S278 63"'x84".... 83.00 Tesch first joined the Ra- 
dio Corporation of America 
S2”"x7O".... 35.860 84"x84”".... 90.00 in 1922 as dynamo tender at 
RCA Radio Central, Long Is- 
72"x96"......$95.00 land. He has since served as 
engineer in charge of RCA 
broadcast stations in New 
York and Washington, and 
also held positions as district 
King — first choice for Ruggedness, Beauty, Bal- | service manager in Chicago, 
ance and Easy Handling! Write for descriptive San Francisco, and New York. 
autre 2 a ' circulars! DeVry Names Charles R. Crakes 
"9 to Educational Director Post 
A — Concealed goose- @ Cuartes R. Crakes, for 


neck the past five years audio-visual 


C—Slat lock , 
B—Tenite slat plug and DA-LITE SCREEN C0 INC consultant for the DereVry 
D—Tenite control knob =9 e 


collar. CorPoRATION, Chicago, has 


G—Critical leveler 2703 N. Pulaski Road Chicago 39, il. been named to the post ol 


educational director, Cur- 


products 


Ask your dealer for the handsome, new Picture 











Trade Mark Reg. U. 8S. Pat. Off. . . 
rently he is serving as guest 
instructor for the graduate 
course in audio-visual aids at 
Northwestern University, 
Chicago campus. 








During his five-year tenure 

as DeVry’s consultant, Crakes 
TAKE ADVANTAGE OF THIS COMPLETE AUDIO-VISUAL REFERENCE CENTER! i ceaealRiady ie: Meeeiata’ aieiiials 
The Reader Service Bureau of BUSINESS SCREEN Guides and other a-v publications than any other and nine provinces of Can- 
is at your service to answer inquiries concerning national source. Write, wire or telephone the ada, participating 
films available, the latest in equipment and geo Reader Service Bureau, 812 N. Dearborn Street, 
graphical information such as nearest dealers and Chicago. Whitehall 4-6807. Request list of refer 
distributors to serve you. Publishers of more Film ence books available from BUSINESS SCREEN. 





in more 
than 600 educational and re- 
ligious conferences. In addi 
tion he has held more than 
300 individual conferences, 
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Whatever your film program, 
you ll do it better when 

you combine a clear story 
based on your sales and com- 
mercial needs With 
olgelilolifommelateliatel MMclaitiia ames 
script writing, 

direction and camera work. ‘ 
Television shorts and spots . . im Se 
dealer films .. . * 
Tol (SMe inellallile MRolems elt] oli [e 
relations pictures. | te 
Let us show you our productions * 


they'll show you what 
we mean. 







ty, 
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ant . 
Reid H. Ray Film Industries 
2269 Ford Parkway 208 So. LaSalle St. 


.\ — St. Paul, Minn. Chicago, Illinois | 
a ‘ } 

















Sponsored Film Programs Available for Employee Groups 


\ rich resource in color and sound motion pictures sponsored by American industry and avail 


able to organized groups is revealed in this partial list of films available on free loan (shipping 


charges only). 
of Modern 


Talking Picture Service. 


Other 


The group of subjects on this page are from the 26 nationwide exchanges 
large collections are offered by Association Films 


and Castle Films via their national exchange offices. These will be listed in the next two issues. 


—OF AMERICAN INDUSTRY— 

Adventures in Research (20 min) Loan 
Modern 

e The mystery of radar is explained with 

the help of Many 


ments and demonstrations show 


animations experi 
radar in 
Sponsored by Westinghouse Elec 


tric Corp 


action 


Curiosity 
Modern 


Shop (28 min) Color. Loan 
e The problems encountered in making 
an aluminum television set exemplify the 
challenge of research which is presented 
{ 


» those who work to make things more 
useful to mankind. Sponsored by Alu 
minum Company of America 


Dateline Tomorrow (20 min) Loan. Mod 
ern 

e« Shows the many aluminum 

from the old Italian lead finish spandrels 


on Rockefeller Center to the latest alloys 


uses ol 


used by the armed services. Sponsored by 


\luminum Company of America 


Dear Miss Markham (26 min) Color 
Loan. Modern 
e The story of how cotton fibers are 


spun into yarn and the yarn woven into 


sheets. Sponsored by Pepperell Mfg. Co 

Desert Venture (27 min) Color. Loan 
Modern 

e The story of oil in Saudi Arabia is 


shown along with many of the customs 
and problems of the people inhabiting 


that section of the Middle East Spon 
sored by Arabian-American Oil Co 
Electronics at Work (20 min) Loan. Mod 


ern 
¢ An explanation of what 
really 


“electronics 
means, this teaching film clears 
away much of the mystery that surrounds 
the field. Sponsored by Westinghouse Ele 
tric Corp. 

Eternally Yours (3! 
e The story of 


Modern 
iron, how it is 


min) Loan 
wrought 
made today, its history from ancient times 
and its many uses in industry and every 
day living. Sponsored by A. M. Byers Co 
Everyday Miracles (24 min) Loan. Modern 
¢ A non-technical picture about the his 
tory and development of cemented tung 
sten carbide—its uses today and tomorrow 
in factory production 
bolev Co. In« 

Industry for Health (30 min) Loan 

ern 


Sponsored by Cat 
Mod 
¢ A comprehensive view of the diligent 


and exploratory work 
manufacture of 


pursued in the 

pharmaceuticals 

sored by Upjohn Co 

Steel Modern 

« A description of the various processes 

step by step, in the manufacture of steel 

The film knowledge of 

this metal as well as an insight into the 

gigentic scale on which the industry op 

erates. Sponsored by 

Steel Institute 

The Story of Milk (27 min) Color 
Modern 

« How modern dairies produce, pasteu 

ize, homogenize and bottle milk; and how 

the milk is distributed to your table, clean 

fresh and 


Spon 


(20 min) Loan 


conveys a basic 


American Iron and 


wholesome. 
Beatrice Creamery Co 


Sponsored by 
Summer Storm (16 min) Loan. Modern 
e A non-technical explanation of how 
electrical service is maintained. It shows 
how alert companies must and do antici 


pate every change in the consumption of 


current Sponsored by Westinghouse 


Electric Corp. 

Trees to Tribunes (40 min) Color. Loan. 
Modern 

« The story of all the phases a daily 

newspaper goes from the time 


through 


it is part of a tree in a northern forest 


to the time it emerges from intricate 


pre sscs as al new Spaper Sponsored by 
Pribune. 
Turret Lathes (27 min) Color 


Chicago 
Loan. Mod 
« Instructions in the use and operation 
of the turret lathe. ‘The many operations 
which can be performed rapidly and eco 
nomically on the modern turret lathe are 
detail 
Machine Co. 
Unfinished 


shown in 


Sponsored by Gisholt 


Rainbows 36 Color 
Modern 

« The history of the aluminum industry 
from the time of Napoleon IIL. The dis 
covery of the 


min) 
Loan 


Hall process of extracting 
aluminum is told. The “American” way 
and the trials which led to its successful 
adoption are also shown Sponsored by 
\luminum Company of America 

What Is Electricity? (20 min) Loan 


ern. 


Mod 
e The story of electricity—what it is and 
how we learned to produce it. Animations 
help make the fundamental electrical the 
ory more easily understandable. Spon 
sored by Westinghouse Electric Corp 

Winning Seals of Approval (20 

Color Modern. 


e« An account of the various testing pro 


min) 
Loan 
laboratory to 


grams carried out by a 


certify the performance requirements of 
gas ranges according to a rigid list ol 
consumer standards. Sponsored by 


Assn 


\meri 
can Gas 
Years of Progress (32 min) Loan. Modern 
¢ A report on the unique and outstand 
ing facilities for research and engineering 
which may be ‘used to create new and 
improved products for serving the pub 
lic’s needs. Sponsored by Chrysler Corp 
Modern 


account of the adventures of the 


East of Bombay (30 min) Loan 
e An 
Denis-Roosevelt expedition in India and 
Ceylon. It is designed to leave a lasting 


impression and understanding of every 
day life in these countries. Sponsored by 
Motor Co. 

Rubber River (15 min) Color 


ern. 


Dodge 
Loan. Mod 
¢ The story of a trip through Mexico and 
the Central 
what 


American republics, showing 
they are contributing to make the 
Americas independent of foreign strategic 
materials. The film also helps students to 
understand the culture, life and 
of the natives. Sponsored by 
Motor Co 


Strategic Materials (17 min) Color. Loan 
Modern. 


habits 
Dodge 


« A companion picture to Rubber River, 
this film specializes in “close-ups” of un 
usual occupations, methods, and culture 
habits of Mexico and the 


Central 


persons in 
American 
by Dodge Motor Co. 
Wheels Across Africa (30 
Modern. 
¢ This travelogue shows the trip of the 
Denis-Roosevelt 


republics. Sponsored 


min) Loan 


African expedition across 


the Atlas mountains, through the Sahara 

desert and the Belgian Congo, and across 

the continent to the Indian ocean. Spon 

sored by Dodge Motor Co. 

Wheels Across India (33 
Modern. 


min) Loan. 
e A presentation of the Denis Roosevelt 
Asiatic giving little 
facts of picturesque India. Sponsored by 
Dodge Motor Co. 


—FOR BETTER LIVING— 
America’s First Silverplate (25 min) Color. 
Modern. 


expedition, known 


Loan. 
e An informative picture about eating 
utensils, their historical development and 
manufacture. American culture, from co 
lonial times to the present day, is por- 
trayed in connection with the development 
of fine silverplated ware. 
International Silver Co. 
Beauty for Keeps (29 min) Loan. Modern. 
« A history of wax, its uses and applica 


Sponsored by 


tion, providing a better understanding of 

protective housekeeping and the art of 

home care. Sponsored by S. C. Johnson. 

Candy and Nutrition (20 
Modern. 

¢ Information about foods and the place 

of candy in the diet. 


min) Loan. 


Food values, nutri 
tion and food habits are discussed in de 
tail, with emphasis placed upon modera 
tion, caloric values, available energy and 
nutrients. Sponsored by the Council on 
Candy of National Confectioners’ Assn. 

Crystal of Energy (17 min) Loan. Modern. 
© A part sugar 
plays as a pure carbohydrate in human 
nutrition, 


condensed story of the 


Sugar is shown to be an im 
Also, its 
iole in the economy of many sections of 
our country is 


portant world-wide commodity. 


stressed. Sponsored by 
Foundation. 
Better Living (16 
Modern. 

e Presents a brief history of lighting and 
shows how 


Sugar Research 
The Dawn of 
Color. 


min) 
Loan. 
man uses electricity for an 
easier, more pleasant way of living. The 
latest ideas in home planning are shown, 
room by room. Sponsored by Westing 
house Electric Corp. 
400 Years in 4 Minutes (23 min) Color. 
Loan. Modern. 
« How to make cakes according to the 
double-quick method” ‘The 
demonstration technique is used to show 


how this new method can produce cakes 


“blended 


which are consistent in quality and ap 
Sponsored by General Mills Inc 
The Gentle Art of Meat Cookery (28 min) 
Modern. 


« How to select 


peal ance 


Loan 
meat and fit the cook- 
ing methods 


roasting, broiling, braising 


or stewing—to the cuts chosen, with many 
demonstrations of the modern easy ways 
to cook meat and poultry 


Armour & Co. 


Sponsored by 


Ironing Can Be Easy (18 min) Color. 


Loan. Modern. 

« A demonstration of the latest short cuts 
for ironing by hand, giving the audience 
ironing technique that will save 
time and energy, yet give better 
than the old method. 
Electric Co. 
Pantry Meal Magic (24 min) Color. Loan. 

Modern. 
« How to buy canned meats and prepare 


(CONTINUED ON PAGE SIXTY) 


a new 
results 
Sponsored by 
Proctor 














Six New Sound Slidefilms 


on Human Factors in Safety 


@ Human Factors In Safety, 
a series of six new sound 
slidefilms on human relations 
in industrial safety, has just 
been completed by Sarra Inc. 
for the National Safety Coun- 
cil. <A foreman- 
training “package” been 
built around the films to be 
used as a basis for supervisory 
personnel meetings in indus- 
trial shops and _ plants. The 
program was developed under 
the direction of Glenn Grif- 
fin, senior safety engineer of 
the Council, and Dr. J. L. 
Rosenstein, consulting — psy- 
chologist and pro- 
fessor at Loyola University. 

The Secret of Supervision, 
initial title in the series, es- 
tablishes the supervisor or 
foreman as the front-line rep- 


complete 
has 


associate 


resentative of management in 
safety as well as in production 
matters. It points out that 
all supervisors have a com- 
mon job of handling people, 
and offers a pattern of solu- 
tion. Subsequent films deal 
with: Teaching Safety On the 
Job, People Are All Alike, 
Everybody's Different, Team- 
work for Safety, and Safety 
Case Histories. 

Each title will provide the 
theme, and 
rected discussion for a single 
meeting. In 
film-correlated 


motivate a di- 


addition to a 

instructor's 
guide for each series subject, 
the package also includes a 
supply of audience “take- 
home” materials. 

In filming the series, Sarra 
crews from Chicago went in- 
to industrial plants in four 
states to insure authentic loca- 
tions. Distribution will  be- 
gin in mid-November, and 
will be handled through the 


National Safety Council. 


Arthur Mokin Named S.O.S. 
Director of Advertising 


@ In line with its current ex- 


pansion program, 5.0.5. 
CINEMA SupepLy CorpPorRa- 
rion, New York, has an- 


nounced the appointment of 
ARTHUR MOKIN as director of 
advertising and publicity. 

Mokin formerly ac- 
count executive with Berg- 
man-Jarrett Co., New York ad 
agency. 


was 


The recent expansion of 
physical facilities at S. O. S. 
is described elsewhere in this 


issue of BUSINESS SCREEN. 


















x ¢ Amazing Story of 


re ms lomm Sound Motion Pictures | 
iT Ge ST 
a te SS 


Send for Booklets 


Mai! coupon for full details on the new Ampro ‘“Premier-20.” 
Also send for interesting booklets “The Amazing Story of 16mm. 
Sound Motion Pictures” (the illustrated story of how sound pic- 
tures are made and projected)—‘‘A New Tool for Teaching” 
(the story of sound films in the classroom)—'‘‘Toward a Better 
World” (how churches are utilizing sound pictures). These in- 
formative booklets will be mailed to you postpaid for 10c each. 





AMPROSLIDE PROJECTOR 


MODEL ‘‘30-D’”’ 


for filmstrips and 2”x2” 
slides. Offers extra bril- 
liant illumination, split 
second interchangeability 
from slides to filmstrips 
and back—-simplified, 
quick threading for film- 
strips—and simpler fo- 
cusing, operating and 
cleaning. 





..- built to give years of 
TOP QUALITY PROJECTION 

















for 164mm. sound and silent films 


Here is a 16mm. projector that will give high grade performance for many years. It will 


deliver steady, flickerless projection continuously and quietly. It is dependable, easy to 
thread and operate. It is gentle to precious film and easy to service. 


The Ampro ‘'Premier-20” is a tested design, developed by studying and learning from 
millions of performances. Ampro 16mm. projectors have been “put through the mill” 


by this country’s leading school systems, universities and government departments. 
§ J & 


Into each Ampro projector is built 20 years of experience that assures better perform- 
ance and longer service. Before choosing your 16mm. sound projector, ask your Ampro 
dealer for a demonstration of the latest Ampro “Premier-20.” 


Look—listen—remember Ampro’s record—and then decide! 


AMPRO CORPORATION, BS-97 
2835 N. Western Ave., Chicago 18, Ill 
Please send me full details and price of the new Ampro 
“Premier-20” Projector. 
CI enclose 10c for a copy of the illustrated booklet, “The 
Amazing Story of 16mm. Sound Motion Pictures.” 
1) L enclose 10c for “A New Tool for Teaching.” 
] I enclose 10c for “Toward a Better World.” 
I am also interested in 
Ampro Slide Projector. 





Name a = : wes — 
q Address ae ae ; 
— “ity . State__ 
*Trade Mark Reg. U. S. Pat. Off. City as tate 





AMPRO CORPORATION 


CHICAGO 18 e A GENERAL PRECISION EQUIPMENT CORPORATION SUBSIDIARY 








THE NEW PICTURES 


CARBON’S “ARC PROJECTION” 


Sponsor: National Carbon Company. Film: 
Carbon Arc Projection. Producer: John 


Sutherland. 


*% The purpose of National Carbon Company's 
new motion picture Carbon Arc Projection 1s 
to explain just what the carbon arc ts and 
how it operates, and to show why it is the 
light source best fitted for motion picture 
projection and production, 

Ihe picture is divided into three main parts 
of about equal duration. First there is a 
diagrammatic explanation of the mirror and 
condenser optical systems predominantly used 
at the present time in professional motion 
picture projection, Next there is shown a live 
action and animated presentation of the op 
erating principles involved and the methods 


Another Exclusive 


ATLAS 


Service Feature * 


The recently installed 


used in measuring the brightness character- 
istics of the carbon arc, The third section por- 
trays the nature of the light itself and par- 
ticularly the necessity for a light of the proper 
color balance for use with color film. This 
sequence ends the picture with a unique and 
colorful demonstration of the quality ol light 
from the high intensity carbon arc. 

Chere has been to date no graphical inter- 
pretation through means of the motion picture 
of the relationship of the carbon arc to the 
optics of motion picture projection, nor of 
the arc’s singular position in the broad science 
of light, sight and color. Since the projection 
light source is the primary factor in producing 
a bright and colorful screen, a motion picture 
is therefore the ideal medium for this subject 
since by its use brightness itself can be used 
to describe brightness, and color itself can be 


employed to describe color. 


Fechnical Notes: J he photography is in Tech- 
nicolor, Live action and animation are about 
equally divided in a fifteen minute film that 
is available in both 35mm and l6mm., Certain 
sequences in the picture make it desirable that 
not only the 35mm, but also the 16mm prints 
be projected with high intensity carbon arc 
lamps, if possible. 


Distribution: The picture is designed for show- 
ing to motion picture projectionists, but the 
subject matter is so treated as to extend the 
interest and value of the picture to the pro- 
ducer and exhibitor of motion pictures and 
also to scientific groups, educational institu 
tions and industrial establishments, 








WESTINGHOUSE PLANT FILM 


Sponsor: Westinghouse Electric Corporation. 
Film: Selecting the Right Industrial Distri- 
bution System. Producer: Fletcher Smith 
Studios. 

* This technical film describes the importance 

of a power distribution system in the indus- 

trial plant. 

The entire operation of a modern industrial 
plant depends upon an uninterrupted supply 
of electric power to its lamps, motors, furnaces, 
welders, and other electrically-operated de- 
vices. The function of the electric power dis- 
tribution system is to receive that power at 
one or more bulk power supply points and 
deliver it to every electrically-operated device 
in the plant. Thus, the satisfactory operation 
of the plant depends directly upon the proper 
functioning of its distribution system. 

Careful enginecring, wise factory planning 
and accurate machine design are not enough 
to keep production rolling. It takes power, 
dependable power, to deliver the results of 
skillfully engineered production lines. To in- 
sure highest operating efficiency, it is impor- 
tant that the electrical engineer and archi 
tect co-ordinate their efforts during initial 
planning to provide adequate power distribu- 
tion facilities. It is the purpose of this film 
to assist in the planning of a power distribu- 
tion system that provides dependable power 
to best meet the needs of any specific plant. 


Technical Notes: Kodachrome, 18 minutes, 
combining live action and animation. 


PEERLESS FILM TREATMENT 


* Lengthens the quality life of your films 
* Prevents distortion of the Sound Track 
* Protects prints against damage from 


*ONLY licensed 
laboratory in 
Chicago area serv- 
icing the Industry 







ATLAS FILM 


1111 South Boulevard 
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NaZo 161m, 


professional sound film projector 






@ Light enough, compact enough for a salesman to take 
along. And tough enough to withstand a lot of travel. (In tests, Natco was 
unharmed by ten 18” drops on concrete floor.) @ It is easy to set this machine up 

anywhere in your own, or your customer's, plant or office. AC or DC without 
convertors. Silent or sound. @ Designed for use by any employee without special training. 
@ Since films used both in training and sales promotion usually are played over 
and over, Natco’s gentle treatment of films is a great advantage. Impartial testing 

laboratory ran same film 5,000 times without impairing it, on a Natco. 
@ Theatre-quality tone and image, suitable for large assembly. The only 


projector in price range with 8” p.m. speaker and 


s 
5-watt amplifier. Lamp size up to 1,000 watts. ( ‘ 
2,000 ft. film capacity. 2” F16 coated lens. 


Underwriters’ Laboratory approved. 


2909 


t NATCO, INC. 505 N. SACRAMENTO BLVD. 


WORLD'S FINEST COREASO 16, HA 


16mm. professional Gentlemen: Please send me information and descriptive 


literature without charge or obligation 


sound film projector 


NAME — 
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lor ( ‘ommercial, Educational 


and Television Application 


“ 


Creators and Produc ers 


of Sound Motion Pictures 


A. that most folks know about money matters, once 


remarked an observant punster, is that money matters. 


Several financial institutions have recently concluded that this 
general public ignorance of their operations also matters, so they 
determined to do something about it, and they sought Wilding 
counsel on the possible solution of their problems in the use of 


visual media. 


From many meetings of many minds resulted motion pictures 
that disseminate information to individuals and communities on 
methods of banking and also on the part that fiduciary organiza- 
tions now play, as through all of the years of our country, in 


building a republic that is strong and great. 


J . . . 
We are always happy to co-operate with prospective clients on 


the possibility ol adapting our product to new uses. 














A telephone call 
to the nearest Wilding office 
can arrange a showing of 


any or all of these pictures. 


Wilding Picture Productions, Ine. 


YOR 


LN 


CLEVELAND 
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WO YEARS AGO the Editors of Bust- 
NESS SCREEN launched an informal cam- 
paign which featured the slogan “Better 

Showmanship for Business Films.” ‘This edi- 
torial program recognized the sizeable invest- 
ment in film production being made annually 
by its business and industrial readership and 
declared as its intention “the fullest assur- 
ance possible to the sponsor that his film 
investment would be effectively carried 
through all the way to the audience.” 

It is worth noting some of the steps this 
publication has undertaken (mostly at its 
own expense) to pursue this campaign: 

(1) Sponsorship of the Aupio-VisuAL PRo- 
jecTionist’s HANpBook, a colorful graphic- 
pictorial guide to presentation and_ better 
utilization of all types of audio and visual 
equipment. An important part of this book 
is its pages devoted to film care and main- 
tenance, and ways to avoid film damage. 

(2) Full cooperation with U, S. Govern- 
ment agencies, including Army and Veterans’ 
Administration bases, permitting the repub- 
lication without cost of content material from 
the Projectionist’s Handbook, 


(3) Republication of film care and main- 
tenance material in consumer publications 
such as the recent Annual Directory Issue of 
BETTER FARMING METHODS magazine, reach- 
ing thousands of vocational agriculture teach- 
ers, farm group leaders, etc. 

(4) Cooperation with social agencies, en- 
couraging similar publicity to community and 
group film workers. 


(5) Talks and demonstrations to public, 
educational and industrial groups including 
appearances belore the American Trade As- 
sociation Executives, the American Library 
Association, advertising and sales clubs. 

(6) Supplementary materials, issued on a 
low-cost basis, such as a recent Projectionist’s 
Log. This little piece, which attaches to the 
l6mm sound motion picture projector, forms 
a semi-permanent log for entering film show- 
ings as well as providing an oiling record and 
information on film care. 

(7) Last, but not least, the continuous 
presentation of articles and features on good 
projection, the importance of first-class pro- 
jection equipment built according to pre- 
cision standards, and full consideration to the 
architectural considerations involved, 


RESULTS JUsTIFY A GREATER EFFORT 

The results to date have been most gratify- 
ing. Producers and distributors alike report 
a growing awareness of better showmanship 
in the field and around plant and office head- 
quarters. 

Ihe installation of fine new presentation- 
preview rooms by such concerns as General 
Mills, Kraft Foods, Socony, and Swift and 
Company lends further assurance that film 
showings will begin at a top quality level. 
They must be maintained on that same level— 
insofar as humanly possible—out in the field. 


Goop Prinrs Cost a Lot oF MONEY 
Color prints of a two or three-reel subject 
will cost well over $100 out of the laboratory. 
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There doesn’t seem to be much point in driv- 
ing a hard bargain in a cheap projector when 
a few months of film wear and tear will erase 
the savings. Add to this the importance of a 
rock-steady, brilliant picture on the screen as 
an inseparable part of the realism and powet 
of the motion picture and the importance ol 
minimum projector performance standards 
will be plainly seen. 

To this end, Business SCREEN researchers 
have been analyzing all known makes of pro- 
jection equipment. Photo-micrographs have 
been taken of vital moving parts, especially 
those having contact with film surfaces where 
most wear and tear takes place. The results 
of these studies not only guide this publica- 
tion in setting higher advertising standards 
but they are also being used as the basis fon 
editorial articles and in the preparation of a 
new AupIo-VIsUAL EQUIPMENT Review. This 


Kraft Provides for Films 


* Pictured at the top of this page is the new 
conference and projection room recently com- 
pleted in the general office building of the 
Kraft Foods Company in Chicago. 

This effective modern center is completely 
equipped for audio and visual presentations. 
Bell & Howell arc and mazda 16mm sound 
motion picture projection, automatic sound 
slidefilm projection and fully adequate facili- 
ties for room conferences are provided. Air- 
conditioned, acoustically-treated for fine 
sound reproduction and tastefully furnished, 
it is one of the best of recent setups of this 
type. Preview and projection rooms, includ- 
ing their design and construction, will be a 
feature part of our forthcoming reference 
book Preview THEATRES, now in preparation. 


The new Kraft Foods conference and projection room in Chicago. 


BETTER SHOWMANSHIP 
Your Business Films 





special publication will provide the first com 
plete single source of data, specifications, 
prices, etc, of every single piece of audio and 
visual equipment meeting our minimum 
standards and now on the market. 


THESE TRENDS ARE WortH NortTinG 


Public libraries in many parts of the coun- 
try have begun film collections to serve com 
munity borrowers. Commercial and educa 
tional film exchanges, which serve the greatest 
proportion of all film users, are experiencing 
a real boom as the number of new projectors 
in the field 


month, 


increases by thousands each 

Film damage alone can become a_ costly 
proposition, 
in the 


But the greatest hidden loss is 
faulty, inadequate presentation of 
sponsored films even by members of the spon- 
sor’s own organization. ‘These are the losses 
at which our “Bette 


paign efforts are directed. 


Showmanship” cam- 
In short, there is 
a vigorous and continuing program of edu- 
cational effort in the field of (1) Better Pro- 
jection, (2) Higher Equipment Standards, 
with precision rather than price as a major 
objective, and (3) More Projection Personnel 
made available through simple training pro- 
grams in the plant, office, school or elsewhere. 

A key point in this program is the need for 
a good reference source on all kinds of audio- 
visual equipment. Buyers, film executives, 
advertising and sales heads and every type of 
user in government, schools, churches, medi 
cine, etc, are among those who direct ques- 
tions to Business SCREEN on this subject. 

It was this lack of a single dependable ref- 
erence source on projection equipment and 
essential accessories that prompted the Editors 
of Business SCREEN to initiate the first Equip- 


(CONTINUED ON THE FOLLOWING PAGE) 
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THE AUDIO-VISUAL 
Equipment Review 


CONTENTS 


(CONTINUED FROM THE PRECEDING PAGE) 


ment Review feature more than a decade ago. 
\ special issue of this publication was de 
voted to that subject on two separate occa 
sions before the war. 


First Bur Book or EQuipMent Issuep 


Ihe first new step in that direction since 
World War II was the publication of the Blue 
Book of Audio-Visual Equipment in coopera 
tion with the members of the National Asso- 
ciation of Visual Education Dealers. ‘This 
complete technical review deals primarily with 
older models of projectors so that purchasing 
agents and dealers might have a single de 
pendable source of trade-in information in 
cluding serial numbers, parts available, and 
obsolete model data. 

What is now required is a current model 
catalog, complete in every detail and includ 
ing every single available model and make 
of motion, slidefilm, slide and opaque projec 
tor on the market, its physical characteristics, 
specifications and field of use, ‘That book is 
the forthcoming Aupio-VisuAL EQuIpMEN1 
Review, now being prepared for early pub 
lication, 


DESIGNED FOR ACCURACY AND CONVENIENT Ust 


THe Equipment Review will present every 
known make and model of every type of pro 
jection, production and recording equipment 
on the market in a single reference work, Full 
price data at date of publication will be in 
cluded. 

Readers of the new Aupio-VisuAL Equip 
MENT Review will get an extra “bonus” in 
the form of a complete Part II titled Preview 
PHeatres, Drawing from their vast experience 
in architectural research for visual presenta 
tions, the Editors of Business SCREEN are pre- 
senting the first and most complete review of 
all kinds of preview rooms, small and large 
auditoriums, audio-visual operation centers 
(lo6mm film exchanges) and display ideas 
utilizing all types of audio-visual equipment. 

Preview THeatres will also include special 
coverage on acoustical problems, ventilation, 
darkening, etc. 
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Required Reading for Retailers 


e A REVIEW OF THE NEW HAGUE REPORT ON TRAINING FILMS e@ 


The Use of Training Films In Department 
& Specialty Stores, by Harry M. Hague, 
Harvard University, Graduate School of 
Business Adminstration, Div. of Research, 
Boston. 1948. l47pp. $1.50 





*& One of the most important factors to be 
considered in evaluating motion pictures as 
an effective training medium is the type of 
training it is to accomplish—thus the medium 
can be judged in terms of how well it meets 
the needs of a given situation, Starting from 
this premise, Harry M. Hague, Milton Fellow 
ol Harvard University, undertook his recent 
study of the use of training films in depart- 
ment and specialty stores in the United States. 
He conducted the investigation under the 
direction of J. Sterling Livingston, Assistant 
Professor in Harvard's Graduate School of 
Business Administration, with the assistance 
of the Bureau of Business Research. 


127 Srores CONTRIBUTE TO RESEARCH 


Ihe author's findings, as reported in this 
147-page volume, are based on results of a 
questionnaire returned by training directors 
of 112 department stores and 15 specialty 
stores, each with an annual sales volume of 
over $5,000,000. According to U.S. Bureau 
ol Census figures, the combined volume of 
all 127 firms is estimated as representing 25°% 
ol the total sales made by independent de- 
partment and specialty stores in the U., S. 
during the twelve month period from Febru- 
ary 1947 to January 1948, The questionnaire 
information is supplemented by additional 
data obtained through personal interviews 
with directors in 44 of these stores. 

In the opinion of this reviewer, Mr. Hague’s 
study is required reading for executive and 
supervisory personnel in every large retail 
store in America, as well as all producers of 
commercial films, A summary of the author's 
important findings and conclusions will be 
of value. 


Mayority Report Use oF ViIsuAL Arps 

69°%, of the 127 participating stores included 
films or slidefilms in their training programs 
as of the first of this year, and if reported 
plans materialize, 81°; of the total number 
will shortly be using motion pictures and 
82°), will be using sound slidefilms. As might 
be expected, the larger stores—roughly those 
with 2,000 or more employees were the most 
active film users. 

54°, of the total number covered in the 
survey own at least one motion picture pro- 


jector and 62° 


» at least one slidefilm projec- 
tor, Again, the larger stores took the lead, 
with slightly more than 80°, reporting owner- 
ship of both types of projection equipment, 
Collectively speaking, films are being used 
for almost every type of training offered by 


the stores but typical individual store prac- 
tice is to limit their use to a relatively small 
number of specific courses within the train- 
ing program. 

The author points out that this fairly wide- 
spread utilization is of comparatively recent 
development. Less than one-fourth of the 
stores using films have done so for as long 
as four years—the majority having reported 
less than two year’s use of the medium, AIl- 
most half the latter group have been using 
films for less than one year, 

More ATTENTION TO TRAINING NEEDED 

On the basis of these and other facts cited, 
Mr. Hague concludes that although progress 
has been rapid, even store personnel most 
immediately concerned with the subject have 
not yet fully explored the potentialities of in- 
struction through films. Among the major 
obsfacles to more intensive use, he lists lack 
of store management attention to problems 
of retail training in general, and lack of suf- 
ficient experience on the part of store train- 
ing directors with the film medium itself. 
These problems are, of course, intimately re- 
lated. Management cooperation could prob- 
ably be secured more easily if concrete meas- 
ures of film effectiveness were presented, but 
the best results of film use are obtained only 
as trainers acquire more and more experience 
in actual teaching situations. As a possible 
solution, the author suggests that in cases 
where effectiveness is doubted, training direc- 
tors might arrange controlled studies and sub- 
mit results for management consideration. 

EXPERIENCES IN Fitm Use Dtscussep 

Mr. Hague also points out that even where 
stores accept the evidence that films have a 
definite advantage over other training meth- 
ods, the problems of best utilization and pro- 
curement remain to be faced. His study pre- 
sents a detailed consideration of these prob- 
lems, and outlines both training department 
and management responsibilities in arriving 
at solutions. He draws on personal interview 
sources to discuss several possible courses of 
action adaptable to a wide range of applica- 
tion in terms of individual store size, location, 
and budget. Producers and sponsors of films 
aimed at retail store audiences—for either 
employee training or consumer showings— 
will find this section of particular interest, 

The author sums up his findings and con- 
clusions with the statement that if films are 
to achieve their full potential as an effec- 
tive retail training medium, responsible store 
officials must determine their exact film needs 
and communicate these needs to producers. 

In the published copy of his study, Mr. 
Hague has supplemented his analysis with 
three comprehensive appendices — entitled 
(CONTINUED ON PAGE FIFTY-TWO) 
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Louisiana Story 


© A FILM BY ROBERT FLAHERTY @¢ 


HE CRITICS, including those arch- 

sophisticates of the New York theatre, 

have been unanimous in their praise: of 
Robert Flaherty’s long-awaited film docu- 
ment of oil and life in the Louisiana bayou 
country. This new creative effort by the Man 
of Aran is a simple and beautifully told pic- 
torial narrative with the appropriate title 
Louisiana Story. 

The measure of greatness which this poetic 
folk story may achieve is not lessened by the 
courage of its sponsor, The Standard Oil 
Company of New Jersey. The Esso tradition 
for pictorial leadership is exemplified in a 
world-renowned collection of still photog- 
raphy directed by Roy Stryker, Louisiana 
Story is in that tradition and yet far beyond 
it. The only screen credit to Esso is the brief 
acknowledgment of a title appreciation to 
the “Humble Oil Derrick Crew.” Humble is 
an Esso subsidiary. 

Flaherty spent many months in the swampy 
bayou country doing this picture. For the 
first two years he retains all rights for outright 
theatrical release. Lopert Films are distribut- 
ing Louisiana Story on that basis as a regular 
theatrical offering. Since its New York pre- 
miere it has been showing at the Sutton, a 
modest house given to this type of realistic 
film, Esso does no distribution whatsoever, 

Ihe lasting impression of this honestly-told 
tale is its own best profit motive. Ten or 
twenty years from now, Louisiana Story will 
be as eagerly sought for its own beauty and 
truth as are the other works of this creator's 
remarkable film art, —OHC 





LEADING CHARACTERS of “Louisiana Story” are 


the boy, a native of the bayou country, and 
his new-found friend among the oil-drilling 
crew who visit his homeland. The acting by 
these real-life characters is an outstanding part 
of this new Robert Flaherty production. 
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This bayou scene is in the pictorial mood of Robert Flaherty’s “Louisiana Story” 


A BRIEF SYNOPSIS OF THE “LOUISIANA STORY” 


* THe Camera’s Eye opens on familia 
scenes of the Louisiana bayou country—moss 
hung trees and dark scummy water on which 
a boy paddles his piroque. As the boy pad- 
dles slowly along, the camera picks up alli- 
gators and monster gar fish in the swamp 
waters. As the piroque enters a main channel, 
a blast goes off, sending up a geyser of water 
and frightening the birds into flight. 

\n unseen swamp duck moves through the 
tall reeds which bend and sway as this noisy 
creature of the outside world enters the boy’s 
domain. The scene shifts to the interior of 
the boy’s swamp home where his Cajun fam- 
ily have leased their land for oil exploration, 

The drillers and their derrick bring tech- 
nology into the back country, Against the 
background of their work and difficulties en- 
countered, his adventures in living go on. 

The oil men hit gas and salt water in a first 


vain attempt. The boy throws his mystic 
charm, a bag of salt, into the dry hole. The 
drillers continue work at an angle away from 
the pressure area and bring in oil. They cap 
the new well with a “Christmas Tree’ and 
the boy’s new friends move on. His father 
buys the family simple presents, a pet raccoon 
(chased by an alligator) returns and the pic- 
ture ends in the mood of its beginning. 
here is no “selling” in Louisiana Story. 
Ihis picture says that oil takes men and skill 
to get, that the men who do its work are 
regular guys, It is the kind of free verse that 
needs to be written in films about the cities 
of Carl Sandburg’s poetry, Americans of every 
class and creed can understand and even get 
a littke emotional about the simple truth. 
Maybe that’s what Harry Truman means to 
a lot of our countrymen. OHC 
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Four Business Films 
Show Range of Field 


*® Four  recently- produced film 
programs reviewed on this page 
serve to illustrate the wide range 
of useful purposes now being 
served by visuals in industry. Both 
motion pictures and sound slide- 


films were employed by the spon 
sors reported here. 


Goodyear’s “A Letter from America” 
Dedicated to Cause of Freedom 


*® As part of its 50th Anniversary celebration, 
Goodyear Tire & Rubber Company has re 
leased A Letter From America, a_ feature 
length public service film designed to pro 
mote “Americanism” rather than company 
products. Goodyear, as a corporation, figures 
only incidentally in the picture. Wilding 
Picture Productions was the producer. 

In announcing national release of A Letter 
From America, P. W. Litchfield, chairman of 
the board for Goodyear, said: “We believe 
much can be done by American industry to 
further the fight to preserve democratic prin- 
ciples of freedom. hat was our prime 
purpose when we began production. . 

The film combines the life-stories of a num- 
ber of Goodyear’s foreign-born employees into 
a single story of a man, also 50 years old this 
year, who came to this country as a young 
man and happened to obtain a job with the 
organization. The central character's life is 
intertwined with the life of industry and of 
America. The ideas a young immigrant boy 
loses, the ideas he gains, the things he sees, 
and the person he comes to be—all these are 
simply portrayed as the story unfolds, ‘The 
conversion of this one man is shown to be 
representative of thousands of our immigrant 
citizens who, though born and perhaps reared 
under a totalitarian system of government, 
have learned to “see the light” in America. 


General Mills Stockholders See New 
Annual Report in Pictures 


*%® Production on General Mills Today, the 
Minnesota company’s new motion picture re 
port to stockholders, was completed early last 
month by RKO-Pathe and the film is cur- 
rently being screened at a series of regional 
stockholders meetings in ten cities from coast 
to coast. 

According to Tom Hope, manager of Gen- 
eral Mills film department, the new picture 
is a result of the company’s successful ex 
perience with Operation ‘46 (BusiNEss SCREEN, 
Vol. VII-#8) an earlier report-on-film, Both 
pictures animate and simplify annual finan- 
cial statements of the corporation, and docu 
ment important developments of the partic 
ular year. General Mills executives find the 
stockholders’ interest and understanding of 
management problems is considerably enliy 
ened by the very real sense of participation in 
company affairs they derive from the filmed 
reports. 
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Color Slidefilm Visualizes Ad Campaign 


® YOUNG & RUBICAM SHOWS NEW APPROACH TO MODESS SALES FORCE @ 


* Twenty years ago, Personal Products Cor- 
poration’s Modess was unknown. A compet- 
ing product practically monopolized the mar- 
ket. Today Modess, with many millions of 
regular customers, sells a large percentage of 
all sanitary napkins in the US. 

Moreover, every woman knows what Modess 
is—and so thoroughly, that Young & Rubicam, 
Personal Products’ advertising agency, felt that 
product description and quality claims were 
actually redundant. 

To describe this point of view to its client's 
sales force, Young & Rubicam planned a 
sound slidefilm as a presentation of a new ad- 
vertising campaign based on an entirely new 
approach to merchandising this type of requi- 
site, 

Modess because... is a color sound slide- 
film produced for Personal Products Corp. 
(through Y&R) by Depicto Films, Inc. It 
presents, by art work, graphs, cartoons and ad 
reproductions, the story of why the new cam- 
paign was devised, how it will be conducted, 
and the psychological factors which support 
its point of view. 

Modess because... explains that a woman's 
reaction to a picture or a situation is frequent- 
ly very different from a man’s. A man will see 
a thing objectively as a fact; a woman will 
have, instead, an impression. For instance: |. 


Burroughs Exhibit Film 


Sponsor: Burroughs Adding Machine Co. 
Film: The Calculator That Remembers 
What Other Calculators Forget. Producer: 
Raphael G. Wolff Studios. 

*% The Calculator That Remembers What 

Other Calculators Forget is a short film, run- 

ning only 414 minutes, but it has more sales 

punch than many a 30 minute pitch. 

It was made primarily for showing at the 
National Business Show in New York in Oc- 
tober, and unlike many such exhibition films 
it won't bore its audience. 

If a passerby chances to catch the beginning 
of the film he will see an amusing and clever 
animation sequence illustrating the three 
main sales points of the Burroughs machine: 


PRODUCTION SCENE during the filming of “The 
Calculator That Remembers” at Wolff Studios. 





a picture of a beautiful table set for dinner: 
Man—‘Food”, Woman—“Beautiful”; 2. a pic- 
ture of a man telling a joke: Man—‘‘Ha ha!”, 
Woman—*How vulgar!” 

So, to reach women in advertising success- 
fully, more than just facts are required, more 
than convincing copy. ‘The main thing nec- 
essary is a good subjective impression. 

What interests women? Many things, but 
one important subject that almost never fails 
is fashion, and not only fashion, but high 
fashion, as personified by the great designers 
such as Hattie Carnegie and Valentina, the 
most stylish models, and the most imaginative 
photographers and artists. 

On this premise, the current Modess cam- 
paign features the ultimate in high fashion and 
only two words of copy—“ Modess, because. . .” 
Women are coaxed by this to fill in their own 
reasons because. In addition to this, the new 
campaign opens up a most valuable plus— 
word of mouth advertising from woman to 
woman, She may enthusiastically speak of the 
beautiful new Modess advertisement, but very 
rarely and reticently would she speak of the 
fine quality features of her sanitary napkin, 

The Modess campaign, as presented in the 
slidefilm, is currently reaching women through 
192 million impressions in magazines totaling 


as) 


32 million circulation. —RS 


Packs Potent Sales Punch 


that it’s faster, surer, and remembers what 
other calculators forget. The cartoon charac- 
ters used are a speedy rabbit, a nimble moun- 
tain goat and an elephant. ‘These are the same 
picture symbols used in the company’s printed 
advertising, thus assuring a close tie-in with 
other promotional material. 

A smooth transition introduces the calcula- 
tor itself, and a pulchritudinous operator to 
demonstrate it. Then, very briefly but thor- 
oughly, the film shows the operation of the 
machine's “memory dial”, which constantly 
retains the master total of all sub-totals during 
a complicated billing calculation. It is an in- 
teresting and clear demonstration even to one 
who knows nothing about office machines. To 
a buyer of office equipment it makes the ma- 
chine’s special advantages obvious at a glance. 

The only distraction in the film is a pleas- 
ant one. This reporter temporarily lost the 
thread of the narration when the operator 
stopped a moment and turned a dazzling smile 
of (please, Mr. Editor, may I say “seduction” 
here—it’s the only word that fits) on the aud- 
ience. However, this type of appeal is not gen- 
erally considered ungood. It sells products, 
say the advertising wise men. 

And I believe them, I stopped in at the 
dime store on my way back and tried to buy 
just a litthe Burroughs machine. If it’s good 
enough for her, I thought, it’s just the ticket 
for me. And I think that’s the way most of 
this film’s audience will react. —E.K: 
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GOVERNMENT 
BY THE PEOPLE 


AN EDITORIAL 


The house that is America was di- 
vided on Tuesday, November 2 into 
those who voted for the rebellious 
Mr. Wallace (a few), the determined 
Gov. Thurmond (more than a few), 
the self-assured Mr. Dewey (not quite 
enough) and President Harry S. Tru- 
man ( more than enough). There was 
for the Republican loser the bitter 
disappointment of the morning after 
and the knowledge that his opponent 
had taken the office the hard way— 
giving ground neither to the Old 
South nor to the Far Left. 


The strike the 80th Congress threw 
earlier this year has struck Thomas 
E. Dewey (and the kind of Republi- 
canism it stood for) out of the Na- 
tional Game. In retrospect, it is easy 
to say that had he expressed his con- 
victions in repudiating the Rever- 
combs, Balls, Greens, etc. whose plat- 
forms he shared with apparent dis- 
taste, Dewey might have won the few 
states on which the election hinged. 


The Far Left of Labor which sup- 
ported Wallace and the Right of Busi- 
ness which cheered Dewey have also 
gone down swinging. We are re- 
minded by the most historic upset 
election in modern American political 
history that the will of the people 
names the President and that he must 
speak his piece as Harry Truman did 
—plainly, forcefully, and to their way 
of thinking, or he will lose them. 


The nation’s press lost this election 
too as, almost unanimously, it spoke 
for Dewey. The printed word is no 
longer enough if any kind of enter- 
prise, let alone Big Business, is to 
make its economic case to the people. 
We think that all communications 
must be re-examined and that films 
and television will come into their 
own as the more powerful means of 
conveying the whole truth—if we have 
the good sense to stick to it. 

Meanwhile, the nation divided on 
election day is reunited in full knowl- 


edge of the tremendous tasks which 
lie before it. 


—OHC 
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Banking 1s 
Film Business 


Chicago’s Continental Illinois Bank Shows 


a New Picture and Sets a Notable Example 


HE BANKING BUSINESS, undramat- 

ic, factual and as unexciting as its high- 

ly-organized management can_ possibly 
make it, seems quite inhuman to the average 
layman and is often fairly remote to its own 
employees. The larger bank, serving a vast 
metropolitan area and its regional markets, is 
even more affected by this state of mind. A 
clear understanding of all its functions and 
the very human element which is actually at 
work throughout its operations is vital to 
good teamwork and efficiency within the bank 
as it is to its business and public relations 
in the world outside. 

“Banks,” says Sam Smith, banker, in the 
recently produced motion picture of the Con- 
tinental Illinois National Bank and Trust 
Company, Back of Every Promise, “are simply 
people. ..working quickly and efficiently on 
every banking transaction. Banking is just a 
matter of bringing together people who need 
banking services and people who can give 
them.” 

This large Chicago bank has turned to the 
film medium, say its executives, to make its 
story understandable to thousands of Con- 
tinental Illinois workers and to correspondent 
banks with whom it works, The picture ex- 
plains the banking system from the standpoint 
of the country banker and shows how the 
teamwork of correspondent banks makes pos- 
sible the flow of goods from the soil and the 
factory to the consumer. 

Produced by Wilding Picture Productions, 
Back of Every Promise is the fourth picture in 
the Continental Illinois film library. Its pre- 
miere showing was held in Detroit, Septembe 
26, at the annual convention of the American 
Bankers Association. 


SAM SMITH, COUNTRY BANKER, talks about 
credit with a farm hand and his employer. 


BEYOND THESE FLUTED COLUMNS the real bust- 
ness of human relations in banking is trans- 
acted each day. (“Back of Every Promise”) 


The highly interesting factual exposition 
which it represents will have untold value in 
the adult educational field. High school and 
college showings in the Midwest, a’ plus fac- 
tor in its distribution, should also pay real 
dividends in terms of employee material from 
a purely vocational standpoint. 

Banking, which helps business and people 
everywhere, needs to help its own cause 
through better public appreciation of its serv- 
ices. Through survey and script development, 
the American Bankers Association is attempt- 
ing to do just that with an educational film 
program. Just now it is taking only its first 
halting steps in that direction but, according 
to John B. Mack, Jr., director of the A.B.A.’s 
Public Relations Council, “if this educational 
program can be developed successfully, it will 
progress into a broader program of staff train 
ing and public relations films.”’ 

Meanwhile, the Financial Public Relations 
Association, under the direction of its execu- 
tive vice-president Preston E. Reed, has spon- 
sored a five-part training program in good 
customer relations for the employees of its 
nationwide member banks. Reactions of banks 
who have used this sound slidefilm series have 
been most enthusiastic and the most common 
ly expressed sentiment is that these bankers 
are “thoroughly sold on visual education,” © 


CREDIT IS THE LIFE OF BUSINESS dS service fo 


corporations accelerates sales into cash, 
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SEAGRAM-DISTILLERS CORPORATION presents a full-length, professionally-acted 
play as one feature of this year’s annual sales meetings. The Vitarama _ pres- 
entation which followed was the “hit” of the show. 


4 


Dress REHEARSAL Berore Meetine provides an unusually clear view of four 
sections of the Vitarama screen. One 40-foot scene or five individual panels can 
be used. (Below) A behind-scenes shot of the complex projection equipment 
used ina fwve-panel show. Absolute steadiness and fine registration are notable 


elements in the Vitarama color-visual presentations. 


Color-Size Selling 


SEAGRAM -DISTILLERS CORPORATION PRESENTS 
ANNUAL SALES MEETINGS WITH VITARAMA 


HE ANNUAL SALES MEETING is a regular custom 

and an important event for most large companies. It is 

designed to hypo enthusiasm for the product, engender 
mutual admiration between salesmen and their managers, and 
instill the old team spirit. 

In some companies today, and in most of them ten ot 
fifteen years ago, the annual meeting consisted of pep talks 
of interminable length by various company brass hats, and 
the singing of the company song. (Fight On For The Good 
Name Graham Paige, is one unforgettable example) 

But after enduring these conclaves for many years, most 
companies have devised something more than speeches or 
songs to accomplish the undeniable benefits of getting every- 
one in to hear the latest sales gospel. And probably no category 
of industry has invented more gimmicks for the annual sales 
stampede than the liquor firms. 

This fall, in eleven meetings held across the country, 
Seagram-Distillers Corporation has been alerting its salesmen, 
distributors and distributors’ salesmen on the scientific mer- 
chandising and marketing methods the company is undertaking 
to meet the return of the buyer’s market for distilled spirits. 

In addition to the customary back-patting, good fellow- 
ship, and a minimum of inspirational messages by Messrs. Big, 
Seagram presented a two hour, three act, professionally pro- 
duced and acted stage play on the every day life of a whisky 


(THIS FEATURE IS CONTINUED ON PAGE FIFTY-FIVE) 


CAMERA ANGLE SHOWS THE VITARAMA EQUIPMENT in action on 
the Seagram sales presentation. Pictures dissolve miraculously 
as the life-size images move with faultless precision on the 40 
by 15-foot screen used in this sales show. 
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PRE-TESTING AUDIENCE 
show via the Schwerin test method. 


REACTIONS (to a new 


FipBeER McGee AND MOLLY appear in NBC's 
cavalcade film “Behind Your Radio Dhial.” 


N.B.C. Film Documents Network History 


*% Behind Your Radio Dial, National Broad- 
casting Company's new institutional film, was 
introduced simultaneously last month to NBC 
executives in convention at Sun Valley, Idaho, 
and to trade press representatives at a special 
preview in New York, It was produced by 
RKO-Pathe as the core of a nationwide public- 
relations campaign to be conducted by NBC 
during 1949. 
The new Il6mm two-reeler will soon be 
released nationally as “the most complete film 
documentation yet of the people, organization, 
and operations behind N BC’s famed radio and 
television programs.” Initial distribution is 
planned through local NBC afhliates trom 
coast to coast. According to Charles P. Ham- 
mond, network vice president, the sponsor 
expects to reach an audience of at least 5,- 
000,000 in non-theatrical screenings alone. 


APPEAL Is TO THE AVERAGE LISTENER 

Purely a public-relations vehicle, Behind 
Your Radio Dial emphasizes the educational, 
cultural, and public-service aspects of national 
network programming. It is designed for pri- 
mary appeal to the average radio listener 
rather than to the important advertiser. 

Opening and closing shots of Arturo ‘Tos- 
canini conducting a regular broadcast of the 
NBC Symphony frame institutional sequences 
which explain departments and functions of 
NBC’s internal organization. 

The newsroom sequence is narrated by the 
dean of U.S. radio commentators, H. V. Kal- 
tenborn, who reviews historic NBC news 
broadcasts while explaining the inner work- 
ings of this important department. 


A BerHIND-SCENES Tour OF RApbio Ciry 

The familiar voice of Ben Grauer tells the 
story of many other NBC programs and 
activities as he “conducts” the audience on a 
behind-the-scenes tour of Radio City head- 
quarters. Grauer explains scenes of a Schwer- 
in test audience and points out how this 
system of testing and pre-testing programs fits 
into NBC’s continuous efforts to better pro- 
duction. He adds that educational or current 
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events broadcasts, such as the popular NBC 
“Public 


\flairs” series, account for more than 
10°, of the total number of programs. 

In another sequence, Niles Trammell, NBC 
president, takes the screen to tell of the net 
work’s awareness of its responsibility in  pio- 
neering and developing the new medium of 
television. “For more than two decades of 
NBC radio,” says Trammel, “we have been 
dedicated to the spirit of public service, Now 

.in bringing network television out of the 
laboratory and into your living room. ..NBC 
re-dedicates itself in the same spirit 

In each sequence, the film takes viewers 


PUBLIC AFFAIRS PROGRAMS account for 40°, of 


NBC’s national radio broadcasting. 


behind the scenes of actual radio or television 
programs and includes shots of top NBC stars 
in program rehearsal as well as on the air, 
Fibber McGee's famous closet, Fred Allen's 
pre-program antics, and even the station sec 
retary’s job of handling fan mail all have then 
place in the production along with NBC's 
institutional message. 

Actual shooting was done last June, July, 
and early August under the supervision of 
Phillips B. Nichols, manager of RKO-Pathe's 
commercial and television film department, 
Director was Edward Montagne, who has di 
rected many of the documentaries in the RKO 
Pathe This /s Jack Snow ol 
NBC, and Phil Reisman, Jr. of RKO, wrot 
the script, 


fmerica series. 


N.B.C. REraAIns 

James H. Nelson, NBC's ad and promotion 
director has announced that all NBC afhliated 
stations will be given first Opportunity to ai 


ARLINGHAUS As CONSULTAN1 


range screenings in their own localities, His 
department has prepared special kits for these 
stations containing the final shooting script, 
publicity and promotion aids, and suggestions 
for local distribution. He also announced that 
the network has retained Frank H. Arlinghaus, 
president of Modern Talking Picture Service, 
to supervise the over-all distribution process, 
which is eventually expected to include tele 
vision showings. 7 


“The Amazing Story of 16mm Sound Motion Pictures” 


* PROJECTOR MANUFACTURER'S LITERATURE MERITS A SALUTE « 


* Four pages from the colorful educa- 
tional booklet ‘““The Amazing Story of 


l6mm Sound Motion Pictures” pre 
pared by the Advertising Department ol 
the Ampro Corporation, Chicago pro- 
jector manufacturer, are reproduced on 
the following pages of this issue. 


booklet, 


scribes how sound motion pictures are 


The complete which de- 
made, how the illusion of motion is cre- 
ated and how sound is recorded and 


reproduced, is part of an educational 


campaign that merits industry-wide ac 
claim for the quality of its art and con 
tent. Because it fulfills Business SCREEN’S 
own principles of “Better Showmanship 
for Business Films,” we are privileged to 
bring our readers this educational 
feature, 

sehind the “Amazing Story of 16mm 
Sound Motion Pictures” is the pre 
cision manufacture of motion picture 
projector equipment which assures the 
high-quality 


reproduction — of modern 


OHC 


business films. 
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HOW SOUND IS PRODUCED FROM FILM 














HOW SOUND ES RECORDED OX FILM 


how audible sound waves are changed is 


MICROPHONE 





VARYING ELECTRICAL IMPULSES 














Sins: y 
PRINCIPLE OF SOUND RECORDER 














THE MIRACLE OF }) 


how the sound track produces light waves which arqran 


The sound projector is equipped with an exciter lamp and a 
sound optical system. This combination focuses an extremely 
fine beam of light on the narrow sound track, located on the 
edge of the sound film. After passing through the film, this light 
falls on the sensitive surface of a special tube known as a “photo 
electric cell’ whose properties are to change variations of light 
into electrical impulses. 


The sound film passes around the sound drum of the projector 
at a precisely controlled uniform speed. The various changes in 
the width or density of the sound track, as they pass the beam of 
light, vary the amount of light transmitted through rhe film onto 
the photocell. The finer the “waves” or bands, photographed on 
the sound film, the more rapid the changes in light volume 
reaching the photocell. Within the limits of the sound track, the 
greater the width of the waves, or greater variations in density of 









HT FALLS ON CATHO 
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PRINCIPLE OF REPRODUCING SOUND FROM FILM BY THE MOTION PICTURE PROJECTOR 
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speech, 





Because the current generated by the photocell is very small, 
it is therefore necessary to use an amplifier which will greatly 
increase the initial current sufficiently so that a loud speaker can 
be operated. Inasmuch as the speaker cone vibrates the air to 
create audible sound, considerable power is necessary, and this fi 












































Nectrical impulses—then into light waves and finally into a sound track 


The sound from a motion picture “‘set’’ is picked up by one or 
more microphones. A microphone is a device which receives and 
converts audible sound waves into minute pulsations of elec- 
trical current. These pulsations after being amplified are photo- 
graphed on film within the sound recorder so that they become a 
permanent record in a form known as a sound track. 

Here is what happens within the sound recorder. It consists of 
a special type of camera in which the sound negative is run at a 
carefully controlled (sound) speed of 24 frames per second. The 
recording camera is equipped with a light source which is focused 
on the light modulating device. The impulses from the amplifier 
operate the light modulator in exact correspondence with the 
variations of sound waves as picked up by the microphones. 
Then, the light modulator allows a thin slit of light to pass 
through the optical system to the sound negative, thus the width 
or intensity of this light beam varies in exact correspondence 
with the microphone pickup so that the sound pulsations are 
photographed on the film. 

Saw tooth wave shapes on the sound track denote a variable 
area recording which is usually recorded by a galvanometer type 
light modulator. Parallel bands laterally across the sound track 
with the bands varying in spacing and intensity along the length 
of the film, denote a variable density recording which is usually 
recorded by a light valve. Rapid pulsations of light intensity 
correspond to high pitch sounds and are shown on the sound 
track as closely spaced lines. Low pitch sounds are recorded as 
widely spaced lines. The sound negative is developed by a special 
technique to secure the proper qualities in the sound track. 





gransiormed into electrical impulses and in turn back into sound waves 


the sound track bands on the film, the greater will be the varia- 
tions in the total amount of light reaching the photocell. 

The sound track, as it passes over the sound drum, varies both 
the intensity of the light transmitted to the photocell and also the 
rapidity with which the variations of light intensity occur. 
Variation of light intensity controls the volume of the electrical 
impulses to the amplifier, whereas the rapidity of the change 
gives the pitch and tone, and thus creates sound, music, or 
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power must be supplied by the amplifier. * AUDIBLE SOUND WAVES 
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INTERNATIONAL LADIES’ GARMENT WORKERS SPONSOR OWN FILM 


Meet Local 91 in Pictures 


“OUR UNION” IS SHOWN TO NEW MEMBERS AS A PART 
OF THIS PROGRESSIVE LOCAL’S INITIATION PROGRAM 


OCAL 91 of the International Ladies 
Garment Workers’ Union consists of 
the makers of house dresses, children’s 

dresses and bathrobes in New York City, Its 
members, for the most part, are slightly lowe: 
paid than many other garment workers in the 
city, for their products usually require less 
skill in manufacture than such garments as 
ladies’ dresses, millinery, sports wear, suits 
and coats, 91 is therefore often the first con 
tact many workers have with labor unions 
upon entering, without experience, into the 
garment trade. As a worker's skill increases, 
he will frequently find a job in a higher paid 
shop and transfer to another local, 

Each week one to two hundred new mem 
bers join Local 91, and a slightly smaller num 
ber “graduate” into other locals of ILGWU. 
But despite its transient and inexperienced 


membership, 91 is one of the most prosperous 





Scenes from “Our Union’’—this is the shop 
.. « this is where the union begins 


locals in the city. Several years ago it purchased 
lammany Hall, an imposing building at 17th 
Street and Union Square, and today 91's head- 
quarters contains, besides offices for its busi- 
ness staff, a large auditorium, library, art gal- 
lery, and several lecture and classrooms. Peo- 
ple coming to New York to study labor activi- 
ties are usually taken first to 91 as a model of 
the successful local headquarters, 


LEADERSHIP ACCOUNTS FOR SUCCESS 


Responsible in a large measure for Local 
91's prosperity is its Manager-Secretary Harry 
Greenberg. Greenberg is a restless, energetic 
man who has been active in ILGWU for thirty- 
five years, (He is now a vice-president of the 
International). It is said that he is responsible 
lor as many union achievements, progress, and 
enlightened union management as any man in 
New York. Someone recently said, “Harry al- 


The right to a fair share of the work so that 
everyone may have a chance... 





Local 91’s manager-secretary Harry 
Greenberg (far right) at premiere 


ways seems to do things first, then everyone 
else copies.” 

Every Monday night at 91's Roosevelt Audi- 
torium in Tammany Hall is initiation night 
for new members. For years it has been the 
custom for Greenberg and his assistants to 
greet the new members and explain what the 
union is all about. But explaining a local as 
large as 91, to say nothing of the International, 
or the whole labor movement to people who 
have little background in labor has been a 
very difficult proposition. Early this year, 
Manager Greenberg determined to make a 
movie to show at these weekly meetings in con- 
junction with the welcoming and indoctrinat- 
ing procedures of initiation. 

Greenberg's problem was more than just 














The union gives the workers sick benefits 


Ss 


in the form of regular cash payments 





The unton’s Medical Center brings the best 
in medical carve to the worker in the shop. 5.2 
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Local 91 has a recreation building of its 
own at Unity House . 


1 worker's voice in price settlement brings 
democracy into the shop . . 
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that of devising an aid for his speakers, Mem- 
bers of 91 are of 21 different original nation- 
alities, some of them speaking their native 
tongues almost exclusively. Yet a movie is al- 
most an international language, and new mem- 
bers will come away from a pictorial presenta- 
tion of the union much better informed than 
by a verbal presentation only. 

The problem was also more than just ex- 
plaining why it is a good thing to have a 
union card, Greenberg has devoted his life to 
labor, and is admirably equipped to sell his 
beliefs to the initiates. Recently he said this: 
“We do not believe in revolution, we believe 
in evolution. We do not believe in chaos, we 
believe in stability. We do not believe in ran- 
cor, we believe in cooperation, We hope that 
the employers feel and think as we do. For 
fifteen years we have worked together in order 
to bring stability, progress and success to our 
industry. Only by such methods can we attain 
improved welfare.” It is this concept of a la- 
bor union which he directed the new film to 
explain, as well as the physical benefits of 
union membership. 


New Fitm WortHy oF WIpeER USE 


Last month, the finished picture was pre- 
viewed before the executive board of Local 91, 
and invited guests from the International, 
other labor unions, and the press. Titled Our 
Union, the film does everything for which it 
was intended, and more. It is not only an in- 
formative film for new members of 91, it could 
be a good film for many other labor groups. 
With a few revisions, it should be a good pub- 
lic relations picture for labor in general 
through showings to public groups. 

Briefly, the film describes how the union 
operates in each shop, the duties of the chair- 
lady, how the pay is negotiated, prices for 
piecework, the necessity for guaranteeing each 
worker freedom from racial discrimination, It 
shows the Local’s headquarters building, au- 
ditorium, art gallery, art, dancing and lan- 
guage classes, library, the annual musical com- 
edy, song groups and social gatherings, It pic- 
tures the union as a happy place for fun, rec- 
reation and education. But it also explains 
such activities as how the local’s finances are 
handled, sick benefits, free medical facilities 
and vacation funds. 

As it speaks of vacations, it shows the Local's 
own Hudson-View Lodge at Croton, open to 
all members, and the ILGWU’s famous resort, 
Unity House. 


TECHNICAL BACKGROUND Detaits ARE GIVEN 


Our Union was produced by Promotional 
Films, Inc. It is $1 minutes in running time, 
in Kodachrome. Technically, it is good; pho- 
tography, narration and music (Emil Velazco) 
are all above par. Direction of the amateur 
actors, all Local 91 members, is exceptional— 
the whole film is full of alert, honest faces that 
do credit to the union. 

For pre-election showings, a short political 
section was added. It endorses candidates o1 
parties specifically, but urges members to vote, 
and vote for candidates friendly to labor, can- 
didates opposed to the Taft-Hartley act. © 
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PLANNING A NEW HOUSE? SEE 


Home Pictorial 


“STORY OF A HOUSE” FIRST 
OF HOME PLANNING SERIES 


HERE ARE TWO interesting facets in 

this month’s story of a new home plan- 

ning film series now being produced by 
Saira, Inc. The most obvious of these is that 
the new films meet a long-felt need for such a 
home planning series. The promotional pos- 
sibilities are boundless. 


The other facet concerns this new effort to 
join a group of co-sponsors within a single 
industry behind this project, Joint sponsor- 
ship, like association films, have proven the 
most difficult kind of films to produce, Ap- 
parently, however, the producers of this 
Better Home Planning Series are off to a fine 
start. A topflight photographic organization, 
experienced direction and an important idea 
combine toward a real contribution to both 
sponsors and the potential audience. 


First Film of a Color Series 
*% Story of a House, first completed unit in 
an ambitious color film series on home plan- 
ning and beautification, is scheduled for 
national release to department stores and con- 
sumer groups after an early January premiere 
at Chicago’s Furniture Mart, 


SPONSORED BY MANUFACTURER GROUP 

The entire series, produced in color by 
Sarra Inc., is under the joint sponsorship of 
a group of home products manufacturers in- 
cluding American Kitchens, Bendix, Briggs 
Beautyware, General Electric, Kimsul Insula- 
tion, Sherwin-Williams, and U.S. Plywood. 
The editors of BETTER HoMEs & GARDENS mag- 
azine are serving as technical consultants, 

The 30-minute initial release in the Bette) 
Home Planning Series traces the complete 
home-building story from lot selection and 
financing, on through to actual construction, 
decorating, and furnishing. It is designed to 
interest families intending to remodel or re- 
furnish older homes as well as those planning 





to build new ones. Subsequent series titles 


will cove specialized phases of interion dec- 
oration and other home improvements. 


EXPERIENCES OF TypICAL CouPLE 

Story of a House is the tale of Mr. and Mrs, 
Pete Watson, a young couple who set out to 
build a modern, comfortable home under to- 
day’s market conditions. As the camera follows 
their consultations with a banker, an architect, 
decorating experts, etc,, the audience is given 
a clear picture of the steps necessary to make 
a home efficient and attractive. 

Sequences illustrating imaginative uses ol 
paint and decorative plywoods establish the 
point that good interior decoration combines 
beauty and service. Other scenes emphasize 
the use of labor saving devices such as laundry 
units, dryers, and ironers, and show how the 
color-plus-utility principle can be adapted to 
bathroom and kitchen. The film also offers 
practical suggestions concerning insulation 
and heating. 

LocaAL Stores Witt Promote [T1r-INs 

Department store customer screenings of 
Story of a House—and all subsequent titles 
will be locally tied in with individual store 
promotion and with merchandising plans to 
be worked out with the various manufacturers 
sponsoring the series. Print distribution will 
be handled on a free loan basis. 

Store executives interested in obtaining fu 
ther information should contact Sarra Inc., 
at 200 East 56th St., New York, N.Y., or at 
16 East Ontario St., Chicago, Il. 


Candid Camera-Views Behind the Production Lines at Sarra Studio. 





DirecToR CULLEN LANDIs shows Sydna Scoit 
(left) a bit of action business during the film. 





VALENTINO SARRA, producer, listens intently 


as directo Landis discusses a new scene 
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Film Shipment 
Cost Surveyed 


(Explanation of Rate Table Opposite) 


S AUDIENCE DEMAND for good fac- 


tual films increases in ratio to the 


number of new 16mm sound motion 
picture projectors entering the field through- 
out the country, the problem of getting prints 
to the audience and back to the film library 
becomes of vital importance, 


Every day saved in transit extends the num- 
ber of audiences which can be served by each 
print and lowers the cost of distribution pet 
print in service. In the case of highly popular 
or extremely useful film subjects with a fixed 
number of prints in the field, this fact becomes 
as important to the audience as it is to the 
producer or sponsor, 

The Editors of Business SCREEN are in- 
debted to trafic department experts of one 
of Industry’s leading concerns for the basic 
data presented here, Rates are based on sched- 
ules dated back of midyear 1948 and are 
subject to any changes which may have oc- 
curred, For the purpose of comparison, the 
actual rates will usually remain the same 
although there is rumor of postoffice increases 
in fourth-class charges in the year ahead. 

The eight cities shown in rate table oppo- 
site are so based that rates to most other 
points in the country may be estimated by 
comparison of distances, For example, al- 
though no rate is shown from Rochester to 
San Francisco, the actual cost comparison 
would be very similar to that shown from 
Los Angeles to Rochester. 

The Air Freight rates shown are rates 
quoted by certificated air carriers. Non-sched- 
uled air carriers often assess lower rates but 
are not yet firmly enough established to rec- 
ommend their use. 


The average time in transit is based on 
comparative performances between some of 
the points listed and a general knowledge of 
transportation facilities and accomplishments 
throughout the country. Some local conditions 
may influence these time estimates but they 
are mostly accurate, 


The cheapest fast service (Parcel Post Spe- 
cial Delivery) is at the same time one of the 
fastest methods of land transportation. This 
paradox is explained by the fact that the 
payment of the special delivery fee entitles 
parcel post mail to first class mail service, All 
tariffs are subject to changes and perhaps, by 
the time this goes to press, some of them may 
have changed. The form will be useful for 
noting these changes and for continuing a 
study of the factors involved as a basic con- 
sideration in moving film prints by the fastest 
possible method to gain time and to increase 
the potential audience. + 
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GASOLINES 


| AMAZING MOLECULES 


This new color subject was produced 
| by Jerry Fairbanks for the sponsor, 


A quartet of science-fashioned gaso- 
line molecules depicts the simple facts 
of motor fuel volatility. 


Steam condensing on a cold tumbler 
| illustrates a principle employed in the 
| 

separation of crude oil. 

| 


PROGRESS THROUGH SCIENCE 


“Gasoline’s Amazing Molecules” 


*% Molecules with film personalities are at 
work telling the inside story of modern gaso 
line They appear—in sound and color—in a 
new 16-millimeter sound motion picture com- 
pleted by the Standard Oil Company (Indi- 
ana). The running time of the picture is 2214 
minutes, 

The picture’s personified molecules are a 
joint creation of the know-how of motion pic- 
ture animators and the know-what of Stand- 
ard Oil research scientists. Around the scien- 
tists’ knowledge of actual structural patterns 
of petroleum molecules the artists devised 
jovial characters. 

These molecules introduce themselves, show 
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“I’m acarbon atom...and these other 
fellows are hydrogen atoms.” 





REACTOR 





Technical animation makes under- 
standable the facts of the otherwise 
invisible gasoline refinery. 





| 
Studying gasoline volatility in the en- | 
gine laboratory in order to perfect ] 
motor gasoline performance. | 





how they can be changed in size and shape 
to form more useful molecules, harmonize in 
quartet chords when the gasoline blend is 
right . . . and instruct as they entertain, Ap- 
proximately 10,000 individual drawings on 
paper and on transparent “cels” were made 
to produce the animated action. 

“Live” sequences are interspersed in the 
picture to demonstrate the properties of gaso- 
line, to explain engine knock, and to show 
how testing controls modern gasoline. Ani- 
mation also reveals the operation of the giant 
new fluid catalytic crackers, each one of which 
can make enough gasoline in one day to sup- 
ply the average motorist for a thousand years. 

Audiences seeing the picture—which is en- 
titled, Gasoline’s Amazing Molecules—will 
come away knowing how gasoline is made, 
(CONTINUED ON THE FOLLOWING PAGE) 
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A Technical Review of Business 
Motion Pictures and Slidefilms 





(CONTINUED FROM THE PRECEDING PAGE) 
what gasoline is, how it performs, and how 
specialized it has become in supplying greater 
and more economical power for automobiles 
today. Jerry Fairbanks, Inc. was the producei 
for Standard (Indiana). 

Technical Notes: Color was used to assure 
maximum effectiveness for the type of anima 
tion required to explain refining processes. 
Distinctive colors denote gas, gasoline, kero 
sene, fuel oil, and other components of crude 
oil .. . so that they can be traced as they flow 
through refining diagrams. Film used was the 
new Commercial Kodachrome, from which 
color-corrected duplicate prints can be made 
without limit. The picture was photographed 
with the new 16-millimeter Mitchell camera, 
which until recently was confined to Army 
and Navy work. 


Distribution: ‘The version entitled Gasoline’s 
Imazing Molecules will be made available 
for public showing. ‘This version will be avail 
able from Standard’s public-relations depart 
ment at Chicago or from the advertising and 
public-relations representative in each of the 
company’s 26 sales-field offices serving the 15 
Midwest states where Standard (Indiana) 
markets. 

As The Inside Story of Modern Gasoline, 
still another version will be tor Standard em 
ployees and for dealer merchandising clinics. 


\ 16-page booklet picturing in color the 
animated molecules that star in the film and 
also giving pertinent facts about the film and 
the petroleum industry is available for dis 
tribution to audiences, In addition, there is a 
promotional folder suitable for soliciting fu 
ture booking and for bulletin-board posting 
in advance of showings. 


PLASTICS’ RESEARCH REPORT 


Sponsor: The Society of the Plastics Industry. 
Film: Scientific Approach to Better Plastics 
Producer: Films For Industry, In« 

* This is a technical record of the achieve 

ments of plastic-endowed research at Massa 

chusetts Institute of Pechnology. It was pro 
duced as a report to members of the Plastics 

Materials Manufacturers Association with the 

purpose ol showing what was done with pre 

vious endowment and in conjunction with a 

request for additional funds to continue the 

research, 


Screntifu 1 pproa h is more than a pure 
film of record, however, it is also a verv hand- 


some movie. Although the scientific tests and 
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conclusions performed would. probably be 
beyond the understanding of the average audi- 
ence (for whom it was not intended), the 
processes pictured are exciting enough alone 
from a pictorial standpoint, The experiments 
illustrated in the film include tests for plia- 
bility, torsion, tensile strength, etc. A colorful 
end sequence depicts typical new plastics prod- 
ucts, 

Technical Notes: Well photographed Koda- 
chrome, about ten minutes in running time. 
Dr. Carl Wendt, editorial director of “Science 
Illustrated,” is the narrator, 

Distribution: To plastics manufacturers and 
advanced technological schools. 


A MEDICAL VISUALIZATION 


Film: The Role of Gastroscopy in the Diagno- 
sis and Treatment of Gastric Pathology. 
Producer: The Jam Handy Organization. 

*® This unusual motion picture was produced 
for Dr. Leo L. Hardt, clinical professor at the 
Loyola University School of Medicine by vir- 
tue of grants from the Council on Physical 
Medicine of the American Medical Associa- 
tion and the Research and Development Divi- 
sion of the Harrower Laboratory, Inc. 
Synopsis: The picture opens by describing the 
careful research of Dr, Leo L. Hardt, who in- 
vented the gastroscope. His studies of the hu- 
man stomach, both normal and pathological, 
are depicted to familiarize the audience with 
the course of gastric pathology. 





Historical sequence from medical 
film on the "Role of Gastroscopy” 


In a sense, the human eye is brought into 
the stomach to view the digestive processes at 
first hand. In many cases, the gastroscope has 
decided advantages over X-ray diagnosis. “The 
film shows a number of actual cases—clinical, 
X-ray, gastroscopic—and compares methods of 
study, 

Then, going into detail, the picture shows 

how Dr. Hardt and his associates used the gas- 
troscope to develop a new anti-acid and study 
its effect on gastric ulcers. 
Technical Notes: Sound-and-color motion pic- 
ture, 344 reels, The clever photography of 
this film is a combination of X-ray pictures, 
which indicate pathology, and overlays of 
gastroscopic views of that pathology. The X- 
rays serve to locate points of infection, 


Consolidated Grocers Initiate Visual Sales Training 


*® On the face of it, the Atlas Film Corpora- 
tion's production assignment from Consoli- 
dated Grocers Corporation seemed usual 
enough. The wholesale grocery firm, dis- 
tributors of Monarch and Richelieu brands, 
commissioned a pair of sound slidefilms for 
internal use within its own sales organization. 
Production was initiated on one indoctrina 
tion film, and on one sales training subject— 
but the final Atlas “package” as delivered con- 
tained not two, but five separate strips and 
recordings, representing almost an entire 
vear’s work! 

Convinced that Atlas’ experience in creat- 
ing this package would interest and benefit 
producers and sponsors everywhere, your edi- 


Wholesale grocer salesmen learn 
sales techniques via slidefilms 





iors invited the producer to share the story 
with readers of Business SCREEN. 

According to Atlas, production problem 
number one was the matter of script authen- 
ticity. It is relatively easy, in a sales film, to 
dramatize key concepts such as punctuality. 
courtesy, product knowledge, confidence, en- 
thusiasm, etc. But this film was to be shown 
to wholesale grocer salesmen, most of whom 
have been in the same business for ten, twen- 
ty, or even thirty years. The producer realized 
that characters in a film acceptable to this 
audience must speak the language of the sales 
men themselves. Even casual conversation 
had to be phrased in the vernacular of the 
trade. 

In pre-production consultations, sponsor 
and producer were in accord that one method 
of assuring an absolutely authentic “voice” 
in the script was to have the writer become a 
wholesale grocer salesman even before he 
began the scenario. 

A member of the Atlas creative staff—his 
identity unknown except to a few key exec- 
utives at Consolidated Grocers—went through 
regular company training classes, and spent 
several weeks traveling with experienced sales- 
men from the firm’s four major divisions: 
Reid-Murdoch, Sprague-Warner, Western 
Grocer, and C. D. Kenny. 

At the next producer-sponsor conference it 
was decided to create two salesman charac- 
ters, One institutional and one general—mod- 


(CONTINUED ON PAGE THIRTY-EIGHT) 
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Mr. Business Man 
would you like 


toreach 9 000,000 


STUDENTS 
Fletcher Smith Studios, Inc. 


will show you how to reach this 
large group at today's lowest ad- 
vertising cost by using full color, 
glamorous film strips that 


TELL-AND-SELL YOUR STORY 


write 


for our interesting and in- 
formative booklet describ- 
ing this plan. 


Fletcher Smith Studios, Inc. 
1585 Broadway, New York 19, N. Y. 
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More and more 
» from coast to coast Ammer: 


JOBBER’S VISUAL TRAINING 


(CONTINUED FROM PAGE PrHIRTY-SIX) 


cled alter the various men with whom the 
writer traveled. Three versions of a single 
sales training film (one for each division ex- 
cept Western Grocer) would follow typical 
day-to-day experiences of these men as they 
made their calls. It was planned to use the 
same photography, dialog, and narration for 
all three versions, and to substitute label 
close-ups, brand name mentions, etc, Theoret- 
ically, this was an ideal solution. . .jowever. . 


SINGLE PROGRAM ENLARGED INTO THREE 


When the master script had been com- 
pleted, together with outlines of the changes 
in the other two, it was discovered that some 
ol the basic distribution material emphasized 
in the narration applied only to two divi- 
sions, and ran counter to established company 
procedures of the third, 

Considerable re-write and revision followed, 
and what started out as a single sales-train- 
ing production was actually delivered as three 
separate and distinct sound slidefilms. 

For the indoctrination picture—covering the 
size and scope of Consolidated Grocers and 
the opportunities it offered sales employees 

the procedure was somewhat different. After 
company approval of the script, photography 
and records were completed, and the final 
film made ready for distribution. .. however. . 

\t a preview showing to representatives of 
one division, the salesmen “boo-ed” politely 
but firmly, at a mention of a closely competi- 


Cinecolor 
BURBANK 
i “eS pid 


* JAM HANDY 
DETROIT 


More and more motion picture labo- 
ratories from coast to coast are using 


ict wReEes Peerless Film Treatment to render their 

yumBls wo? ® product resistant to damage and to 

C0! ee ‘ prolong its serviceable life. For many, 
“ 










Peerless Film Treatment is part of 
their standard processing procedure. 
Whenever possible, have your prints 
treated where they are made. The 
laboratories marked % will also treat 
film printed elsewhere. 


PEERLES 


Ohiitas 


FILM PROCESSING 
CORPORATION 


165 W. 46th St., New York 19 


Processing Plant: 130 W. 46th St., N. Y. 











tive division. For this branch, photography 
and script were reworked to curb vocal and 
visual reference to internal rivalry, thus neces- 
sitating two separate versions. Throughout 
production of all five films,—even as weeks 
turned into months—both sponsor and _pro- 
ducer maintained cordial cooperative rela- 
tions. 

With prints and recordings now in field use, 
the sponsor has expressed satisfaction with 
the results. The three sales-training subjects 
~Monarch Means Money; C, D. Kenny Means 
Money for Many; and Richelieu Means Money 
for You—have been successfully used as re- 
fresher courses for experienced salesmen as 
well as for training new men. The two ver- 
sions of Thought for Food, the indoctrina- 
tion film, are being widely screened tor non- 
selling personnel as well as for salesmen as a 
visual “eye-opener” to the vastness of their 
company S operations, 


TEXACO’S RURAL NEWSREEL 


Sponsor: The Texas Company. Film: /t’s News 
Because It’s New, 2nd Edition. Producer: 
RKO Pathe, Inc. 

* Last year Texaco released the first edition 
of Its News Because It’s New, a black and 
white farm newsreel, for showings at farm 
forums throughout the winter. This year, the 
2nd edition, of the same title, but a completely 
new picture, is now going the rounds of rural 
audiences across the country, 

It's News... is a pictorial round-up of in- 
teresting agricultural labor and time saving 
devices invented and built by farmers. ‘The 
machines illustrated were picked from over a 
hundred subjects submitted by agricultural 
extension schools, county agents, editors and 
farm agencies. 

Among the new farm machines described 
in It’s News... 
groves which covers 25 acres a day; a poultry 


are a mist sprayer fon citrus 


picker made of old tire treads which com- 
pletely de-feathers fowls six per minute; a 
brush beater (called an Iron Goat) for oper- 
ating where mowers cannot go; an under- 
ground fertilizer which doesn’t turn over the 
soil and deposits 400-500 pounds of fertilizer 
per acre; an automatic combination potato 
planter and fertilizer; a pecan tree shaker for 
gathering nuts; a dairy barn gutter cleaner; 
a soil fumigator; a sit-down, semi-automatic 
tree planter; and a stump jumping plow. Any 
farmer who couldn't get at least one adaptable 
idea out of /t’s News... 
other business, 


should take up an- 


Ihe picture closes with a short commercial 

on Texaco lubrication service for farm ma- 
chinery. 
Technical Notes: /t's News... is about 20 
minutes, in Kodachrome. The camera crew 
traveled 7,000 miles in eleven states to shoot 
the film. Some scenes in live sound make the 
clever machinery inventors sound like Duffy's 
Favern’s Clifton Finnegan, which is unfortu- 
nate. Production credits should also go to a 
paint crew, for the hand-built machinery is 
surely the brightest, and freshest painted ever 
seen outside a Harvester catalog. 
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a aS We're ringers — experts, every man-jack 
ace x one of us. We get where we're aiming to 
ee go on the very first try. » Here at the Emil 
Velazco organization, specialized skills and 
talents are used in the most efficient man- 
ner possible: on specialized film service as- 
signments for many independent producers. 
Our unique position in the industry — film 
service exclusively brings enough work Si 
into our studios to keep our recording tech- V7 
nicians, film editors, sound engineers, com- A 4 
posers, music arrangers and projectionists 
busy at the jobs they do best without dou- 
bling in brass. Only West Coast majors 
and Emil Velazco — employ such a large 


ice experts. ® And this smooth-working crew 
of expert technicians is responsive to cen- 
tralized direction and organization — an as- 
surance that your television and business 
films will be ready on schedule. >} The 


PF ¢] 
1 variety of specialized fil = 
number and variety of specialized fim serv- a 
Tiana 
“7 


af most modern film-servicing equipment gg 
va and spacious, immaculate air-condi- 


tioned studios help these experts 
bring the highest technical and . °] 
artistic skills to every job. ee 


% “ 
“L7510 N . This is the set- 


ducer dreams about 

the men, the machinery . . . and the cen- 
tralized direction that puts them to work 
wholeheartedly and devotedly on his film. 
By organizing technical facilities and hu- <> 
man resources in one complete service or- & 
ganization for independent film producers 
... by employing them at peak efficiency 
every minute of every day, Emil Velazco 
cuts overhead-costs-per-reel drastically. 

Vow any producer can enjoy these fine 


service facilities to produce better Qe 
television and business films with aa, 


the complete service 


organization for business and 


p35 Wo 


A, lower budgets. 
€ ~O 
=, 
{mong avail- W’§5I LTS 


able Velazco serv- 

ices bY REC (ORDING for 

35 and 16mm films: variable area, variable 
density and direct positive. Loop projec- 
tion equipment and a special 8-position 


mixing console that cuts recording time and 

costs . . . CUTTING ROOMS. air condi- 

tioned and completely equipped with Movi- 

olas, splicers, synchronizers, etc. ... FILM 

EDITING SERVICE ... FILM MUSIC 
ee g@P? €@ 8 8&2 & CG 


LIBRARY. a large selection of musical se- 
quences for every film mood and situation 
723 SEVENTH AVENUE, NEW YORK CITY recorded on film sound track ... ORIGINAL ‘ 
FILM SCORES written, conducted and per- 
formed with full orchestra or Hammond 
Organ—and the famous Velazco Conducting 
Meter that cuts rehearsal time and music bud- 
gets... PREVIEW THEATRES, compact. 
air-conditioned . . . DISK RECORDING. 


television film producers 
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Compliments Pave Way to Better 
Business Relations in New Film 

@ Increase your sales and improve 
your business relationships by the 
wise use of sincere compliments. 
That is the message of Compli 
ment Club, a new thirty-minute 
sound slidefilm produced by the 
DARTNELL CORPORATION, 

The film is based on the com 
pliment theory developed by Dr. 
George W, Crane, psychologist, 
during fifteen years of lecturing 
via the platform, radio and news- 
paper column. 

The numerous ways in which 
men can use compliments to forge 
ahead in business are emphasized 
in the picture. Demonstrations 
are used to show how the compli 
ment idea can magically open 
doors for salesmen, make employ 
ees work harder for a boss they 
like, eliminate chronic griping, 
win friends for retail clerks and 
send employees to their jobs in 
the morning happy and ready for 
a good day’s work, 

An important section of the film 
is devoted to describing common 
situations in business when the 
compliment idea definitely should 
not be used. 

Lion Oil Company Picture Shows 
Industrial Revolution in South 

@ The story of the new and indus 
trially vital South is brought to 
the screen by the Lion O1t Com 
PANY in their new picture, Revo- 
lution in the South. The picture, 
which was produced by The Cal- 
vin Company, Kansas City, Mo., 
is a l6mm 25 minute color story 
of the part that the Lion Oil Com- 
pany has played in the growth 
and development of the South. 

The industrial revolution that 
is occurring is bringing many 
changes and a whole new way of 
life — great new structures and 
mammoth refineries are 
form—a new economy 
out of the old South. 

Lion plans to show this picture 
depicting that peaceful revolution 
throughout its marketing area 
and in every state in the Union, 
Industry will thus be made aware 
of the opportunities waiting in 
this section. 


taking 
is rising 


The whole range of Lion opera- 
tions—from the latest methods of 
seismograph exploration to the 
final processing and packaging of 
petroleum products is shown 
completely, The many by prod 


ucts of Lion are also pictorially 
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portrayed in scenes showing the 
asphalt and chemical fertilizer 
plants. 

Che close integration of the oil 
practically every 
form of manufacturing activity is 
stressed throughout the film. The 


search for new fields to satisfy in- 


industry with 


creasing industrial needs and the 
endless research being carried on 
to improve petroleum products 
are a dramatic part of the story. 
The picture will be shown be- 
fore schools, churches, clubs, and 
civic organizations all over the 
country. In addition, it will be 
used by the marketing division to 
bette acquaint prospects, dealers 
and distributors with the activities 
of Lion. Arrangements to see the 
picture can be made by contacting 


the Lion Oil Company, El Dora- 
do, Arkansas. 
Two Films in "This is Oil” 


Series Are Announced by Shell 
@ SHELL Or Company, Inc, has 


released two more films in its This 
Is Oil series. The thirty-minute, 
full-color motion picture, Birth of 
an Oil Field, shows how an oil 
well is drilled, and how crude oil 
is brought up from the earth. 
Produced by George Pal of Holly- 
wood, the film uses both live ac- 
tion and three-dimensional ani- 
mation to tell its story. 

The revised version of Shell's 
Oil for Aladdin’s Lamp, which 
dramatizes the achievements of 
petroleum scientists, is now avail- 
able upon request to local com- 
pany offices, The film shows how 
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petroleum scientists have out-done 
Aladdin by producing more than 
a thousand oil-derived products 
which increase the comforts of 
home, boost industrial production 
and help farmers to grow more 
abundant crops. The 16mm black 
and white revision runs twenty- 
four minutes. 


Gypsum Association Produces 

First of Three New Color Films 

@ The 15 minute color film White 
Magic is the first of three sched- 
uled for production by the Gyp- 
suUM AssociATION, It deals with the 
mining and processing of gypsum 
and illustrates some of the major 
uses of the product. 

Because it is an association film, 
the picture stresses the product it- 
self in an educational way, rather 
than plugging any one producer 
or brand. Thus it will be more 
acceptable to general audiences, 
particularly Jerry Fair- 
banks created the film for the 


spe misor, 


schools, 


White Magic opens with a full 
animation sequence featuring 
three little flames. Two of them 
are extremely gloomy, the third is 
very excited about gypsum, until 
the other two inform him, at the 
end of the film, that the stuff 
burn. ‘This 
into despair also, 


won't throws him 
The animation 
sequences are but a short part of 
the film, yet a one-time viewer 
comes away with this fact firmly 
fixed in his mind, even though the 
rest of the film may become hazy 
in time. 

Phe picture shows the mining 
of the mineral, some of the proc- 
essing, and a number of its uses, 
in plaster of paris, molds of all 
kinds, building: materials, etc. Its 
title refers to the almost endless 
forms in which gypsum can_ be 
used in industry, alone and in 
combination with other materials. 


Industrial Sponsors Add Three 

New Subjects for Training Use 

@ ALLis-CHALMERS Mec, Co., 
SoutH BEeNp LATHE Works and 
the Super Toot Co. have all made 
recent additions to a growing list 
of films for industrial education. 

* = + 

@ Precision Invesiment Casting, a 
l6mm sound motion picture in 
full color, was produced, written 
and photographed by Allis-Chal- 
mers to help meet the many re- 
quests it received for information 
about this new metal forming 
process, The film consists mainly 
of a trip through the new Allis- 
Chalmers precision foundry, Each 
step in the production of precision 
castings is pictured and explained. 
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Ratchet handle 
frees both hands 
permitting 
use of pointer. 


BESELER MODEL OA3 


Projects full 812” x 11” pages in 
magazines and books, maps, graphs, etc. 
Brilliant screen illumination 
1000 watts — Air cooled 


For literature describing Model OA3 , 
and other Beseler Projectors, Free Demonstration 


; klet F 
write for Booklet Upon Request 


CHARLES (Basel COMPANY 


EST. 1869 


60 Badger Avenue, Newark 8, N. J. | 


The World’s Largest Manufacturer of Opaque Projection Equipment 
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Sponsored Filmstrip Distributor 

Reports 85°/, School Acceptances 
@ Early this vear, Audio Visual 
Associates (See Business SCREEN, 
September 1948) sent out several 
thousand post cards to a selected 
list of schools offering a_ silent, 
color filmstrip and manual en 
titled Food From The Sun. 85*‘ 
of the schools receiving the offe1 


| 


responded accepting the strip and 
stating it would be of valuable 
use in classes this year, 

Five thousand strips have now 
been given to the selected schools, 


( 
( 


of the schools have further re 
sponded with an evaluation re 


and to date a phenomenal 63 


port on the film’s usefulness. 

Food From The Sun is a strip 
of 52 frames, produced by Flet 
cher Smith Studios for the Sugai 
Research Foundation. It consists 
of colerful drawings illustrating 
the story of photosynthesis; how 
one of nature’s most mysterious 
substances, the green chlorophyll 
in plants, uses the energy of sun 
light to put carbon dioxide and 
water together to make one ol 
our basic foods—sugar. 

The contents on the accom 
panying manual to Food From 
The Sun include notes on how to 
use the strip, commentary on the 
frames, information on sugar pro 
duction, food value and use in 
industry, areas of application to 
school curricula, and laboratory 
experiments which may be pei 
formed to illustrate various as 
pects of the strip. 

Attention is invited in the man 
ual to other Sugar Research Foun 
dation visual aids: The Gift of 
Green, and The Crystal of Ener- 
gy, Kodachrome sound motion 
pictures distributed by Modern 
Talking Picture Service. 

* > = 
U.S. Electrical Motors Sponsor 
of Two-Reel Color Product Film 


@ Miniature motors swamped the 
Rocketr Picrures sound stage 
like “schmoos” from Dogpatch in 
pre-schmooicide squad days dur- 
ing a scene in the current produc- 
tion being filmed for U. S. ELec- 
rRiCAL Morors, The midgets were 
scale plastic models—hundreds of 
‘em—of the Sycrogear motor fea- 
tured in the two reel color film. 

Written by Dan Downer and 
directed by Dick Westen, the pic- 
ture is designed for sales promo- 
tion as one of a film series on the 
various motors manufactured by 
the company. Latest reports indi- 
cated that all the models were 
successfully re-boxed for distribu- 
tion as tie-in pieces with showing 
of the film. 
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The two scenes above 


TO SAVE YOUNG LIVES 


Sponsor: Michigan State Medical 
Society, Film: 


ganization. 


* Michigan's progress in the bat- litthe charges as an individual and 








Proves it Can be Done! 


¢ Proves that a 16mm Sound 
Projector of the HIGHEST 
QUALITY can be produced 


Lucky 


Producer: The Jam Handy Or- 


at an amazingly new 


LOW PRICE 





Write for complete details. 
See your industrial 
producer for demonstration. 


film 


EAST 


‘ 


/e 


Oh Al tiie eee) i te) 7 Vile). z 


1105 » ST KANSAS CITY 6. MISSOURI 





Synopsis: A kindly doctor remi- 
nisces just after bringing into the 
world the child of the first baby 
he delivered some thirty vears be- 
lore. 

He cannot help but compare 
this baby’s chances of survival to 
those of his father born thirty 
years ago when hospitals were a 
luxury for the expectant mother 

when immature babies had 


little chance of survival ... when 

300 Michigan children died of 

are from the Michigan film “Lucky Junior” whooping cough . . . when one out 
of every twelve diphtheria victims 

tle against childhood diseases dur- died . . . when smallpox in one 


ing the last thirty years is de- 
scribed in this picture. The film 
stresses not only the necessity of 
immunization, but also the im- 


year laid low more than 4,500 
youngsters. 

The doctor points out that pre- 
school immunization is the answer 
portance of the family doctor who to smallpox and that Michigan's 
understands and treats each of his immunization program is protect- 
ing every child in the state. 

As for rheumatic fever, the doc- 
tor describes Michigan’s ground- 
gaining fight against the disease, 
lor rheumatic fever control cen- 


Junior, 


ters are strategically spread 
throughout the state. He comes 
to the conclusion that, in matters 
of health, a child born in Michi- 
gan today is indeed a “lucky jun- 
ior. 
Technical Notes: Lucky Junior 
consists of one black and white, 
ten-minute reel. 
Distribution: Complete booking 
information regarding this film 
may be obtained by writing to 
Hugh W. Brenneman, Michigan 
State Medical Society, 2020 Olds 
lower Bldg., Lansing 8, Mich. 

* * 









New General Electric Picture 

on Material Handling Methods 

@ GENERAL ELECTRIC is using a 
new Kodachrome sound film to 
promote modern means of han- 
dling materials in factories and 
warehouses. The film illutrates 


Model 63LM for Sound or Silent Films 


Gives TOP RESULTS in pictures, sound and 
everything needed for audiences up to 100. 


all types of materials handling 
equipment and shows installations 
What Ford did in the motor industry . . . in which each is best used. Part 
Movie-Mite does in the projection field. Sim- of G-E’s modern materials han- 
plification is the key! Get finest projection 
and sound results for homes, schools, 
churches, offices without paying for extras 
. .. Without paying for more than you need 
or use outside an auditorium. 


dling program, the picture is de- 
signed to impress manufacturers 
that the surest way to lower costs 
in this highly efficient modern age 
is to re-vamp obsolete materials 
Movie-Mite weighs only 26 lbs. complete with handling systems. 
speaker. Precision machined for strength 
and durability. Highest quality in every 
detail. Universal A.C. or D.C. 105-120 Volt 
operation. . . . Push-pull miniature tube 
amplifier. 


Super Tool Company Film Shows 
Use of Six Ejector Type Tools 

@ The slidefilm sponsored by the 
Super Toor Co., Advantages and 
Economies of Ejector Type Tools 
with Carbide Inserts, presents all 
the information about the six 
styles of super ejector type tools 
that a tool man could desire. The 
film consists of thirty-eight frames. 
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“This is it!” 


These three words sum up the impressions of 
audiences and guests who have seen the Sea- 


gram presentation described in this magazine. 


The techniques used for Seagram have already 
been tested and proved by the experience of 
Life Magazine with their traveling show 
“The New America” which has thrilled audi- 


ences all over the country for the last two years. 


The special equipment and methods which 
made possible the production and exhibition 
of these impressive shows are now available 


to you through the joint efforts of: 


THE VITARAMA CORPORATION 
1925 New York Ave., Huntington Station, N.Y. 





Phone — Huntington 5490 

and 

) LESLIE ROUSH PRODUCTIONS, INC. 
| 119 West 57th Street, New York 19, N. Y. 
Phone — Columbus 5-6430 


Address inquiries to either company. 
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\ Reral 


sound 


SaLes TRAINING SERIES of Six 


motion pictures, nou available 


from International Film Bureau offices 
York, features this 


situation in a retail store 


in Chicago and Neu 


New Harris-Seybold Picture Now 
Completing for Printing Industry 


@ Production on Harris-SEYBOLD'S 


new promotional film is being 
carried on simultaneously in New 


York and Cleveland. 


is designed to be shown by lithog 


Phe picture 


raphers and printers to prospec 
tive customers as part of an in 
dustry promotion package. Con 
siderable animation is being used 
film, which, like the 
award-winning How to Make a 


in the new 
Good Impression, will be avail 


able in I6mm sound and _ full 


national distribution, 


South Bend Lathe Works Issues 
Third Film on Basic Operations 


@ The and 
motion picture sponsored by the 
SoutH BEND LATHE Works, Grind- 
ing and Use of Basic Lathe Tool 
Cutter Bits, makes use of the ani 


color for 


l6mm_ color sound 


mated cartoon to help put across 
The third film in a 
series based on the book, “How to 


Run a Lathe”, 


shows the various steps necessary 


its message. 
this production 


to properly grind and use cutter 
bits for lathe operations, 


Security Banknote Co. Sponsors 
Picture on Financial Printing 
@ The 


been 


Banknote 
visualized on 


Story has just 

Kodachrome 
l6mm film by Harold Young Pro 
ductions Inc. for the Securiry 
BANKNOoTE Company. The picture 
shows the intricate workmanship 
which enters into the making ol 
stock 
rency. 

While the 
shot in the 
district, 


certificates, bonds and cu 


exterior scenes were 
New York 


many olf the 


financial 
interiors 
New York Stock 
Exchange and in the Security en 


were taken in the 


graving and printing plants in 
Philadelphia and Pittsburgh. 

Since the film has considerablk 
educational value, it probably will 
be run widely for college and high 
school students as well as for audi 
ences selected by Bank- 
note Co. 


Security 
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National Board of Fire Underwriters Shows Restoration of Texas City 


@ How ill-fated 


came a boom town again less than 


Texas City be- 
a vear after an ammonium nitrate 
explosion blew it into a rubble 
heap is the dramatic story of 
Texas City Comes Back, new film 
sponsored by the NATIONAL BOARD 
ol Fire UNDERWRITERS, 
Killed, 550; injured, 3000: 
property loss, an 
000,000—that was 
\pril 16, 1947. 


insurance Companies went to work 


estimated $50,- 
Pexas City on 
Sut America’s fire 
immediately and pumped life 
back Although 


lexas City did not receive a dol- 


into the town, 


lar in government aid, within a 


vear thousands of homes were re- 
paired and reé built, and industrial 


plants were rebuilding and ex- 


The Board's 
phe Plan had met its biggest test, 


panding. Catastro- 


The story of Texas City’s re- 
building is told on I6mm_ black 
and white sound film in Texas 
City Comes Back, sponsored and 
distributed by the National Board 
of Fire Underwriters. Graphic 
newsreel shots of the raging fires 
and the destruction following the 
catastrophe are featured. Scenes 
of the rebuilt city were filmed on 
the spot ten months later. To- 
gether they show how fire insur- 
ance stands ready to 
community 
The film from 
Board offices locally for showing 
before any civic club, church or 
school audience free of charge. 


serve any 
in a time of disaster. 


may be obtained 


In association with Marcel Jovine, famous creator of string 


less puppets, Loucks and Norling are producing a series of 


one-minute theatrical 


leading national advertisers. 


lms in Technicolor for one of the 


These subjects, each created from an original scenario, com- 


bine live character action with a new technique in stop-motion 


puppet photography. The use of color and expert lighting 


creates a three-dimensional effect. 


Marcel Jovine’s puppets, made of rubber, have no visible 
joints. All movement is smooth and life-like. Any trade-mark 


character may be reproduced or new characters created. 


lf you are looking for something different, contact us. 


LOUC 


245 WEST S85 TH ST. 
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Art Commission of New York City 
Described in New Kodachrome Film 

Produced 
VISUAL 


and distributed by 
SpeciALists INnc., New 
York's Heritage describes the ac- 
tivities of the Art Commission ol 
the City of New York. 

The Commission is composed 
of a group of non-compensated, 
public-spirited citizens who are 
the final authority on landscaping, 
building or interior decorating on 
all public property in the city. 
Appointed by the Mayor on a 
non-political basis, the artists, 
building and landscape architects, 
and laymen who compose the 
committee supervise construction 
valued at an ‘annual 
$225,000,000, The annual budget 
of the commission is only $12,000. 

New York’s Art Commission, 
the first of its kind, has been much 


average of 


copied by other cities. For fur- 


ther information on the 10 min- 
ute Kodachrome short, which is 
the first of a projected American 
Life series, write to Henry Clay 
Gipson, Visual Specialists, Inc., 
144 Madison Avenue, New York. 


Series of Engineering Drawing 

Films Now Available from Purdue 
@ A series of 16mm engineering 
drawing pictures that have been 
made and used in classes at Pur- 
due University is now available 
The films 
make a valuable addition to the 
master list of “Films for the Build- 
ing Industry,” 


to the business field, 


featured in the 
June Business SCREEN 
Vol. 9). 


(Issue 4, 


Although only two of the six- 
teen films—Capital Letters and 
Lower Case Letters—have sound 
tracks, almost all have accompany- 
ing work sheets and teachers’ com- 
mentaries. At Purdue the students 
work along with the showing of 
each film. After every section of 
the picture in which a lesson is 
explained and demonstrated, the 
projector is stopped and the lights 
turned on. The students then 
work an appropriate problem. Af- 
ter they have finished, the instruc- 
tor works the problem on a copy 
of the work sheet projected on the 
chalk board by means of a nega- 
tive slide. Seven pictures have ac- 
companying slides. Included in 
this series are Ink Work & Trac- 
ing, Pictorial Drawing, Applied 
Geometry, Freehand Drafting, and 
Intersections and Surfaces. 
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Film Laboratories Are Equipped 
for Peerless Print Processing 
@ Peerless Film Processing | 
Corporation has made seven | 
new installations of equip- | 
ment in film laboratories 
across the country during the | 
past few months. 

Atlas Film Corporation in | 
Chicago; Byron Laboratory | 
in Washington; Consolidated | 
Film Industries in Hollywood | 
and New York; Fordel Film 
Laboratories, Bronx, New 
York; Master Motion Picture 
Company in Boston; and Reid 
H. Ray Film Industries in 
St. Paul are all now offering 
Peerless service. 


Film processing is now tak- 
ing on a new emphasis in 
considering films for televi- 
sion. A bad print always | 
makes a bad impression, but 
a single damaged television 
print, with its enormous au- | 


dience in a single showing as 
compared to the viewers of a 
normally screened reel, mav 


ruin an otherwise good, and 
expensively bought, commer- 
cial message or screen story. 

More and more slide and | 
slidefilm users are adopting 
Peerless film processing in- | 
surance against damage, In | 
this case, a single damaged 
frame, which might go un 
noticed in a motion picture, 
can stick out like a= sore 
thumb when projected as a 
still 

Peerless’ seven new instal- 


lations plus others now being 

contracted for are part of a 

plan for offering faster and | 
more efficient service to cus 

tomers in all parts of the 

country. 


Bell Telephone Issues Film 
"Party Lines” in French 

@ The French version of 
SELL TELEPHONE’s Party Lines 
has just been completed by 
CRAWLEY Fitms Ltp. Title 
of the film is Le Civisme au 
Telephone. Other recent 
Crawley releases include the 
Peoples of the Maritimes se 
ries and eight films for vari 
ous government organizations 
designed specifically for Cana 
dian consumption, 

Finishing touches are being 
put on The Town and the 
Mill for KENwoop MILLs and | 
Are You Safe at Home? for 
the DOMINION FirRE PREVEN 
TION ASSOCIATION. Work. is 
also progressing on films for 
Trans-Canada Air Lines, Im 
perial Oil, and the Canadian 
Pulp and Paper Association. 
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spoil your show 


PROJECTION LAMPS 


... the kind sosé projector manufacturers 
use as initial equipment 





GET A SPARE... types and sizes now avail- 


able for all movie and still projectors. 


Remember... for every photographie purpose 


G-E LAMPS __ 
GENERAL@Q@ ELECTRIC “2 


PROVIDE THE “PROJECTIONIST’S HANDBOOK” FOR YOUR FIELD FILM OPERATIONS: 





Every sales, service o1 training representative ol Shows how to present films, saves wear and 
your organization should be provided with a copy tear. Write for particulars to Business SCREEN, 
of the new Audio-Visual Projectionist’s Handbook. 812 North Dearborn Street, Chicago 10, Illinois, 
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Kodaslide Table 


Viewer in use 


Color Transparency Viewer Has 
Wide Range of Business Uses 

@ The Kopastive Tasi_e Viewer, 
a completely new and revolution 


ary approach to the viewing ol 2 x 


2-inch transparencies, was 
keted last 


Kopak Co. 


mar- 
month by EASTMAN 

Ditlering widely from all pres 
ent-day viewers in both concept 
and design, the new unit is not a 
magnifying device for studying 2 
2 Rather, it is 
a complete projection system—in 


x transparencies, 
cluding projector, slide change: 
and screen—housed entirely in an 
attractive case which OcCcUpIes less 
than 10 x 12 inches on a desk on 
table top. 

The Kodaslide color slide pro- 
jection system can be used in a 
fully lighted room without loss of 
clarity or brilliance in the pro 
jected image. Loss of quality is 
reduced to nil by the use of a 
powerful Lumenized optical sys 
tem and a new type of projection 
screen the blackened, pinhole 
type—which gives a more brilliant 
image with rear projection than 
anything ever tried before. 

Ihe new viewer should prove 
to be an important new tool for 
business, science, education and 
industry, especially in sales and 
promotional work, It can be used 
by salesmen and enables them to 
reduce the samples 


they must carry. Real estate deal 


number of 


ers can use it to help prospective 
customers choose a new home. In 
the retail field, dealers might use 
it to illustrate merchandise not 
carried in stock. As for doctors, 
dentists, educators, photographers 
and travel agents the viewe 
could be an extremely important 
method of selling their services. 
The over-all screen size is 714 x 
7\% inches, and the richly detailed 
image produced from 35mm trans 
parencies is 414 x 614. 
the Kodaslicd« lable 


priced at $95 


\t present 
Viewer is 


Baptists Use Theatrical Trailer 

@ The American Baptist Hom 
Mission Society is distributing a 
two minute trailer to theatres in 


connection with local community 


Crusades kor Christ Through 
Evangelism, Fletcher Smith pro 


duced, 
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Two New Sound Films Announced 
for Bell System Distribution 

@ Crystal Clear and Telephone 
Screen Review No. 4 are the two 
newest 16mm productions rc- 
AMERICAN LELEPHONE 
AND [TELEGRAPH Co. Crystal Clear 


tells the story of man-made crys- 


leased by 


tals, so vital in telephonic physics. 
For ten interesting minutes a nar- 
rator, UusIlI 


ig a non-technical, pop 
ular science style, helps the picture 
to explain the special laboratory 
processes through which a rare 
type of quartz is transformed into 
precious electronic crystals. Koda- 
chrome adds interest as well as 
beauty to this film, produced from 


Harley 
lele- 


an original script by J. J. 
and A. C, Walker of Bell 
phone Laboratories. 

\ highlight of Telephone 
Screen Review No 4 is the cere- 


AUDIO-VISUAL BUSINESS REVIEW 


mony marking the installation of 
the Bell System’s 30 
telephone at 


millionth 
Marshalltown, Ia. 
Prepared in newsreel form, the 
picture also shows the company’s 
extensive medical set-up for em- 
ployees and the snowplane winte1 
patrol system used to patrol tele- 
phone lines in the Rocky Moun- 
tains. 


Both pictures are now available 
local Bell 


phone ofhces, 


through System tele- 


New Picture for Christmas Shows 


@ Business men who are looking 
for a way to instill a bit of Christ- 
mas cheer into their organiza- 
tion film programs might do well 
to preview ENCYCLOPAEDIA Brl- 
rANNICA’s film, Christmas Rhap- 
sody. 

Designed to foster the holiday 





QUALITY PRINTING 


TOP COLOR AND DEFINITION 


(Since 1936) 
With Complete Safety to 
Your Master Film 


KODACHROME DUPLICATES 


Direct from the original 


Single Run 


or 


"A" and "B" Printing 
WITH EFFECTS 


MASTERCOLOR PRINTS 


From which multiple high 


quality prints are ob- 


tained at a lower 


cost per 


print 


‘Fastest Service Consistent With Quality’’ 


W. A. PALMER FILMS, INC. 


Originators of the Magnetrack System 


40 FREMONT STREET, SAN FRANCISCO 5 





spirit, the picture tells a tender 
family story against a background 
of Christmas carols, lofty moun- 
tains and deep snow. A black and 
white, one-reel feature, Christmas 
Rhapsody is printed on both 
8mm and 16mm film and is avail- 
able in sound and silent versions. 


Air Traffic Control Problems 
Described in RCA-Sponsored Film 
@ Ninety percent animation foot- 
age makes understandable the 
problems of Air Traffic Control, 
a 14-minute black and white mo- 
tion picture produced by Bray 
Studios Inc. for the RApio Cor- 
PORATION OF AMERICA and super- 
vised by the Franklin Institute of 
Philadelphia. 

Phe film opens by pointing out 
the need for some kind of all- 
weather trafic control, particular- 
ly at such congested air centers as 
the metropolitan area of New 
York, where three major airports 
operate in close proximity. Land- 
ing problems are analyzed in terms 
of the elements of bearing, dis- 
tance, speed, and time of arrival of 
incoming planes, with 
wind, weather, general traflic con- 
ditions on the field and other fac- 


together 


tors. 

The picture then shows how 
“teleran’’, a combination of televi- 
sion and radar, has been developed 
by RCA in cooperation with the 
United States Air Force to solve 
the traffic control problem. In a 
plane equipped with teleran, the 
pilot has a pictorial situation dis- 
play before him which shows the 
position of his own plane, as well 
as all other planes in his altitude 
layer. In addition, the display 
shows him a map of the area over 
which he is flying, together with 
the various airways and hazards 
in the area. The film closes with 
a glimpse of “future’’ New York 
air traffic, after it ts under desira- 
ble—teleran—control conditions. 

RCA offices are handling the 
distribution of Air Traffic 
trol, and readily approve show- 
ings to interested technical groups, 


Con- 


such as airport and airline opera- 
tors, pilot military 
and governmental authorities and 


others in the aviation field. 


associations, 


"Trout Factory" Is the Latest 
Hawley-Lord Sport Film Subject 


@ Tommy Conlon, director and 
cameraman of Hawley-Lord’s 
Pheasant Fever, has just finished 
a new film to be Trout 
Factory. It is the complete story 
from the egg to the hook of how 
stocks its lakes and 
Release date is Nov. Ist. 


called 


one state 


streams, 
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Evans CLARK 


Director of 20th Century Fund to 
Board of Film Council of America 
@ The Fitm Councit oF AMERICA 


has named Evans CLARK, execu- 


tive director of the TWENTIETH 
CreNtTuRY Funpb, to fill an open- 
ing in its board of trustees. For 


the last four years, Mr. Clark has 
directed the Fund's motion pic- 
ture programs, which are designed 
to use films as an educational tool 
in the popularization of economic 
problems and 


analyses. Among 


Since 1911... 


Proven Experience in 


Motion Picture 
Production 


Sam Orleans 


AND ASSOCIATES 


INC 


St 


Memphis & Knoxville 





: 3 a : ‘ yin 
BUSINESS & TELEVISION FILMS 
' write Knoxville 
211 W. Cumberland Avenue 


'€&e eae € 2 2 ee 6 





MOTION PICTURE 
EQUIPMENT 


BELL AND HOWELL Standard 
Camera with high-speed shuttle, 


factory rebuilt, just like new. 
Arriflex and Cineflex Cameras, 
Evemos. ‘Tremendous selection of 
lenses, mounts and objectives. 


Trades of all sorts accepted, Per- 
forator, De Brie 35mm, perfect 
condition. Write for details and 
equipment and _ bargain _ lists. 
Mogull’s, 59 W. 48th St., New 
York 19, N. Y. 
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Fund motion pictures produced 
during his directorship are Pis- 
tributing America’s Goods, Build- 
ing America’s Houses, Round 
Prip, and The U.S.A. in World 
Peace. 

Mr. Clark is 
number ol 


the author of a 


books on economics, 


including “Financing the Con- 
sumer,” “Boycotts and Peace,” 
“How to Budget Health,” and 


“Stock Market Control,” 


Don Bartelli to Rockett Pictures 

@ Don Barre ti has joined the 
production staff of Rockerr Pic- 
ruRES INc. and will manage the 
film editing department, it was 
announced by Dick WeEsTEN, stu 
dio production head. 

A former writer-director for the 
U.S. Navy Training Film Branch 
and the Navy Photographic Cen- 
ter, Anacostia, Md., Bartelli was 
co-producer for the 8th Victory 
Loan film series sponsored by the 
Department. He 
wrote and directed the first Amer- 
ican film on airborne rockets dur- 
ing the war. 


Treasury also 


Stanley Adams Joins Movie-Mite 


@ The Movir-Mire Corroration 
has appointed STaNLey H. ApAMs 
as field representative to contact 
dealers’ and distributors’ salesmen, 
Until recently, Adams was in 
charge of all final assembly opera- 
tions on Movie-Mite 16mm sound 
projectors. Well-versed in the elec- 
tronic and mechanical points of 
sound projectors, his services 
should be of real 
distributors and dealers, 


assistance to 


A-V Dealer Expands in Detroit 


@ Effective this month, general 
the Derrorr DistRrisut- 
ING CORPORATION Occupy new and 
larger quarters at 2676 West 
Grand Blvd., Detroit 8, Mich. 
Previous address was the Stephen- 
son Bldg., Detroit 2. 

According to J. O. Hoyt, gen- 
eral manager, the move was made 
to accommodate the 
panding operations. 


offices of 


firm’s ex- 
In addition 
to serving as Victor Animatograph 
distributor in the Detroit area, 
the company has also signed to 
branch office for Locke 
Films Inc., Kalamazoo. 


act aS a 


Marshall Templeton in New Offices 
@ MarsHALL TEMPLETON INC., 
producers of visual aids and train- 
ing and promotion programs, has 
moved to Suite 214 in the Ford 
Building, Detroit 26, Mich. The 
change of quarters was made to 
centralize production facilities 
and allow more economical han- 
dling of business. 
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MANANUHINHHHN 


EVEN DISTRIBUTION 
of Sound Means... 


I]t means that the sound goes toward every part of the room in 
the same volume and quality. 

It means that no member of the audience has an excess of sound 
blasted into his ears, while others have less volume and poorer 
quality. 

It means to a sound slide-film program what indirect lighting 
means to illumination. 

It means that a junior size machine with a built-in speaker has 
an efficiency approximating a larger machine with speaker up front 
near the screen. 

It means that the machine is more completely satisfying because 
the listener hears without effort. 


How Sound is Evenly Distributed by the 


PICTUREPHONE 


Our four junior size models — M, J, J3, and U — all solve this 
problem by projecting the sound in an upward direction. No side- 
blast. No part of the room is slighted. 

We originated this construction eleven years ago and it has 
proved itself perfect — the only solution to the problem of sound 
projection from a built-in speaker. This we have repeatedly proved 
in demonstrations alongside machines with side projection of 
sound. 

This is the one fundamental feature that inspired the building 
of the Picturephone, and it made possible some twenty other ad- 
vantages which add up to a definitely and universally superior 
machine. ‘ 

Before you buy be sure to consider the Picturephone. We manu- 
facture it in eight models, from the smallest over-the-desk size to 
the great auditorium model serving 2000 people. 


0. J. McClure Talking Pictures 


1115%2 WEST WASHINGTON BOULEVARD 
Chicago 7, Illinois 
Canal 4914 


Sav iin 
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PURDY 


MARGARET A, 


Well-Known Personnel Executive 
Affiliates With Florez, Inc. 

@ Marcarer A. Purpy, president 
ol Personnel Management Services 
Inc., has afhliated with FLorEz 
Inc. She will 


Florez organization tor 


draw upon the 
cTCAaLLVe 
and film production facilities, In 
return, Florez will have available 
Miss Purdy’s wide experience in 
distributive and industrial pet 
sonnel administration, 

Miss Purdy is one of the fow 
teen outstanding personnel exec 
utives who were selected by the 
U. S. Chamber of Commerce, 
Washington, D.C., in 1945 to 
prepare a statement of tried and 
proved principles of personnel 
administration in the field of dis 
tribution. 

On the staff of the chief of on 
dnance in Detroit during World 
War IIL as chief of civilian person 
nel, Miss Purdy directed employ 
ment, wage and _ classification, 
relations 
L.O00 employees, Previ 


training and employec 
lor over 
ously, she had directed distribu 
tive education programs for the 


Ohio Dept. of Education and 
Bowling Green University. 


Reid H. Ray Film Industries 
Announces Staff Appointments 
@ Several new personnel promo 
tions and appointments have been 
announced for the sales staff of 
Rew H. Ray Fito 
Inc., St. Paul, Minn. 
E. L. Merron, formerly with 
\lexander Film Co., 
Springs, is now sales manager fo 
Reid Ray's film advertising divi 
sion. C, A, Assort, for the past 
seven years director of both in 
dustrial and film ad _ sales, be 
comes sales representative for the 
industrial 
BALKIN 


INDUSTRIES 


Colorado 


division with FRANK 


Additional appointments name 


MARJORIE ALLEN, new sales pro 
motion manager; R. V. JEFFREY, 
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eXeCUTIVE 





director ol 





merchandising and 
field operations; and Don PALM 
guist, in charge of exhibitor re 
lations 


J. Harold Booth Joins Polaroid 

As New Executive Vice-President 
@ |. Harotp Booru has resigned 
as senior vice-president in charge 
of sales for the Bell and Howell 
Company in order to direct the 
marketing of the new Polaroid 
camera which turns out finished, 
permanent pictures in sixty sec- 
onds. The post of executive vice- 
president and general manager 
of the PotaArom CORPORATION 
was created for him by Dr. Epb- 
win H, Lanp, president of Pola- 
roid and inventor of the new pic- 


e What ever 
your target 
may be..More 
Sales..Faster Job 


Training or Better 
Public Relations our 
planned Visual Programs 


ture-in-a-minute process. 

Booth had been with B&H 
He holds LL.B. and 
Patent 


since 1927. 
Master of Law degrees. 
Two Organization Appointments 
Are Announced by Jamison Handy 
@ The JAM HANpy ORGANIZATION 
has announced two major changes 
in personnel, DouGias Gerorat 
has been appointed to the theater 
contact staff of the Organization's 
Hollywood branch, while JOHN S. 
Brookes has been transferred to 
the Chicago headquarters for duty, 
Mr. George, formerly advertis- 
ing manager of Warner Brothers 
West Coast theaters, will super- 
vise Jam Handy’s theatrical dis- 
tribution in the western U.S. 











assure accurate results... 


Rockett Pictures, Inc. 


CREATORS OF 


GUIDED film MISSILES 


FOR NEARLY A QUARTER OF A CENTURY 
6063 Sunset Blvd. » Hollywood, Calif. 














E, C, CHAPMAN 











Caterpillar Tractor Company 
Expands Films in Staff Changes 

@ An expanded company film 
production and utilization pro- 
gram is indicated by CATERPILLAR 
‘TRACTOR’S recent announcement 
of advertising department person- 
nel additions at the Peoria (IIl.) 
plant. 

E. C, CHAPMAN, named super- 
visor of industrial motion pictures 
under the new set-up, will sched- 
ule and produce Caterpillar’s 
earth-moving and construction 
films, and coordinate film activi- 
ties between sales and advertising 
departments, Chapman has been 
special company representative 
since 1946. 

Additional advertising appoint- 
ments are: ROBERT CULSHAW, com- 
munity relations representative 
since 1944, new supervisor of pic- 
ture procurement; WILLIAM Kusz, 
special representative since 1946, 
supervisor of industrial advertis- 
ing, succeeding K. M. EMery, now 
promoted to supervisor of coop- 
erative dealer advertising; L. L. 
MorGan, former district represen- 
tative, supervisor of agricultural 
advertising; and FRrep JAcoss, 
former assistant to the Engine 
Sales manager, supervisor of en- 
gine advertising, 

. * * 

William F. Kruse Leaves United 
World to Form Own Company 

@ WILLIAM F. Kruse has resigned 
as vice-president and director of 
UNITED Wortp Fitms, Inc. He 
will form his own public relations 
firm, The new organization, W1L- 
LIAM F,. Kruse AND ASSOCIATES, 
will begin operations November 
l, specializing in publicity and 
mediation services for motion pic- 
ture, television and other audio- 
visual media in education, busi- 
ness, labor, religion and commu- 
nity affairs. 

For over 17 years, Mr. Kruse 
headed the educational, industrial 
and films divisions of Bett & 
Howetit. He spent a year with 
the U.S, Department of the In- 
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terior as film production special- 
ist before assuming the chief pub- 
lic relations post for U 
World two years ago. 


nited 





A 
President of S.O.S. Supply Corp. 
Sets Up A-V Department Store 
@ A unique retail store dealing 
in audio-visual 


TP ANNEY 


equipment has 
evolved under the guidance of J. 
A. TANNEY. In his S$.0.S. CineMaA 
SupPLY CORPORATION, 602 W., 
52nd St., New York 19, 
has applied the ‘‘department 
store” technique to the A-V equip- 
ment field. 
The store, 


Tanne, 


mail 
house employing neither 
dealers nor salesmen, attempts to 
handle all foreign and American 
makes of 8mm, 16mm and 35mm 
motion picture projectors, slide 


primarily a 
order 


projectors, public address equip- 
ment, cameras, recorders, editors, 
printers, processors and_ lights. 
S.O.S. also reconditions apparatus 
in its own shops, and deals with 
used as well as new equipment in 
every price and quality range. 

Drawing on his own experience, 
Tanney maintains that “if you 
can't please all of the people all 
of the time, you can please enough 
of the people enough of the time 
to build a desk into three and a 
half acres of floor space and a one- 
man firm into a large organiza- 
tion.” 


Fred Kislingbury Is Appointed 
Western Manager for Radiant 
@ Frep KIsLINGBURY, veteran mo 
tion picture man, has been ap- 
pointed western 


states district 


John ( lemens 


manager of the RADIANT MANU- 
FACTURING Corp. He _ formerly 
worked nine vears for Paramount 
Pictures Corp. As director of hos 
pital motion picture services for 
the American Red Cross, Kisling 
bury toured the Alaska and the 
Pacific areas. He comes to Ra- 
diant from Screen Adette Equip 
ment Corp. 


Sophie Hohne Heads Distribution 
for the Princeton Film Center 

@ SopHit Houne is the new direc- 
tor of distribution for the PRINCE- 
ron Firm Center. She resigned 
as sales and distribution man 
ager of the March of Time Forum 
Edition to accept her new  posi- 
tion. Miss Hohne is secretary ol 
the New York Film Council and 
has been active in groups devot- 
ed to advancing the use of non- 
theatrical films. 


JAM HANDY APPOINTMENTS 
Conrad Smith to Creative Staff 

@ Conrap SMITH, former ad man, 
editor and playwright, has joined 


the JAM HANDY ORGANIZATION 
creative writing staff. He comes 
to his new position from the 


J. Walter Thompson Advertising 
agency. 

For a time, Smith was manag- 
ing editor of Actors’ Cues, a the- 
atrical publication. Trial Honey- 
moon, one of his original plays, 
was staged recently on Broadway. 


A. M. Simpson to Dayton Sales 

@ A. M. Simpson has been ap- 
pointed to the sales and contact 
staff of the JAM HANDY ORGANIZA- 
rion’s Dayton office. Former vice 
president and general sales man- 
ager for Octarian Hearing Aids, 
Simpson has also served as Wash- 
ington manager for Motion. Pic- 
ture Engineering Manufacturing 
Company. During the war he was 
a regional director of the War 
Production Board. 

In his new capacity, Simpson 
will maintain specially assigned 
Ohio contacts and assist in dem- 
onstrating Jam Handy products 
and services to customers in the 
southern Ohio area. 


- Erwin Harwood 


National Cine Equipment 


20 West 22nd St., New York 10 
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FREE 


"SCREEN TEST’ 


shows amazing improvement 
in your pictures! 


Project your pictures on Free Sample 
of Radiant’s new “Million Mirror’ 
screen fabric—and see for yourself 
the remarkable emergence it makes! 


See how millions of tiny glass mirrors, 
firmly imbedded in the pure white screen 
surface, make your pictures fairly glow 
with life! See what happens when light 
J is reflected instead of absorbed! You will 
enjoy clearer, sharper black and whites— 


richer, brighter, more brilliant colors. Here is projection as 


real as life itself! 


Then ask your dealer to demonstrate the new 1949 Radiant 


Screens. Notice how easily they set up 


how ruggedly 


they're built. Used and approved by leading industrial con- 
cerns, school systems, churches and government agencies 
all over the world—you cannot buy a better screen. 


Send coupon 
and get 


ABSOLUTELY 


@Generous sample of 
new Radiant ‘Million 
Mirror’’ Screen Fabric 
... Test it with your 
own projector and see 
for yourself the remark- 
able improvement over 
any other projection 
surface. 


@ Basic Film Source 
Directory—your handy 
guide to hundreds of 
film sources. 


RADIANT 


PROJECTION SCREENS 














r Radiant Manufacturing Corp. 

jy (1243S. 7 alman Ave., Chicago 8, Il. 

1 Send me FREE: Sample ot Radiant ‘Million 
} Mirror’ Screen Fabric AND Basic Film Source 
} Directory 

: Name 

1 Address 

1 City State 

1 

Ll 


My dealer is 
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AUDIO-VISUAL EQUIPMENT FOR BUSINESS & 


@ A new 2 x 2 inch slide viewer 
was put on the market by CRAFTs- 
MEN'S GUILD The 
MiINnI-VUER non-warp 
ing plastic, and its top is curved 


this month. 


is made ol 


to facilitate the handling of slides, 
All-Purpose Still Projectors 

Added to Line of Argus, Inc. 

@ Iwo new projec tors, the PA 300 
and the PA 200, the 
additions to the line of all 
pose projectors manufactured by 
Arcus Inc, Both the projectors 
are equipped with a right-side-up 


are latest 


pur- 


rotary slide holder and employ 
heat absorbing glass which insures 
protection of valuable slides. 
New type pressure pads on the 
PA 300 open fully before the film 


advances and close after the film 





stops, thus eliminating film wear. 


Ihe projector handles single and 
double frame film strips as well 
as slides 

frames, It 


mounted on two-inch 
is equipped with a 
coated, five-inch £/3.5 lens which 
is color-corrected and anastigmat- 
ic. The PA 200 has a four-inch 


lens of the same type. 


Movie-Mite Shows Audio-Slide 

@ Expressly for slide projector 
owners, the Movir-Mire Corpora- 
rion has added the Aupto-SLipE to 
their product line. The new prod- 
uct consists of a case, a four-watt 
amplifier, a microphone and a six- 
inch permanent magnet speaker. 
The unit is so arranged that pop- 


ular 2 


makes of 2 x 2-inch or silent 
slide strip projectors can be 
the Audio-Slide 
to make a light weight, one case 


housed on base, 
slide projector with sound added. 

Since a turntable input system 
is standard equipment with the 
Audio-Slide, personal commentary 
plus musical reproduction can be 
added to silent slides. The Audio- 
Slide is priced at $74.50, 


50 


INDUSTRY 





ABOVE: 


ment, 






foot 


New Audio-Slide equip- 


Innounced by Movie-Mite, 


te 


PD-2 complete motor unit only, including 
described above. 


switch, as 


a 
ee = ”_ wa 


ated. Slip clutch, prevents damage to 
film. Throw-out clutch for reversing. Manual left hand unit, 
has sensitive arm brake. Both units mounted on acid resist- 
ing white enameled panel — 40” x 13”. 





"Fourth Dimension" for Musical 
Reproduction With New Amplifier 


@ According to the UNIveRsAL 


Broapcast EQuipMENT Corpora- 


rion, a “fourth dimension” in 
music reproduction is achieved by 
their new POLYPHONIC SOUND Am- 
PLIFIER. An advancement in powe1 
regulation and an extremely low 
internal impedance account for 
lack of harmonic distortion, elim- 
the 


eradication of speaker hang-over. 


ination of “false bass,” and 












- > 
Model PD-1 Assembly 
Right hand unit is motor driven ball- 
bearing. Variable speed — foot oper- 





el 
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Typical 16mm Cabinet 
(over 50 models) 





SPLICERS 
. 


REELS —- CANS PROJ. TABLES 


114 Vo EAAAANONDEAN CONANT 


peePrrrrecritititriiiirs 





CLEANERS Typical 16mm Rack 
> (any size — any type) 
Where the advantages of 





MM-119 (illustrated) 


All steel, fully indexed cabinet 
with key lock. Holds 40-400 ft., 
20-800 ft., 20-1200 ft., 20-1600 
ft., 100 filmstrip cons, plus util- 
ity drawer in base. 





eb a a Ye 





EDIT. TABLES SHIPPING CASES 
COMPLETE LINE 







PRODUCTS CORP. ° 


a cabinet are not required. 


Model RK-250 (illustrated) 
Holds 250-400 ft. reels, each in- 


dexed and in proper place. All 
steel, overall size 48° x 72°’ x 
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NEW YORK,NY. 
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Filmo- 
sound 16mm sound projector, 


Asove: New single-case 


Bell & Howell Brings Out the 
New Single-Case Filmosound 
@ A new I6mm sound motion pic- 
ture projector model and a mi- 
crofilm recorder were given their 
debut this month by the Beit & 
HowELL COMPANY. 

Increasing public demands for 
a light, portable projector has 
evoked a sound answer from B&H 
SINGLE-CASE FILMO- 
1334, Ibs., 
the new model was designed for 
convenience, A six-inch speaker is 
mounted on a removable door in 
the the projector case, 
This door may be swung out at 


in the new 


souND. Weighing only 


side ol 


right angles to the case and the 
speaker operated from this posi- 
tion. However, the speaker may 
also be removed from the case and 
placed near the screen, for speak- 
er and projector are connected by 
a 40-foot which may be 
coiled and placed on the back of 
the speaker panel when not in 


cable, 


use, 

A ten-watt amplifier is provided 
with the Filmosound in case the 
owner wishes to use a larger BKH 
speaker. The 8-inch, 12-inch, or 
power speaker may be used. Of 
course, the Single-Case Filmo- 
sound has all the many fine points 
of other B&H projectors including 
silent and sound speeds, reverse, 
still-picture clutch, and “floating 
film’ construction throughout, 
Dudley Pictures Corp. Unveils 
Travelitips Projection Equipment 
@ TRAVELTIPS, a new continuous 
projection machine was recently 
unveiled before American Society 
of Travel Agents, The machine, 
produced by TRAVELTIPs INC., an 
associate of DupLey Pictures 
Corp, is especially suited for ad- 
vertisers in the transportation and 
travel field. 

The projector will write, pro- 
duce and guarantee exhibition of 
any advertising message in color 
and in action through continuous 
projection in show windows, de- 
partment stores, banks, travel bu- 
reaus, lobbies and terminals. 
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Eastman Kodak In Production 
on Sound Kodascope Model FB-40 
@ To meet the needs of persons 
who require a powerful 16mm 
projector to instruct, train or en- 
tertain large groups, EASTMAN Ko- 
DAK Co, has again begun to manu- 
facture the SouND Kopascorpe FB- 
40. 

The amplifying system of the 
Kodascope, the most powerful in 
Kodak’s line of 16mm sound pro- 


fy | 
: 
TT Wy 
@ 4 
FB-40 
jectors, has a full 40-watt capacity. 
Although this full output may 
seldom be needed, its reserve pow- 
er adds to the effectiveness of un- 


distorted sound in projection. 
An unusual feature of the pro- 


SOUND KOpDASCOPE 


jector is that twin jacks, with sep- 
arate controls, are provided on the 
amplifier so that a microphone or 








For l6mm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only ae iginal 
origina 

Fiberbilt FIBERBI| | Cases 
bear fe this 
TRADE SHIPPING MARK 


CASE 
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a phonograph recording may be 
plugged in to prov ide sound in 
conjunction with silent films. The 
microphone and phonograph may 
also be used with the sound track 
of sound films if it is desired to 
mix a running commentary or 
special music with the sound track 
of the film. As an added feature, 
the sound system may also be used 
for public address purposes. 

Standard equipment with the 
projector, which sells for $855, 
includes a twin speaker unit, a 
Lumenized Kodak Ektanon two 
inch f/1.6 lens and a_ 1,600-foot 
reel, 

* 7 * 


Moviola 16mm Editor Features 
Projection Screen Attachment 


@ For film editors who have been 
suffering from squint-eye or in- 
cipient claustrophobia from be- 
ing confined to the area of a single 
l6mm frame, the new Il6mm 
Moviota model with projection 
screen attachment will be a real 
boon. 

Instead of “one-eyed peering” 
through the eye-piece, the editor 
can sit back a bit, use both eyes 
and see the picture projected to 
2 by 234 inches. Nor is this ac- 
complished by sacrificing ability 
to mark the frame being viewed. 
The space between film and pro- 
jection lens is accessible so that 
the frame on the screen can be 
marked without opening the film 
gate—a feature not available in 
less professional editing equip- 
ment. 

The projection screen attach- 
ment consists of a light metal box 
which contains projection lens 
with focusing device, mirrors, and 
an Eastman rear projection screen, 
The 50-Watt projection lamp 
gives a bright enough image for 
use in a well-lighted room. The 
film is moved by a Geneva inter- 
mittent movement and the pro- 
jected picture is sharp at all times. 

The new model comes in two 
versions; Mopet LP has projec- 
tion arms and is for film on reels 
or loose film; Mopret KP has no 
film take-ups and is for loose film 
only. More information on this 
or other Moviola equipment may 
be obtained from: MovioLa MAn- 
UFACTURING Co.,, 1451 Gordon St., 
Hollywood 28, Calif. 


EDITONE Synchronizing  Re- 
wind attachments, convert your 
rewinds to handle 35mm _ and 
16mm film in synchronization for 
matching purposes. Write for lit- 
erature, Mogull’s, 59 West 48th 
St., New York 19, N. Y. 
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The Great Train Robbery... 


. » » years ago was considered a Motion Picture 
“EPIC”. . . Since 1927, Mole-Richardson’s 
“‘Molinkies’’ and “Molarcs” have played a great 
role in the development of today’s movie technique 
... winning five Academy “Oscars” for oustanding 
achievements in photographic lighting. 








THE LIGHTS THAT 
WIN ““OSCARS”’ 







SEE THE COMPLETE LINE 
OF “MOLIGHTING” EQUIPMENT 
AT YOUR DEALER...OR 


WRITE for CATALOG 




















HAVE YOU SEEN THE NEW PROJECTIONIST'S HANDBOOK? 


Business and industrial firms using 
film projection in the field or at 
headquarters should have a copy 


of the new Audio-Visual Projec- 
tionist's Handbook. Complete 


threading diagrams, how-to-do-it 
pages, film damage precautions, 
etc. Only $1 per copy postpaid 
from Business Screen, Chicago 10. 


Order your Handbook today! 
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Successful 
TRAINING FILMS 


Require 
— Specialized Writing Knowledge 


— Specialized Production Experien-e 
for proof that 
DEPICTO FILM 


gets results, check with: 


Johns-Manville Corp. 
Singer Sewing Machine Co. 
Lily-Tulip Cup Corp. 
E. R. Squibb & Sons 
The New Haven R. R. 
Nedick’s Inc. 
Empire Crafts Corp. 
Robert Reis & Co. 
Gregg Publishing Co. 
Remington Rand Inc. 
National Coal Association 


Westinghouse Radio 


245 West 55th Street 
New York 19, N. Y. 








Src 
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COLBURN 


LABORATORIES, INC. 
CHICAGO 


VACUUMATE 
FILM PROCESS 


ESUPER 
VAP )RATE 


NEW IMPROVED 
FILM PROTECTION 


against Scratches, Fingermarks, Oil, 


Water and Climatic Changes. 
@ ask your dealer — write for literature 


VACUUMATE 


CORPORATION 


VAPORATE o.1nc 
SOLE SALES AGENT 


VACUUMATE CORP., 446 W. 43d St., N. Y. 
GENERAL FILM LABS INC. 
66 Sibley St., Detroit, Mich. 
COLBURN LABORATORIES, INC. 
164 No. Wacker Dr., Chicago, III. 
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RETAILER'S VISUAL SURVEY 


(CONTINUED FROM PAGE TWENTY-FOUR) 


(A) “A Summary of the Training Practices 
of Participating Stores”, (B) “Visual Aids 
Other Than Films Used In Retail Training” 
and (C) “A List of Films Reported In Use 
by Participating Stores”, The latter contains 
approximately titles of motion pictures 
and slidefilms, (including 
sponsor or producer) together with a frequen- 
cy list indicating the number of stores which 
reported use of each title in their training 


9 A 


«#f/J 


sound and silent 


programs, 

This reviewer is of the opinion that Mr. 
Hague’s study makes an important contribu- 
tion toward increasingly wider recognition of 
the film medium as a superior training device 
in a field where it has only begun to demon- 
strate its potential effectiveness. The author's 
approach to major areas of his subject mattet 
is objective, his analyses of the problems im 
partial, and his recommendations stated with 
full knowledge that further research—the need 
for which he indicates—will undoubtedly. re 
veal alternative courses of action, 

The defects of the work are 
flaws of rather than 
This reviewer believes that Mr. Hague would 


minor, and 
omission commission 
have increased the usefulness of his book if he 
had added a bibliography, or check list, of 
sources to which executives 
might turn for further information. For in- 
stance, when discussing the need for catalogs 
of film and slidefilm material available for 
store showings, the author does not mention 
the work that is already being done in the 
direction, such as Business SCREEN’s expand 
ing library of special-purpose film catalogs on 
the retail sales and training film list compiled 
by the staff of the National Retail Dry Goods 
\ssociation, Subsequent revisions or later stu- 
dies in the field may well include more of this 
kind of specific information, It is important 
enough, for the moment to note the existence 
of this serious study of a potentially powerful 
and still neglected form of idea communica- 
tion—the film, It is, we repeat, must reading 
for any student of the training aspect of this 
—DS 


available store 


medium. 


A POINT-OF-SALE PICTORIAL 


Sponsor: S. W. Farber, Inc. Film: Farberware 
Broiler Robot. Producer: Films For Indus- 
try, Inc. 

* This is a point-of-sale film designed for 

showing on Sono-Vision, or similar machines, 

in department stores, 

Lew Lehr narrates the four minute color 
short, pointing out, in his usual gargled ac- 
Farberware Broiler 
broiler which may be 
placed on the dining table for easy cooking. 

Farber has purchased projection cabinets 


cent, the features of the 


Robot, and electric 


for display in stores by their own arrangement, 
Hearn’s and Gimbel’s in New York have pre- 
sented the display in their kitchenware de- 
partments 

Films For Industry has made similar point- 
the Stitch Master Co., Fold 
\way Space Saver, and others, 


of-sale shorts fon 














The ONE-STOP Store for 
PRODUCTION EQUIPMENT 


35mm 
or 
16mm 
SINGLE 
SYSTEM 
SOUNDFILM 
CAMERAS 


AURICON PRO TV SPECIAL KIT— Self blimped !6mm soundfilm 
recording camera exactly as furnished to ABC, CBS, NBC, WPIX and 

leading TV film producers. Complete to the Nth detail. ...§2213.50 

COMING SOON — AURICON PRO TV TRANSCRIPTION RECORD- 


ING CAMERA — Mokes 16mm Soundfilm off-the-tube for 24 f.p.s. 
showing. 1200’ magazine runs for full half hour. Write for details! 


SPECIALS FROM OUR $250,000 STOCK 





B. Maurer compl. 16mm recording system $2275.00 
Comb. 16mm film phonograph & tape recorder . 1995.00 
2000 Watt fresnel spots with heavy yoke 57.50 
B & H 35mm Unit Eye shuttle 650.00 


Auricon 16mm Single System complete outfit with 4 lenses; 
tripod; 9’ mike boom; power supply etc. Worth $2250. Used.. 1695.00 


Arriflex motorized Newsreel Camera, 4 lenses, worth 
Sime, Gombe. .s.civvcccs RR Ra nee ae 895.00 
Cinephon motorized Newsreel Camera, 4 lenses, worth 
$1800. Complete - 1295.00 


STUDIO, EDITING & LAB. SUPPLIES — Lights, mikes, 


booms, dollies, lenses, background process, moviolas, etc. Send for 
Catalog Sturelab-7 — thousands of good buys. 


8.0.5. CINEMA SUPPLY CORP. 


Dept. BS. 602 West 52nd St., New York 19 





35MM CINE LENSES — Finest quality. 
Available on 15 day trial basis. Satisfac- 
tion guaranteed. 


FOR EYEMO CAMERAS—LENSKOTED 
—FOCUSING MOUNTS 
1" F:2.3 Kinar (Baltar formula) 


Wide Angle — $ 99.50 
2" F:1.5 Dallmeyer Anastigmat — 199.50 
2" F:2 Schneider Xenon — 119.50 
2" F:2.3 Bausch & Lomb Raytar — 99.50 
4" F:3.5 Schneider Tele Xenar — 130.00 
5" F:2.3 Astro Pan Tachar — 343.75 
10" F:4.5 Bell & Howell Eymax — 205.00 
Exceptional stock of rebuilt & special purpose 
Eyemo cameras. Write for details. 
400' Magazines for Eyemo — $ 69.50 


FOR 35mm MITCHELL CAMERAS 
—LENSKOTED—FOCUSING MOUNTS 
1 F:2.3 Kinar (Baltar Formula) 


Wide Angle — $ 99.50 
2" F:1.4 Ultra Stigmat — 119.50 
3" F:1.8 Astro Pan Tachar — 279.50 
4" F:2.5 Cooke Panchro — 229.50 
18" F:5.6 Telephoto — 249.50 


Stocks constantly changing. Send this ad for com- 
plete lens list or free catalog. Address inquiries 
to Mr. T. Jones, 
Burke & James, Inc. 
321 South Wabash Avenue 
Chicago 4, Illinois, U.S.A. 
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The 
just 


rewind assembly 
Products. 


new motor-driven 


announced by Neumade 


Motor Driven Rewind Assembly 
Is Marketed by Neumade Products 


@ A new motor driven rewind as 
sembly has been put on the market 
by NEUMADE PRopucts CoRrPora- 
rion, N. Y. The unit consists of a 
ball bearing motor driven rewind- 
er connected through a variable 
speed control, foot operated, and 
equipped with a throw-out clutch 
for reversing the film with the 
hand rewinder. 

A slip-clutch in the powe1 
mechanism acts to prevent dam- 
age to the film and provides even 
tension at all times, thus eliminat 


ing the possibility of “cinching”. 


Both ends of the rewinder are 
mounted on a smooth, white 
enameled, acid resisting panel, 


and the left hand unit has a sen- 
sitive arm brake. In the recently 
issued company catalog, which is 
now available for the asking, the 
motor driven rewinder is listed as 


the NEUMADE PD-1. 


NEW 16MM MOVIOLA 









Model LP 


Picture area 
2°x2%" 
also 
available 
with sound 
equipment. 


and 
16mm and 


literature 
© line of 
equipment, which 
machines, sound 
lifferential gear rewinders, 


Write tor 


prices on our 

35mm editing 
includes: film viewing 
readers, synchronizers, 


rewinders. 


MOVIOLA Manufacturing Co. 
1451 Gordon St., Hollywood 28, Calif. 


NUMBER 7* VOLUME 9 


New Precision Splicer Developed 
for 8mm, 16mm by Ampro Corp. 


@ For better splicing of 8mm and 
lOmim sound and silent film, the 


AmprRo Corporation has devel- 
oped a new precision splicer, the 
Ampro Mopet 600, A> standard 


crinkle-baked 


enamel sheathes the splicer which 


finish of bronze, 
features a single shearing action, 
rapid repeated splicing operations, 
narrow pressure welded splice, 
and splicing of sound with either 


“heads up” for amatew 


editing 
or “tails up” for inspection or re 
pair service. 

As a special introductory offer 
to the trade, Ampro is supplying 
dealers with a plastic counter dis 
play for the splicer at no charge 
with initial three 
Ampro splicers and one dozen bot 
tles of Ampro film cement. Made 
of white plastic with deep red let 
ters, this display 


each order ol 


makes a 


most 


attractive counter display, 





Continuous Automatic Projection 
Provided by Porto-Sound Unit 


PHeE Porto-SouND JR. (above) is 
a new, mobile, continuous projec- 
tor designed for efficient how 
after how operation, 

\ll of the components of the 
Porto-Sound Jr., including screen, 
amplifier, speaker and projector 
are contained in a compact carry- 


ing case the size of an overnight 


bag. It can be carried about with 
ease and sets up for operation in 


a matter of seconds. 


The 


Division, 


Frazer Farm Equipment 
The Pittsburgh Steel 
Company, Welin Boat and Davit 
Company, International Business 
Machine Company, and the U.S. 
Public Health Service are among 
the industrial organizations and 
government agencies now 
the Porto-Sound Jr. 


using 


ASK MOGULL’S about 
Sound Reader—handles both 16- 
35mm film without ad- 
justment. A “Must” for every cut- 


Editone 
mm ol 
ting room—small, compact, light- 
weight, rugged. Write for details. 


Mogull’s, 59 West 48th St., New 
York 19, N. Y. 
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Radiant Lamps are standard 
equipment on quality pro- 
jectors. For radiant pic- 
tures with ANY projector, 
relamp with RADIANT Lamps. 


iTS Zit) oe) 
of quality 


RADIANT LAMP CORPORATION 


in lamps 


300 Jelliff Avenue Newark 8, N. J. 


PROJECTION + SPOTLIGHT - FLOODLIGHT - EXCITER - MOTION PICTURE PRODUCTION 





STATEMENT OF THE OWNERSHIP, MANAGEMENT, 
BY THE ACT OF CONGRESS OF AUGUST 24, 1912, 
MARCH 3, 1933, AND JULY 2, 1946 Of Business Screen 
annually at six week intervals at Chicago, Ill. for October 1 
Cook, 8s. 

Before me, a Notary Public in and for the 
O. H. Coelln, Jr., who, having been duly 
the Publisher of the 


CIRCULATION, ETC., 
AS AMENDED BY THE ACTS OF 
Magazine published eight times 
1948. State of Illinois, County of 


REQUIRED 


State and County aforesaid, personally appeared 
sworn according to law, deposes and says that he is 
Magazine and that the following is, to the best of his 
knowledge and belief, a true statement of the ownership, management, ete. of the aforesaid 
publication for the date shown in the above caption, required by the act of August 24, 1912, 
as amended by the acts of March 3, 1933, and 1946 (section 537, Postal Laws and 
Regulations), printed on the reverse of 

That the names and addresses of 


tusiness Screen 


July 2, 
this form to wit 


the publisher, editor, managing editor, and busines 


managers are: Publisher and Editor, Otto H. Coelln, Jr., 818 Linden Avenue, Oak Park, Ill. ; 
Managing editor, Robert Seymour, Jr., 501 West 113th St., New York City; Business manager, 
Harold Hall, 12 West Walton Place, Chicago 

2. That the owner is: Business Screen Magazines, In O. H. Coelln, Jr., 818 Linden 
Avenue, Oak Park, Ill.; Robert Seymour, Jr., 501 West 113th St., New York City; Dale D 
McCutcheon, Evanston, Ill.; James E. Almond, Evanston, IIl., and May D. Speer, Evanston, Ill 

3. That the known bondholders, mortgagees, and other security holders owning or hold- 
ing 1 percent or more of total amount of bonds, mortgages, or other securities are none. 


1. That the two paragraphs next above, giving the names of the owners, 
security holders, if any, contain not only the list of stockholders and security holders as they 
appear upon the books of the company but also, in where the stockholder or security 
holder appears upon the books of the company as trustee or in any other fiduciary relation, the 


stockholders, and 


cases 


name of the person or corporation for whom such trustee is acting, is given; also that the 
said two paragraphs contain statements embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which stockholders and security holders who do not 
appear upon the books of the company as trustees, hold stock and securities in a capacity 


other than that of a bona fide owner; and this affiant 
person, association, or corporation has any 
or other securities than as so stated by him 


other 
stock, bonds, 


has no reason to believe that any 
interest direct or indirect in the said 


OTTO H. COELLN, JR., 
October, 1948. 


Publisher 


Sworn to and subscribed before me this 5th day of 


EDWARD A. WILSHEK, Notary Public 


My commission expires September 7, 1952 
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BOWMAN FILMS 


INCORPORATED 
360 N. MICHIGAN AVE. « CHICAGO 


RARE BUYS 


For Sale as Units: 





| 1 COMPLETE MICROFILMING 
| * LABORATORY EQUIPMENT 


Including Fonda Processing Ma- 
chines, 16 and 35mm _ printers, 


microfilming cameras, etc. 


9 COMPLETE COLOR 
| e LABORATORY .. . 


cluding 35mm and 314 by - 
Including 35mm and 314 by 4 
Overhead cameras, 2 by 2 slide 
printers, step printer, processing 


tanks, mounting and printing 


equipment, etc. 


(Equipment may be 


inspected in New York City) 


Call LOngacre 5-3100, Extension 22 
wire 


BOX 129, BUSINESS SCREEN, 
489 Fifth Ave., New York 17, N. Y. 


or write 














VISUAL MEDIA IN 


MEDICINE 





Phone-Lecture TesRulgue Used in Cancer 

Education Program for Dentists: 

* Medicine borrowed a teaching technique 
from business this month when the UNIVERsITY 
OF ILLINOIS DENTAL SCHOOL started giving a 
cancer course via telephone, For six weeks 
more than 300 doctors and dentists in the Chi- 
cagoland area will listen to telephoned lec- 
tures on cancer of the mouth. 

However, the medical men are improving 
on the phone-lecture technique, used so effec- 
tively by business to brief far-off sales person- 
nel, by using slides to accompany the lectures. 
\s the voice of the speaker is heard from Chi- 
cago, the slides are thrown on the screen simul- 
taneously in all six cities. 

ILuinois Bett TeLerHone Co. arranged for 
the hook-up between Chicago and the down- 
Belleville, Peoria, Rockford, 
Springfield and Champaign-Urbana, Loud- 
speakers will be used to amplify the lecturer's 
voice as it comes into the receiving classrooms. 
Telephone men foresee a useful future for this 
long distance classroom technique. 

The University of Illinois Dental School 
joined with the American Cancer Society and 
Illinois state dental and medical societies to 
sponsor the unique course. 


state cities — 


Television Circuit Used for Medical 
Convention of 4,000 Physicians: 

* Television brought 4,000 conventioneering 
physicians and surgeons into the operating 
theatre this month. They watched a series of 
operations being performed at the University 
of Pennsylvania Hospital in Philadelphia via 
a special “closed circuit” video hookup. The 
medical men were attending their State Medi- 
cal Society convention in Convention Hall, 
500 yards away from the hospital. 

The special facilities for video transmission 
were installed by the RADIO CORPORATION OF 
AMERICA at a cost of approximately $100,000. 
The TV demonstration, which made possible 
the largest clinic in the history of surgery, was 
sponsored by the SmitH, KLINE & FRENCH 
PHARMACEUTICAL LABORATORIES, 

According to university medical authorities, 
the day may not be far distant when medical 
students will study surgery via_ television 
screens set up in the same classrooms in which 
they study other subjects, The Philadelphia 
I'V experiment is a progressive step in that 
direction, students, internes and nurses 
watched the operations through receivers spe- 
cially set up in classrooms for the occasion, 

A similar series of operations was televised 
in Chicago's Passavant Hospital last May dur- 
ing another medical convention. 


for 


Student Galleries Replaced by Television: 


* A closed television hook-up between op- 
erating rooms and classrooms will take the 


place of student galleries in the new $10,- 
000,000 Philadelphia Medical Center. 
According to Dr. Robin C. Buerki, vice 


president in charge of medical affairs at the 
University of Pennsylvania, the move was 
decided upon after RCA’s successful televising 
of a series of operations during the recent 
convention of the state medical society, 
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precision manufactured 


STEEL FILM CANS 
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Tempered steel reels hold to width... 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
are lustrous, baked-on, hammertone gray 
finish. 
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The Seagram-Vitarama Presentation 


(CONTINUED FROM PAGE 28) 


salesman; a one act fantasy cor- 
relating selling and craftsmanship 
of the Arabian Knights to modern 
times; and a large number ol 
beautiful Gardner-designed dis- 
plays set up in the ante-rooms 
showing Seagram advertising and 
sales promotional material, But 
undoubtedly, the real smasher of 
the show was the Seagram Vita- 
rama presentation. 

FEATURE OF THE KODAK SHOW 

Vitarama will be remembered 
as the feature of the Kodak Ex- 
hibit at the World’s Fair in New 
York, 1939-40, Very little was done 
with it after that until Lire maga- 
zine began exhibiting its Pictur- 
ama on a new and greater America 
last year. 

In November, 1947, the Sea- 
gram headquarters staff, headed 
by assistant general sales manager 
Arthur J]. O'Neill, and the War- 
wick & Legler advertising agency, 
began preparing plans for a Vita- 
rama presentation at the 1948 
meetings. Last spring, Leslie 
Roush Productions was chosen to 
produce the show, and_ photog- 
raphy, under Jules K. Sindic, be- 
gan in May. 


Five PANEL SCREEN Is Usep 

The Seagram Vitarama Presen- 
tation, as seen at the Waldorf- 
Astoria in New York, consisted of 
a five panel screen, measuring 40 
by 15 feet, upon which were pro- 
jected Kodachrome slides illustrat- 
ing Seagram distilling methods, 
research, plants, new advertising 
campaigns, top executives and the 
background and heritage of the 
Seagram company. 

But the Vitarama presentation 
is hard to describe by the mere 





KODACHROME 


Slide and Filmstrip Duplicating 


*& FILMSTRIP PRINTING MASTERS 
2x2 TO 2x2. 


REDUCTIONS FROM SHEET FILM 
KODACHROME 8x!0 OR SMALLER 
TO 2x2. 


For Quality Prices and Full 


Particulars Write or 


Call CUmberland 31666 


MAYFIELD LABORATORY 


2822 WEST VALLEY BLVD. ALHAMBRA, CALIF. 
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listing of its subject content, 
which is not exactly enthralling 
in itself, “The very magnitude of 
the screen, the brilliance of the 
colors as seen by the audience, 
would be exciting, just in one 
group of slides without sound o1 
the use of any production tech- 
niques, 

As it is presented, with tran- 
scribed music and narrator com- 
ing from a large, high fidelity 
speaker, and with combinations of 
individual pictures on each panel, 
or with panoramic shots perfectly 
matching into a five panel scene, 
the Vitarama presentation is cer- 
tainly one of the most inspiring 
of all sight and sound media yet 
devised. It is composed of still 
pictures, yet it is not static; its 
script may be common or banal, 
yet the overall effect is one of 
magnificence. 

TECHNICAL DETAILS PROVIDED 

Vitarama projection, for a five 
panel show, consists of a battery 
of five projection boxes mounted 
on a dais, each containing two 
lenses and light sources, strong 
blowers for cooling, and an iris 
mechanism for dissolving one pic- 
ture into the next. The technical 
wonder of the thing is the exact 
steadiness of the image and the 
perfect registration of one image 
with the next, 

The Leslie Roush production 
crew, which photographed the 
Seagram show, used Leica cam- 
eras with a large battery of lenses. 
Aside from the fact that the cam- 
era equipment itself was lighter in 
weight, the production equipment 
-tripods, lights, etc.—was exactly 
similar to that required for a 
35mm color movie production. In 
addition to this, special equip- 
ment was used for making match- 
ing panoramic shots to combine 
into five panel scenes, and to in- 
sure accurate color balance in 
shots taken at different times un- 
der different conditions. 

What is the future of Vitarama? 
Seagram, and Lire, whose show 
was also presented at the meeting, 
will probably continue to use the 
Vitarama projectors they own, ex- 
tensively. Leslie Roush, with one 
production a whopping success, is 
enthusiastic about taking on more. 
Vitarama Corporation, of Hunt- 
ington, Long Island, is constantly 
working on new controls and 
gadgets; and although no stock of 
projectors is kept on hand, ma- 
chines are constantly being manu- 
factured on order, 
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FORWAY... for a better 


presentation of any 
16mm sound film 











QeST PTs, Your film story is 
weakened by a 
“fuzzy” presentation. 

__ FORWAY “fuzzy” 
& t pays to be sure 
that the projector 

the only reall ’ : 

y y you buy will bring 
lightweight out the full significance, inspira- 
projector tion and interest in every film you 


show. FORWAY assures this with 

brilliant pictures and 10 watts un- 

distorted output. This means more 

effective telling of the screen story 

—greater clarity, freedom from 
distortion, and no 
straining of eyes 

~™ and ears. 
FORWAY is a real 
precision projector, 
for large and small 
audiences, at a price 
that fits the limited 
budget. 
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FORWAY CORP., 245 W. 55 St., N.Y. 19, N.Y. 
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A REVOLUTIONARY 
16MM FILM STRIP PROJECTOR 


Automatic or Manual. Electric push-button picture changer. 
Uses film strips in Color or B&W up to 2,000 frames, or con- 


tinuous, repeat loops up to 400 frames. 
Size 6x11x12 inches. Weight 13 lbs. 750-Watt lamp — scratch- 


free gate. $168.00 f.0.b. Hollywood, including carrying case. 


Manufactured and distributed by 


DUNNINGCOLOR CORPORATION 


932 North La Brea Avenue Hollywood 38, California 
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Increasing in use throughout the world 


ANOTHER BODDE PACKAGE 


Your studio can now duplicate any scene you desire, quickly 


and economically made possible with the BODDE HI- 
INTENSITY 5000 Watt Incandescent, Studio Type, Wide Angle 
Still Slide Projector for use with the BODDE STUDIO TYPE 
TRANSLUCENT SCREEN. 


AMAZING RESULTS 
A must for: 


Television, Motion Picture and Still Photographers Studios. 
Translucent Screens, Automatic Slide Projectors for Spectacu- 
lar in and Outdoor Projected Advertising. 


“a Bodde sits Company 


9130 Exposition Drive — Los Angeles 34, Calif. 


Please write for details 


, Smartest, Most Efficient 
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‘Slide and Filmstrip Projector 
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FILMATIC 


Widely used for visual 
aid. Gives you many desirable 
* features first introduced by 
GoldE. Has highest light 
output per watt. Assures 

, YY brighter, sharper, 

, : projection! Keeps cooler 
4 iy longer. Protects valuable 
transparencies. Exclusive 
self-rewind. Coated 

Anastigmat lens. Quick 

change for slide or or 
Instant framing. Light 

weight. Lift-off carrying case. 
Send for Bulletin No. 452 


GoldE Manufacturing Co. 


1220-S WEST MADISON STREET., CHICAGO 7, ILL. 
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Film Transcriptions Cut Network Costs 


e FILMED SHOWS HELP REACH LARGER VIDEO AUDIENCE e 


@ Film transcriptions are playing 
a major part in directing a hoard 
of new advertising dollars into 
NBC reports that ol 
the 124% hours of weekly spon- 
sored time on its television hook- 
up, 60°% 


television. 


was bought by adver- 
tisers not using its radio facilities. 
According to Harry C. Kopf, ad- 
ministrative vice president in 
charge of sales, nearly 30°) of all 
video volume has been bought by 
advertisers who have used radio 
seldom, if ever, before. 

\ prime mover in this swing to 
IV is the film transcription, for 
it is helping video net-works to 
slash production costs and reach a 
larger audience. NBC and Para 
mount’s TV division are both us- 
ing extensive transcription — sys- 
tems to advantage. 

\ccording to George Shupert, 
director of commercial operations 
for Paramount's TV division, the 
time element in video programs 
“isn't nearly as important as most 
people think.” Shupert maintains 
that nine TV shows out of ten 
can be filmed and sent to sta 
tions outside the orbit of the orig- 
inal studio; exceptions inc!uce iia 
portant news flashes and sports 
telecasts. The branch | stations 
then merely have to project a 
film, rather than produce a sep- 
arate show complete with scenery, 
performers, etc. The saving is 
tremendous since production costs 
are lowered considerably. 

It is evident that old as well as 
new advertisers are taking advan- 
tage of this cut in production 
costs, which shows in the price 
ol sponsored programs, tot SIX- 
teen out of twenty-two major na- 
tional advertisers can be viewed 
on video screens. In the words ol 
Sidney N. Strotz, NBC adminis- 
trative vice president in charge 
of television, the newest sight 
and-sound medium has passed out 
of the glamour stage and now “the 
strength of television lies in the 
fact that it is an effective adver- 
tising and, more important, a sell- 
ing medium,” 

Of course, reduced production 
costs via film transcriptions is not 
the only reason for the current 
rush of advertisers toward tele- 
Other facicrs icclud: 
spurting receiver sales; an increase 


\ ision, 


in the number of stations and 


connecting networks (until the 
FCC froze new applications) ; the 
urge to get into television now in 
order to reserve good time fran- 
chises, and the high sponsor iden- 


tification that video commands, 


DuMont Signs Gateway Series 
of Ten One-Reel Puppet Shorts 
@ GATEWAY PrRopuctions, INC., 
San Francisco, has signed a two- 
year agreement with DUMON1! 
TELEVISION LABORATORIES, INC. of 
New York. Gateway is to produce 
a series of ten one-reel motion 
pictures featuring Pirro, an engag- 
ing puppet personality, created 
and manipulated by Pat Patter 
son, 

These films will be telecast on 
Bob Emery’s Small ry show start- 
ing the first of the year. The pro- 
ductions are written and directed 
by Alvin J. Gordon, Visual Edu- 
cation Consultant for San Fran- 
cisco State College. 

The Pirro Series is unusual in 
that the litthe character is an ex- 
pert pantomime artist who has 
an insatiable curiosity about all 
things which fascinate small chil- 





Type Titles 


...a small item in the 
cost, but a big factor in 
the appearance of the 
finished production. 
THE KNIGHT STUDIO 


341 EAST OHIO STREET - CHICAGO 11 








MOTION PICTURE EQUIPMENT 
FOR SALE—CASH 
F.O.B. DALLAS, TEXAS 


(in new condition) 


Mitchell |6émm Camera Complete 


Bell & Howell i6mm Filmoarc Complete 
Moviolas, Model D. 35mm and l6mm 
Mole-Richardson Lights and Cables 


WRITE OR PHONE: 
Arthur Ramsey, 3009 Ramsey Tower 


Oklahoma City 2, Oklahoma. 2-6111 
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“small fry” 
their myriad 
questions answered, Some of the 
The Clock, 


Pirro’s investigations will 


his experiences, the 
will have many ol 
proposed titles are: 
dren. 
furnish high entertainment as well 
as sound instruction, and through 
The Electric Light, The Stove, 
and The Telephone. 

It is interesting to note the tech 
nique employed in shooting these 


films. is recorded on 


The sound 
This is 
used as a cue track for matching. 
Simultaneously, it 


a single system camera. 


is recorded on 
the Magnetrack Tape System, the 
system used to transcribe the Bing 
Crosby shows. The tape record 
ing is used just as though it were 
a double film channel, and held 
for future use. Work prints are 
made from the film track and pic 
ture. 

\fter the cutting of the work 
print is done, the selected takes 
are re-recorded from the tape to 
yield a high quality sound track 
which is then matched to the mas- 
ter picture with the aid of the 
work prints. 

Ihe tape affords a flexibility to 
which artists respond. An imme 
diate play back checks errors 
which can be corrected readily 
and spliced into the track. The 
tension usually present in record 
ing is immeasurably relieved, and 
spontaneity, essential to such pro 
ductions as the Pirro series, is the 
result. 


Encyclopaedia Britannica Films 
Organizes Own Television Division 


@ ENCYCLOPAEDIA 
Firms INC., top 


BRITANNICA 


lOmm_ classroom 
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OPTICAL PRINTING 


Complete Optical Printing Service 
by expert technicians with years of 
Major Studio Experience. 


COLOR - B&W ss 16mm - 35mm 
BLOW-UPS REDUCTIONS 


@ 35mm Ansco Color theatre prints 
from 16mm Kodachrome. 

@ Kodachrome Printing Masters 

complete with all special Optical 

Effects, and corrections. 

35mm blow-up work prints from 

16mm originals. 

Special printer for handling old 

and shrunken film. 

Television film service. 

Separation negatives for any 

color process. 

Our Optical Printer can solve 

your editorial and photographic 

by the use of such mediums as frame se- 

quence alteration, optical zooms, quality 

and color correction, blow-ups, etc. 


FILMEFFECTS 0+ Hollywocd 


1153 N. Highland Avenue, 
Hollywood 38, California 


Equipped with the Academy-Award-winning 
ACME-DUNN 35-16 Optical Printer 


many of 
problems, 
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film producer, is expanding into 
video this month with a fully or- 
ganized and separate Television 
Division. With than 300 
sound films in its present library, 
and millions of 


more 
feet of film foot- 
age available, the company plans 
a special films-for-television pro 
duction program of large scope 
and variety. 
\ccording to 
dent, C. Scor1 


EBFilms _ presi- 
FLETCHER, the or- 
ganization has been experiment- 
ing with video since 1946 when its 
Serving With Science series, pro 
duced for U. S. Rubber, was suc 
cessfully aired over Wasp, New 
York. He added that all Britan 
nica facilities will be available fon 
te'evision production, 

FRANK CELLIER, war-time OWI 
radio-programming chief for Cen 
tral Europe and Africa, has been 
announced as head of the 
He has been a director 
with 


new 
division. 
and produce Britannica 


since 1944. 


Wolff Studios Video Department 
@ Rapuart G. WOLF! 
Hollywood, has announced the 
formation of a television depart- 
ment headed by Raymond Ring. 
Mr. Ring, formerly vice-president 


STUDIOS, 


of a Chicago manufacturing com- 
pany, is experienced in business 
organization, sales and merchan- 
dising. 

The Wolff 


producing several television com- 


Studio is currently 
mercials, In addition to this, the 
newly formed department is con 
ducting research on the needs of 
television and is looking for the 
most practical low-cost film for- 
mula for package programs. 


Philadelphia Video Stations Hold 
Lead on Commercial Time Sales 
@ WPTZ, Philco’s Philadelphia 


station, signed eleven new ac- 


counts and one renewal on one 


dav last month, All the new con- 


tracts were flor programs, not 


spots. 

Philadelphia stations continue 
to lead stations in similar size 
cities in selling time to local ad- 
vertisers. ‘This success cannot be 
explained alone by the Quake 
City’s head start in video broad- 
casting. Smart programming, cl- 


fective sales presentations, con- 


vincing sales promotion and ex- 
cellent publicity all combine to 
ring the bell commercially, 
Chicago, on the other hand, has 
done Broadcasters 


very poorly, 


there, in an effort to spur sales, 


are said to be considering rate 
drops. This comes on the heels of 


recent boosts by almost all east 


coast stations, 
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SARRA 
Inc. 


CHICAGO 


EW YORK 


HOLLYWOOD 


Spindler & Sauppe now offer the 
new 25th ANNIVERSARY 2x2 slide projector 
for those who need larger, more brilliant images. 
Advertisers, lodges, lecturers and schools will wel- 
come this versatile projection equipment. Automatic 
slide changing and remote control can be added 
with the famous ‘SELECTROSLIDE" unit. The com- 
pact 25th ANNIVERSARY model features 300 to 
1000-watt illumination; 3’ to 12” lenses without 
changing condensers; powerful, new design channel- 
cooling system for lamp, condensers and slides; 
plus quiet, efficient operation. 
Write for descriptive literature. 


7 
fundler ra 


2201 BEVERLY BOUL 


Wanupactarers a4 
SELECTROSLIDE AUTOMATIC 
PROJECTION EQUIPMENT 
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EASTERN STATES 


* CONNECTICUT ° 


Audio-Visual Corp., 53 Allyn St., 
Hartford. 

Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 

Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 

Eastern Film Libraries, 148 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA ° 

Jam Handy Organization, Inc., 
Transportation Bldg., Washing- 
ton 6, 

Paul L. Brand & Son, 2153 K St., 
Washington 7. 

The Film Center, 915 12th St. 
N.W., Washington. 


* MAINE - 
D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND + 

Collins Motion Picture Service, 
50214 & 506 St. Paul St., Balti- 
more 2; also 4 Race St., Cam- 
bridge. 

Folkemer Photo Service, 927 Pop- 
lar Grove, Baltimore 16. 

Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 

Robert L. Davis, P. O. Box 572, 
Cumberland. 

Stark Films, 537 N. Howard St., 
Baltimore 1. 

Howard E. Thompson, Box 204, 
Mt. Airy. 

* MASSACHUSETTS - 

Audio-Visual Corp., 116 Newbury 
St., Boston 16. 

Ideal Pictures, 40 Melrose St., Bos- 
ton 16. 

Jarrell-Ash Company, 165 New- 
bury St., Boston 16. 

South End Film Library, 56 Val- 
lonia Ter., Fall River. 

Gilbert & Kelly, Inc., 134 Mid- 
dlesex St., Lowell. 

Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn, 

Stanley-Winthrops, Inc., 90 Wash- 
ington St., Quincy 69. 

Bailey Film Service, 711 Main St., 
Worcester 8. 


* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W. 
Central St., Manchester. 


* NEW JERSEY - 


Vitascope, Film Distributors, 155 
Washington St., Newark 2, 
Phone Mitchell 3-7880. 

Slidecraft Co., South Orange, N. J. 
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* NEW YORK - 

Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St., 
New Berlin, New York. 

Buchan Pictures, 79 Allen St., 
Buffalo. 

Community Movie Circuit of 
Western New York, 1285 Bailey 
Ave., Buffalo 6. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Association Films, (Y.M.C.A. Mo- 
tion Picture Bureau) 347 Madi- 
son Ave., New York 17. 

Brandon Films, Inc., 1600 Broad- 
way, New York 19. 

Catholic Movies, 220 W. 42nd St., 
New York. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
I4th St., New York City 11. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Otto Marbach, 630 9th Ave., New 
York, 

Mogul Bros., Inc., 68 W. 48th St., 
New York City. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18. 
Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 
United Specialists, Inc., Pawling. 
The Jam Handy Organization, 

Inc., 1775 Broadway, New York 

Duncan, James E., Inc. Motion 
Picture Service, 65 Monroe 
Ave., Rochester 7. 

Morris Distributing Co., Inc., 412 
S. Clinton St., Syracuse 2. 

Shaw Visual Education Service, 
150 Linden St., Syracuse 3. 

Visual Sciences, 599BS Suffern. 

Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 

* PENNSYLVANIA + 

J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 

Harry M. Reed, P. O. Box No. 
447, Lancaster. 

Kunz Motion Picture Service, 
1319 Vine St., Philadelphia 7. 
1905 Sanderson Ave, Scranton 9 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 

Clem Williams Films, 311 Mar- 
ket Street, Pittsburgh 22. 

L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


* RHODE ISLAND - 


United Camera Exchange, Inc., 
607 Westminster St., Provi- 
dence 3. 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA + 

J. G. Haley, P. O. Box 703, 
Charleston 23. 

Pavis, Inc., 416 W. Washington 
St., Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


* ALABAMA + 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham lI, 
Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


* FLORIDA - 


Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7. 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36, 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 
Southern Photo and News, 608 
E. LaFayette St., Tampa. 


Miramar 


* GEORGIA - 
Calhoun Company, 101 Marietta 
St., Atlanta 3. 
Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* KENTUCKY - 

Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 

Ideal Pictures, 423 W. Liberty 
St., Louisville 2. 

National Film Service, 422 W. 
Breckenridge, Louisville, 


* LOUISIANA + 
Stanley Projection Company, 
21114 Murray St., Alexandria. 
Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 


Southern Pictures Company, 1024 
Bienville St., New Orleans. 


Stirling Movie & Photo Co., 1052 
Florida St., Baton Rouge 85, La. 

Ideal Pictures Co., 826 Barrone 
St., New Orleans 13. 

Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 
HarFilms, Inc., 600 Baronne St., 

New Orleans. Since 1915. 
* MISSISSIPPI - 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 
* NORTH CAROLINA -« 
National Film Service, 14-20 
Glenwood Ave., Raleigh. 
* SOUTH CAROLINA - 
Calhoun Company, 1614 Gervais 
St., Columbia 1, 
Palmetto Pictures, Inc., 719 Sa- 
luda Ave.—At Five Points, Col- 
umbia 11. 


* TENNESSEE + 

Sam Orleans and Associates, Inc., 
211 W. Cumberland Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp.,'18 S. 3rd 
St., Memphis 3. 

Mid-South Training Film Service, 
166 Monroe Ave., Memphis 3. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 

Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 

¢ VIRGINIA - 

Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 

Walker C. Cottrell, Jr., 408-10 
E. Main St., Richmond 19. 

Ideal Pictures, 219 E. Main St., 
Richmond 19. 

National Film Service, 
Main St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Blacklock Co., 719 Main 

St., Little Rock. 
* ILLINOIS - 
American Film Registry, 28 E. 
Jackson, Chicago 4—HAR 2691 
Father Hubbard Educational 
Films, 6651 N. Clark Street, 
Chicago 26. 
Ideal Pictures Corp., 28 E. 8th 
St., Chicago 5. 
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Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

McHenry Films, 537 S. Dearborn, 
Chicago 5. 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 206 S. 
Michigan Ave., Chicago 3. 

Visual Research Company, P.O. 
Box 937, Chicago 90, 


* INDIANA - 
Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 
Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 
Burke’s Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA « 
Pratt Sound Film Service, 805 
Third Ave., S.E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 
General Pictures Productions, 
621 Sixth Ave., Des Moines 9. 


* KANSAS-MISSOURI - 

Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St.: Lous 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, 

Pictosound Movie Service, 4010 
Lindell Blvd., St. Louis 8. 


* MICHIGAN - 

Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA + 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis 3. 

National Camera Exchange, 86 S. 
Sixth .St., New Farmers Me- 
chanics Bank Bldg., Minne- 
apolis 2. 
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* NEBRASKA + 


Church Film Service, 2595 Man- 
derson St., Omaha II. 


* OHIO - 

Lockard Visual Education Serv- 
ice, 922 Roslyn Ave., Akron 2. 

Ralph V. Haile & Associates, 
Walnut St., Cincinnati, 

Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 
James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 
M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 
Cousino Visual Education Serv- 
ice, Inc., 1221 Madison Ave., 
Toledo 2. 

Gross Photo Mart, Inc., 524 Mad- 
ison, Toledo 4. 

Thompson Radio and Camera 


Supplies, 135 S. 6th St., Zanes- 
ville. 


* WISCONSIN - 
R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 
Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 
Meuer Photoart House, Wm. J. 
Meuer, 411 State St., Madison 3. 
Wisconsin Sound Equipment Co., 


Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA + 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 Lexington 

- Ave., Hollywood 38. 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 
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Ralke Company, 829 S. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau) , 351 Turk 
St., San Francisco 2. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 

Shadow Arts Studio, Wickenden 
Bldg., P. O. Box 471, San Luis 
Obispo. 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 
Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* OKLAHOMA + 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5, 


* OREGON - 
Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 
Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 
Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5, 


* TEXAS + 


Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 3012 Ma- 
ple Ave., Dallas 4. 

Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 Austin Ave., 
Houston. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Ideal Pictures, Inc., 2024 Main 
St., Dallas 1. 

Visual Education, Inc., 12th at 
Lamar, Austin; Also, 2010 N 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin, 


* UTAH - 
Deseret Book Company, 44 E, So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON + 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5, 
Rarig Motion Picture Co., East 
1511 Third Ave., Spokane. 


* HAWAII + 


Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 

Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
a: 


General Films Limited 
Head Office: 
Regina, Sask., 1534 Thirteenth 


Ave. 

Branches: 

Edmonton, Alta., 10022 102nd 
Street 

Montreal, Quebec, 1396 St. 


Catherine St, West. 
Moncton, N. B., 212 Lutz St. 
Toronto, Ont., 156 King Street 

West. 
Vancouver, B. C., 

Georgia St. 


535 West 


Winnipeg, Man., 810 Confed- 
eration Life Bldg. 
St. John’s, Nfld., 445 Water St, 
Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


C+ PORETGM:) | 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 





| 


There’s An Audio-Visual Specialist in Your Town! 
* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
' sales and maintenance and for your film needs. 

Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 
| grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi- 
| cago 10, Illinois. Dealer listing inquiries are invited. 








USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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Sponsored Film Programs 
For Employee Audiences 
(CONTINUED 


appetizing meals quickly and economically 
The picture presents a large variety of 


FROM PAGE 18) 


these quickly prepared meals 

by Armour & Co 

Progress in Products (25 min) 
Modern. 


Sponsored 
Loan 


« Man’s discovery of new ways to modify 
materials and produce many of the things 
needed for modern living. Nutrition, cal 
ories and the determination of different 
food values are discussed. Margarine is 
used as an example of a new product 
employing new methods. 
Cotton Council & Soybean Assn 

Quicker Than You Think (25 min) Loan 


Modern. 


Sponsored by 


e How to select, prepare and serve ap 
petizing, balanced meals in a matter of 
minutes, with suggestions for preparing 
quick attractive meals for various occa 
sions with minimum effort. Sponsored by 
Armour & Co 


Strange Hunger (33 min) Loan. Modern 


e A reenactment of the discovery of 
nicotinic acid and its application in the 
treatment and prevention of pellagra. The 
importance of other vitamins and the 
seven basic foods is also discussed. Spon 
sored by National Vitamin Foundation 

We Decorate Our Home (32 min) Color 

Loan. Modern. 


e The step-by-step and room-by-room 
transition of a “Cinderella house” vint 
age 1920 — into a colorful home, well 


planned, convenient and modern 

sored by Pittsburgh Plate Glass Co 

Yesterday, Today and Tomorrow (30 min) 
Loan. Modern. 


Spon 


e The story of the failures, successes and 
discoveries encountered during the years 
of search that preceded man’s discovery 
of scientific ways to preserve food, and an 
explanation of the basic principles of 
food preservation. Sponsored by H. J 
Heinz Co. 


VISUAL INSPIRATION 
Modern 

« A summing up of the attributes of liber 
ty; an explanation of the things we hold 
sacred and upon whose foundations the 
United States was founded, built, and 


Our America (32 min) Loan 


upon which it has grown. Sponsored by 
Dodge Motor Co 


Song of the Pioneer (27 min) Color. Loan 
Modern. 


e The founding and development of the 
first railroad west of Chicago is depicted 
as well as much railroad pioneering in 
the West. Sponsored by Chicago & North 
Western Railroad. 


How to Obtain These Films 


¢ All of the above programs and many 
others may be secured free, except for 
transportation charges, from 
Talking Picture Service. Write head 
quarters at 9 Rockefeller Plaza, New York 
20, or to the midwestern office at 142 E 
Ontario Street in Chicago. Exchanges are 
also listed at Atlanta 3, Boston 16, Buffalo 
2, Cedar Rapids, Ia., Cleveland 14, Dallas 
1, Detroit 1, Harrisburg, Pa., Indianapo 
lis 4, Kansas City 6, Mo., Lexington 34, 
Ky., Los Angeles 7, Milwaukee 3, Minne 
apolis 2, New Orleans 13, New York 10, 
Oakland 9, Cal., Omaha 2, Philadelphia 
3, Pittsburgh 22, St. Louis 5, Salt Lake 
City 2, and Seattle 5, Wash. Other Modern 
exchanges at Charlotte, N.C., and Wash 
ington 5, D.C. 


Modern 
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A-V PRODUCT REVIEW 


Bodde Screen Company Develops 
Rear Projection Screen for Video 

@ A translucent rear projection 
screen may prove to be the key 
to low production costs in tele- 
vision, The 
background sets could be all but 
eliminated by the successful ap- 
plication of the rear projection 


costly erection ol 


technique to video, 

According to the Bodde Screen 
Co. of Los Angeles, by using their 
background _ projection 
which includes screen light source 
and slide projector, a IV pro- 
ducer can change the background 
for his video merely by 


set-up, 


show 
changing the projected slide. 
Bodde has developed and man 
ufactured a translucent screen ¢s- 
pecially adapted to television. The 
color temperature, contrast and 
definition best suited for the tele 
vision camera were all carefully 
considered in developing the new 
screen. Besides being tested suc- 
cesstully in the laboratory, the 
Bodde background projection out- 


fit is now being used by WCBS. 


VapOrate Names Colburn Labora- 
tory for Chicago Film Services 

@ The VapOrate Company Inc., 
New York. sole sales agent for the 
Vacuumate 


process which gives 


film lasting protection against 
fingermarks, scratches, oil, water 
and climatic changes, announces 
that this film treatment is now 
available in the Chicago area 
through Colburn Laboratory Inc., 
164 North Wacker Drive. 

So many requests have been 
made for Vacuumate, the Supe! 
VapOrate, that a complete Vacu- 
umate installation has been made 
to service dealers, producers and 
industrial concerns. For more 
than 12 years, The VapOrate Co, 
Inc. has enjoyed the privilege of 
serving thousands of film users, 


Victor Relocates Los Angeles Hdg. 
@ Western offices of the Vicror 
ANIMATOGRAPH CORPORATION have 
moved to a new location in the 
Cine Mart Building, 6912 Holly- 
wood Blvd., Hollywood 28, Calif. 


Chicago Address of Coffey Co. 

@ In last month’s article on the 
new Jam Handy film, The Things 
People Want, we 
former 


provided the 
address of the Jack C. 
Corrry Co., which has exclusive 
distribution rights: to the film in 
the United States, its possessions 
and Canada. The Coffey Com- 
pany’s new address is 205 W. 
Wacker Drive, Chicago 6. 


"Winning Ticket" Sales Show Is 
Radiant Presentation to Dealers 

@ The Winning Ticket, an origi- 
nal election-time sales presenta- 
tion prepared by RApIANT MAN- 
UFACTURING Corp., screen manu- 
facturers, is enjoying a popular 
reception in country-wide show- 
ings to photographic dealers. 

A great portion of the enthusi- 
asm is due to the program’s novel 
approach—the use of an overhead 
projector, sound track, and the 
narrator's own contributions. The 
latter are projected on a tilted 
screen for the audience to see. 


However, the visual 
tion’s main appeal lies in the 
sound merchandising practices 


covered. These include a review 


presenta- 








Adolph Wertheimer, Radiant’s vice-pres- 


ident, concludes a recent showing. 
of proper sales demonstrations, 


New |6mm Equipment Catalog Is 
Offered by Neumade Products 


@ The new 16mm film equipment 
NEUMADE PRODUCTS 
Corp., New York City, is now 
available on request to Neumade, 


catalog of 


The booklet includes such items 
as file and storage cabinets, film 
cleaning machines, editing and 
cutting tables and splicers, 


Dunningcolor “Animatic” Entirely New Filmstrip Projector 


@ A radically new filmstrip projec- 
tor using 16mm film is being put 
on the market by the DUNNING- 
COLOR CorPORATION, Hollywood. 

The ANIMATIC, as it is called, 
is available in two models—Mopel! 
A is pushbutton controlled; Mop- 
EL B is automatic and may be set 
for any time intervals between 14 
and 15 seconds. Model B is partic 
ularly suited for continuous pro- 
jection using a repeating film 
loop, and may be used in any 
specially built display, or in a cab- 
inet. Cabinet Model B's are also 
being manufactured by the Dun- 
ningcolor Corp. 

Heretofore there have been sev- 
eral problems that prevented the 
successful use of 16mm for still 
projection. ‘The major advantage 
of 16mm for filmstrips is the great- 
ly reduced print cost especially 
for color, For example, a 50 frame 
35mm color strip would cost about 
$6.50. In l6mm a 50 frame strip 
could be made for $2.00 or less. 
For large print orders the 16mm 
versions would save a very sub 
stantial amount, 

Another advantage that has 
been incorporated in the Animat- 
ic is the instantaneous pull-down. 
Frames are changed in less than 
1/200 of a second, This is theoret- 
ically possible in a 35mm _ projec- 
tor, but the more than four times 
greater weight and inertia of 35- 
mm film makes the engineering 
problem that much greater, This 
instantaneous frame change with- 
out the use of a shutter gives no 
apparent dark screen time. Frames 
are pilot-pin registered, so that 
they are in perfect alignment. 
This feature is particularly valu- 


BUSIN 


able if step-by-step operation is 
being shown. Frames can be ad- 
vanced almost as fast as the but- 
ton can be pushed, giving, if de- 
sired, the illusion of motion, And 
when the same object is shown in 
succeeding frames there is no jig- 
gling on the screen. 

The Animatic is said to have a 
completely scratch-free gate, since 
there are no pressure plates to 
scratch the film or sprockets to tear 
perforations, 

The push-button switch on the 
Model A may be operated at any 
distance from the projector with 
an extension cord, so that the 
teacher or speaker may be his own 
projectionist even when in front 
of the room facing the group. 

Other features of the Animatic 
include the fact that it will take 
any length strip up to 1000 frames, 
loop olf 400 
frames. Also, ‘and a very impor- 


or a continuous 
tant feature for a 16mm projector, 
the Animatic takes a 750 watt 
lamp, which pours as much light 
onto the screen even with 16mm 
film as the lowe 
powered 35mm_ projectors. This 


conventional 


is made possible by the patented 
principles incorporated in the 
cooling system. The 750 watt 
lamp can project a single frame 
indefinitely without 
blistering the film. 


burning or 


Strips for the projector can be 
made by the Dunning color lab- 
oratory now, cither from original 
color transparencies or from old 
35mm strips, Other 16mm labora- 
tories will undoubtedly be able 
to make prints too as demand 
grows. The Model A Animatic 
weighs 13 lbs.; Model B, 1414 Ibs. 


ESS SCREEN MAGAZINE 
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HERE was plenty of light in the conference 
"Wasee pictured above, for the audience to 
take notes comfortably. The illustration faithfully 
shows the lighting conditions. Yet the screen image 
stood out clear and crisp... brilliant from edge 
to edge! 

Such performance is possible only because 
Kodaslide Projector, Master Model, delivers more 
light to the screen than any 2x2-inch slide pro- 
jector ever before made. It uses a 1000-watt lamp 
or one of lower wattage. Condenser and projec- 
tion lenses are Lumenized (hard-coated for greater 
light transmission). New-type glass protects your 
slides, blocking 85°, of the heat. Choice of one of 
five accessory lenses adapts projector to audience 
of any size. 


Kodaslide Projector 
Master Model 


Ask your Kodak dealer for free booklet describ- 
ing Kodaslide Projector, Master Model. Visit his 
store... he'll be glad to give you a demonstration. 
Price, including carrying case, from $181 to $295, 
depending on choice of lens... 

EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


(Prices subject to change without notice) 


KODAK"’ IS A TRADE-MARK 


SOUND KODASCOPE PROJECTOR FS-IO-N ... the 
only |l6mm. sound movie projector with Fidelity Tone 


Control. Sound is always right with any type of 


16mm. film. See your Kodak dealer for full details 


and demonstration. With single speaker, $500; 


with twin speakers, $565. 
































values with strong commercial pelliogoare prepared 
to help progressive advertisers and agencies to keep 

in the forefront of those making effective use 

of television for business purposes. 











* Cited by the Television Broadcasters’ Association 
for “the akillful application of commercial 
techniques to television broadcasting.” 
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